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EUROREGIUNI CA INSTRUMENTE
A COOPERARII TRANSFRONTALIERE

Fetiniuc, dr. conf.univ., IEFS
Melnic Stela, drd., IEFS

Euroregion is a form of transnational co-operation structure between
two (or more) territories located in different European countries. They are
usually created to promote common interests across the border and pro-
mote cross-border cooperation among border populations. There are two
institutions which support cross-border cooperation: Council of Europe
(through assistance in improvement of legal basis) and European Commis-
sion (through financial means). In 1990" regional cooperation has been in-
tensified between Moldova, Romania and Ukraine, so currently there are
4 euroregions which cover Moldovan border regions. The EU Cross Border
Cooperation Programme had a catalyst role for the creation and develop-
ment of euroregions in Moldova and in future will pay a special attention to
the CBC programme within its European Neighbourhood and Partnership

Instrument with its neighbours countries.

Integrarea in Uniunea Europea-
na presupune promovarea activd a
unei politici de buna vecinatate si
cooperare regionald. Aceastd coope-
rare poate fi promovata atit la nivel
de state cét si la nivel de regiuni sau
autoritéti locale. Una din formele de
cooperare transfrontalierd este re-
prezentatd de conlucrarea in cadrul
euroregiunilor prin abordarea unui
spectru larg de proiecte, formulate in
asa manierd incat si pund in valoare
punctele forte ale fiecarui stat parti-
cipant si sd deprinda participantii cu
valorile, avantajele si rdspunderea in
cazul unor proiecte comune. In plus,
plasarea euroregiunilor la frontierele

statelor favorizeaza buna vecinitate
si diminueaza pericolul aparitiei noi-
lor bariere.

Prima Euroregiune, numita EU-
ROREGIO, a fost creatd in 1958 la
hotarul Germano-Olandez, in regi-
unile Enschede (Olanda) si Gronau
(Germania). Mai activ Euroreagiu-
nile au inceput sa apara in anii 1990
si momentan existd mai mult de 70
Euroregiuni, in cadrul cirora muni-
cipalitatile §i autoritdtile regionale
coopereaza intr-un mod mai mult
sau mai putin organizat. Mai mult
de 2/3 din toate Euroregiunile sunt
create cu participarea Lander-uri-
lor din Germania, acest fapt dato-
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rindu-se in majoritatea sa pozitiei
puternice ale autoritatilor locale in
administratia publicd a Germaniei.
In timp ce Germania, precum si ta-
rile Benelux traditional tolereazi si
promoveaza initiative transfronta-
liere, unele tiri, precum ar fi Italia
sunt mai reticente in cea ce priveste
antrenarea autoritatilor locale/regi-
onale in activitdti internationale.

in Politicile Europene, Eurore-
giunea este definitd ca o structurd de
cooperare trans-nationala intre doua
(sau mai multe) teritorii care apartin
diferitor state europene. Euroregiu-
nile deobicei nu sunt subordinate in-
stitutiilor guvernamentale, nu au pu-
tere politicd si competentele acestora,
sd limiteaza la cele ale autoritatilor
locale sau regionale care le-au consti-
tuit. Scopul acestora este de a promo-
va interesele comune ale autorititile
participante si cooperarea in scopul
imbunétatirii situatiei populatiei ce
locuiste in regiuni limitrofe.

In forma sa clasicd Euroregiunea
presupune crearea de fiecare parte a
frontierei de citre autoritatile locale/
regionale a asociatiei conform legi-
slatiei in vigoare ca prim pas i unirea
acestor asociatii in baza acordului de
cooperarea transfrontaliera cu scopul
credrii Euroregiunii ca pas final.

Exista doud institutii supra-natio-
nale, care sutin dezvoltarea cooperi-
rii transfrontaliere: Consiliul Europei
si Comisia Europeand. In timp ce
Consiliul Europei activ participa in
imbunatitirea legislatiei, Comisia

“Revista Economica” Nr. 1 (44)/2009

Europeand acordd un sprijin finan-
ciar important initiativelor de coope-
rare transfrontaliera.

In 1980, la initiativa Consiliului
Europei, citeva tdri ale Uniunii Eu-
ropene au semnat tratatul interna-
tional, numit Conventia de la Madrid,
ca prim pas spre crearea structurilor
de cooperare transfrontalierd, care
se bazeazd pe legea publica. Aceastd
conventie, semnatd de citre 20 tari,
formeazi baza legala pentru intocmi-
rea acordurilor bi- §i multinationale
pentru cooperarea transfrontalierd
intre autoritatile locale/regionale in
baza legii publice. De exemplu, Euro-
regiunea Rijn-Wall la hotarul Germa-
no-Olandez are statut de organ public
trans-national din 1993. Este necesar
de mentionat faptul ci deciziile adop-
tate de aga organ sunt obligatorii nu-
mai pentru autoritatile publice locale
in cadrul regiunilor transfrontaliere,
dar nu i pentru institutii de alt tip.

Uniunea Europeand, deaseme-
nea, acordd o atentie sporitd dez-
voltarii cooperdrii tranfrontaliere in
cadrul euroregiunilor prin alocarea
asistentei financiare speciale prin in-
termediul Fondului European pentru
Dezvoltarea Regionala si a programe-
lor aferente Interreg III, Urban, ISPA,
Phare CBC, i Tacis CBC. Uniunea
Europeand este consideratd de unii
experti forta motorie a cooperdrii
transfrontaliere in Europa. In acelasi
timp este necesar de mentionat faptul
cd existd cazuri, care confirma faptul
cd cooperarea transfrontaliera a luat
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nasterea sa datorita interdependenti-
lor regiunilor limitrofe. De exemplu,
Euroregiunea Regio Basiliensis (din
regiunea Alpilor), care includea si
Elvetia, ce nu facea parte din UE si
consecutiv nu beneficia de fondurile
UE. In partea Germani a acestei Eu-
roregiuni 80% de investitii Directe
Straine aveau provenientd elvetiana
si piata muncii transfrontaliera a cu-
noscut o crestere sporita.

Totusi o crestere sporita a coo-
perdrii transfrontalierd dupd anul
1988 a fost datorata lansirii de catre
UE a schemelor de suport a coope-
rarii transfrontaliere in Europa de
Vest. Dacd in 1988 la momentul lan-
sdrii initiativei au existat 26 initiati-
ve, atunci in 1999 au fost numarate
deja 70. Un alt exemplu poate servi
faptul cd pand la aderarea Austriei la
UE nu existau euroregiuni la hotarul
Austro-German, insa intre anii 1994
-1998 5 noi Euroregiuni au fost create
in aceastd zond. Asemenea exemple
pot fi gasite si in térile Europei Cen-
trale si de Est.

In anii 90 cooperarea regionala s-
a intensificat §i intre Romania, Ucrai-
na si Republica Moldova. Initiativa
cooperdrii a fost lansatd in 1997 de
Presedintele Roméaniei. Ea a fost ma-
terializatd putin mai tarziu, odata cu
semnarea tratatului de bazd romé-
no-ucrainean (2 iulie 1997) prin care
se preconiza crearea Euroregiunilor
»Prutul de Sus” §i ,,Dunirea de Jos”
Intentiile au fost fortificate in cadrul
summit-lui de la Ismail din 1997 prin

semnarea de citre Presedintii Repu-
blicii Moldova, Romaniei §i Ucrainei
a ,Declaratiei privind cooperarea
transfrontalierd” si la nivel guverna-
mental, a protocolului de colaborare
trilaterald intre cele trei state.

Actiuni concrete in vederea con-
stituirii Euroregiunii ,,Dunarea de
Jos” au fost intreprinse in 1998, la
Galati, unde a fost semnat acordul
privind crearea Euroregiunii " Du-
nirea de Jos", concomitent fiind
aprobat statutul, componenta Con-
siliului si Regulamentul Euroregiu-
nii. In baza acordului de constituire,
in componenta Euroregiunii au fost
incluse raioanele Cantemir si Cahul
(Republica Moldova), Judetele Brai-
la, Galati, Tulcea (Roménia), Regiu-
nea Odessa (Ucraina). Componenta
Euroregiunii poate fi extinsi prin
decizia Consiliului Euroregiunii de a
permite aderarea altor regiuni fron-
taliere care recunosc prevederile sta-
tutului Euroregiunii.

Cureferintéla Euroregiunea "Pru-
tul de Sus", relatiile de colaborare in-
tre regiunilor de nord ale Romaniei §i
Ucrainei au fost stabilite inca in anii
80. Prin semnarea tratatului de bazi
roménd-ucrainean au fost pusa baza
unei cooperiri mai intense la care s-a
asociat si Republica Moldova. Initial,
Euroregiunea "Prutul de Sus" a fost
conceputd ca o "ecoregiune"” — axatd
exclusiv pe probleme ecologice. Insd
dupi negocieri indelungate la nivelul
autoritdtilor publice, in septembrie
2000, a fost constituita Euroregiunea
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"Prutul de Sus". In componenta cirea
au intrat raioanele Falesti, Glodeni,
Riscani, Singerei, Briceni, Donduse-
ni, Edinet, Ocnita, Drochia, Floresti,
Soroca, Balti (Republica Moldova),
Judetele Botosani si Suceava (Romé-
nia) si Regiunea Cernduti (Ucraina).
In 2002, a fost lansati initiativa
credrii unei noi Euroregiuni "Nistru-
Prut-Siret", in componenta Eurore-
giunii fiind incluse 18 raioane din
Republica Moldova (Calarasi, Cimi-
slia, Criuleni, Dubdasari, Héncesti,
laloveni, Leova, Nisporeni, Orhei,
Rezina, Soroca, Soldanesti, Telenes-
ti, Ungheni, Anenii Noi, Floresti si
Straseni) $i 3 Judete din Roménia
(Vaslui, Iasi si Piatra Neamt).
Ultima Euroregiune cu partici-
parea raionalelor Republicii Mol-
dova a fost creatd la 26 septembrie
2008. Conferinta Internationald de
lansarea a Euroregiunii Mirii Negre
a fost organizatd in Varna sub egida
Congresului Autoritétilor Locale si
Regionale al Consiliului Europei.
Euroregiunea Marii Negre este o
organizatie din care fac parte repre-
zentantii autoritdtilor locale rivera-
ne Mairii Negre (Turcia, Armenia,
Bulgaria, Georgia, Grecia, Azer-
baijan, Repuiblica Moldova, Roma-
nia si Ucraina) cu scopul utilizarii
eficiente a finantarilor UE pentru
dezvoltarea infrastructurii comune.
Bazele acestei euroregiuni au fost
puse in 2006 la Constanta, unde a
avut loc Conferinta intenationala
privind cooperarea interregionala
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in bazinul Mérii Negre. Crearea Eu-
roregiunii Marii Negre reprezentd
prima initiativd regionald a Consi-
liului Europei in zona Mirii Negre.
Consiliul Europei a mai lansat o
asemenea initiativa prin infiingarea
Euroregiunea Adriatice, lansatd la
inceputul anului 2006.

Activitatea Euroregiunilor, pand
in prezent, s-a centrat mai mult pe
crearea unui cadru comun in vederea
realizirii unui calendar de intalniri
trilaterale, pentru informare si do-
cumentare, pe probleme de interes
comun, inclusiv la nivel inalt, consul-
térii si coordondrii in domeniul pro-
tectiei mediului, facilitirii micului
trafic intre zonele adiacente, inclusiv
prin amenajarea de noi puncte inter-
nationale de trecere a frontierei, initi-
erii unor demersuri comune pe langa
organizatii economico-financiare in-
ternationale pentru asigurarea unei
finantari pentru proiecte de interes
comun, convenite in cadru tripartit,
colaborarii si elabordrii unui plan de
mdsuri in vederea combaterii crimei
organizate, terorismului, traficului
ilegal de armament si substantelor
interzise, migratiei ilegale si trecerii
ilicite a frontierelor.

Astfel in cadrul Euroregiunii
"Dunirea de Jos", cu suportul Uni-
versitatii din Galati "Dundirea de
Sus", a fost instituitd Universitatea
din Cahul. Universitatea participa
la activitétile desfisurate in cadrul
programelor comunitare "Euro-
dissy" si "Centurio".
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Deasemenea din initiativa Eu-
roregiunei ,Dunirea de Jos" a fost
creatd Agentia pentru dezvoltarea
regionala care este o organizatie ne-
guvernamentalé, membra a Asocia-
tiei Europene a Agentiilor de Dez-
voltare, scopul de bazi al cireia este
pregatirea si implementarea progra-
melor comune la nivel de Eurore-
giune, identificarea si administrarea
fondurilor financiare, solutionarea
problemelor ce vizeazi relatiile tran-
sfrontaliere si schimbul de experien-
td si informatii privind probleme de
interes comun.

Printre realizdrile cele mai im-
portante ale Euroregiunii "Prutul de
Sus" pot fi mentionate lucririle de in-
fiintare a universitdtii multiculturale
la Cernauti si activitdtile de protectia
a mediului din cadrul "Ecoregiunii".

Necitind la rezultatele pozitive
deja atinse euroregiunile inca mai au
un mare potential de dezvoltare.

Pasivitatea de adineauri a partii
moldovenesti in lansarea si realiza-
rea activitétilor cu caracter economic
a fost cauzatd de mai multi factori,
inclusiv institutionali si financiari.
Aprobarea Legii privind Dezvoltarea
regionala ar putea impulsiona acti-
vitatile autoritétilor locale partici-
pante la Euroregiuni. Deasemenea,
noua lege prevede si crearea Fon-
dului National pentru Dezvoltarea
Regionald, care va include alocdri
financiare din bugetul national, atit
si alocdri din partea donatorilor ex-
terni ale Republicii Moldova.

Aderarea recentd a Romaniei la
Uniunea Europeand a acordat Mol-
dovei un nou statut - de tara vecina,
ce presupune si o politicd noud din
partea Uniunii Europene. Moldova
fiind tard inclusa in Politica de Ve-
cindtate a Uniunii Europene va be-
neficia de o atentie sporitd din par-
tea UE nu numai in plan poliic, dar
si in termeni de asistenta acordata.
In Septembrie 2004 Comisia Eu-
ropeana a propus instrumente noi
de finantare pentru partenerii sai
externi. Printre ele si Instrumentul
European de Vecinatate si Partene-
riat (ENPI), destinat noilor sale tiri
vecine. Unul din elementele de bazi
al acestui instrument o va constitui
cooperarea transfrontalierd intre ta-
rile membre pe de o parte si tarile
vecine ale UE pe de altd. Dupa cum
este mentionat in Strategia de Coo-
perare Transfrontalierd in cadrul
ENPI pentru anii 2007-2013 Coope-
rarea transfrontaliera la hotarele ex-
terne ale UE este o prioritate cheie a
Policitii de Vecinatate, care cuprinde
tirile Europei de Este, Caucazul de
Sud si tarile Mediterane.

Scopul de baza al Cooperirii
transfrontaliere la hotarele sale ex-
terne este de a sustine o dezvoltare
durabili si a valorifica oportunitati-
le apérute in urma largirii UE. Luind
in consideratie alocarea financiara a
Comisiei Europene pentru coopera-
rea transfrontalierd dintre Moldova-
Romania-Ukraina de 126.718 mln.
Euro pentru perioada de 2007-2013

8 Revistd de teorie si practica economico-financiara




este evident cd Uniunea Europeana
este gatd sd sustine cooperarea tran-
sfrontaliera, si euroregiunile care
sunt un element institutional im-
portant al acesteia.

Euroregiunile au evoluat pe par-
cursul anilor si la moment au devenit
parteneri ai Comisiei Europene in
implementarea politicii regionale ale
UE indreptata spre regiunile de fron-

Economie mondiala si REI

tierd. Acest fapt este confirmat prin
cregterea masiva a regiunilor tran-
sfrontaliere, inclusiv euroregiunilor
pe parcursul anilor 1990 cind Comi-
sia Europeand a lansat programele
sale de cooperare transfrontaliera. In
Moldova aceste structuri deasemenea
au fost dezvoltate si vor servi drept
instrument in promovarea politicii
de vecinitate a UE.

Bibliografie:
1. European Neighborhood and Partnership Instrument Strategy Paper 2007-
2013, Indicative Programme 2007-2010. November 2006
2. The rise of Euroregion. A birds eye perspective on European cross-border
cooperation. Lancaster University, 2003

L “Revista Economicad” Nr. 1 (44)/2009




Economie mondiala si REI

COMMERCE ETHIQUE ET COMMERCE EQUITABLE -
SIMILITUDE OU OPPOSITION?

Belascu Lucian

A partir des années soixante-dix, plusieurs associations internationales et
méme quelques entreprises ont déclenché des démarches en faveur du commerce

équitable.

Lenjeu du commerce équitable est
de franchir la frontiére d'un échange
inégal entre le Nord et le Sud & un
commerce équitable en faveur des
plus pauvres. Les populations des pays
pauvres de PAmérique du Sud, de'Asie
ou de I'Afrique vendent leurs produc-
tions agricoles & des prix proches de
Iimpossible, tout en essayant de survi-
vre a peine. Puisque les matiéres pre-
micres agricoles sont leurs principales
sources de revenus, ils y dépendent
a fonds. Tout de méme, les inégalités
quon y retrouve saccentuent au lieu
de saméliorer.

Par conséquent, un des facteurs
qui renforce une telle inégalité est
considéré la mondialisation, tout
comme il y en a qui soutiennent qu’il
faut bien accélérer les échanges inter-
nationaux en vue de la participation
de cette fagon a la prospérité de tels
pays. Quelque part, a mi-chemin, on
pourrait encadrer le commerce équi-
table, qui suppose a stimuler lexis-
tence des relations en quelque sorte
spéciales, cest-a-dire privilégiées en
faveur des petits producteurs des pays
pauvres tout en favorisant la vente de
leurs produits sur les marchés des

pays développés par le biais de certai-
nes conditions avantageuses.

Le commerce équitable prend con-
tour depuis environ trente-cinq ans
dans un environnement oti les consom-
mateurs, de plus en plus informés et at-
tentifs, finissent par devenir de plus en
plus suspicieux aux effets destructeurs
du phénomeéne de la mondialisation.

Dans le Rapport mondial sur le
développement humain de 2000, on
constate l'accroissement des échanges
et laccroissement des inégalités entre
les pays riches et ceux pauvres; 20%
des pays les plus pauvres produisent
1% du PIB mondial, par rapport a
86% pour les 20% des pays les plus ri-
ches. Les marchés dexportation sont
détenus en proportion de 82% par les
20% des pays les plus riches par rap-
port a 1% pour les 20% des pays les
plus pauvres; les investissements di-
rects étrangers en proportion de 68%,
les dépenses de recherche en propor-
tion de 95%, les lignes téléphoniques
en proportion de 74% par les 20% des
pays les plus riches, par rapport a 1%
pour chacune de ces catégories par
les 20% des pays les plus pauvres. Et
les différences se poursuivent...
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Linégalité se manifeste suite a
deux catégories de facteurs: d'un c6té
les facteurs qui ont leurs origines dans
la situation méme des pays dont les
producteurs agricoles proviennent et,
de lautre, on retrouve la conjoncture
internationale concernant la maniere
dorganisation du commerce mondia-
le tout comme la fagon défavorisante
dorganisation du commerce mondial.

On retrouve la lopposition entre
alter-mondialistes qui sont les adep-
tes d'un changement complet de 'Or-
ganisation mondiale du commerce et
les néo-libéraux qui expliquent que
cest par la continuation de la libéra-
lisation du commerce mondial quon
puisse étre sur la bonne voie pour ce
qui est de l'amélioration de la situa-
tion de précarité des pays pauvres.

Par ailleurs, une autre orientation,
un autre concept, une autre approche
de la vie des citoyens cest le dévelop-
pement durable. Les deux manifes-
tations éthique et équitable ne sont
pas situées a des extrémités oppo-
sées mais plutdt complémentaires. A
Iégard du commerce équitable, on y
fait attention a des petits producteurs
isolés étant sur le point de démar-
rer leur activité voire pénétrer sur le
marché extérieur. Pour ce qui est du
commerce éthique, on met en place
les grands centres de production déja
développés en fonction de critéres
sociaux et environnementaux.

La mondialisation du commerce
et la difficulté de réalisation des re-
lations des pays supposent de nou-
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veaux reperes économiques et com-
merciaux. Cela meéne les entreprises
et les consommateurs a se soumettre
a certaines responsabilités. Ce qui
est trés important cest la mentalité
des consommateurs orientée vers un
commerce mondial du bon sens et
vers le respect pour lenvironnement.
A leur tour, les entreprises réussissent
par la présentation de leurs produits
a prouver aux consommateurs qu’il
sagit d'un geste responsable.

Le commerce éthique et le com-
merce équitable représentent deux
modes de commerce entre les pays
plus riches et ceux pauvres. Le com-
merce éthique consiste a assurer de
bonnes conditions de travail au niveau
des producteurs et a veiller au respect
des droits fondamentaux de '’homme
tels que: I'interdiction de lexploitation
des enfants, l'interdiction du travail
forcé, I'hygiene et la sécurité au travail,
la liberté des syndicats et le droit pour
la négociation collective, Iégalité entre
hommes et femmes, entre races et reli-
gions, le respect des heures de travail,
la rémunération correcte.

Le commerce équitable comporte
a mettre en place des échanges soli-
daires entre les pays riches et les pays
pauvres et a aider les producteurs des
pays plus pauvres a se développer
d’'une maniére durable notamment.
Cela suppose d’assurer un salaire
pour le travail réalisé selon les régle-
mentations en vigueur, tout en ga-
rantissant leurs droits fondamentaux
et en respectant lenvironnement. Le
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commerce équitable sappuie, ainsi,
en méme temps, sur des critéres de
développement économique, de res-
pect des droits sociaux des produc-
teurs dans les pays pauvres et de pro-
tection de lenvironnement.

Ainsi, malgré leurs différences,
le commerce éthique et le commerce
équitable se fondent sur des crite-
res sociaux communs: le respect des
droits fondamentaux et des condi-
tions de ’Thomme dans les pays plus
pauvres. En conséquence, ils se rap-
prochent beaucoup. Le commerce
équitable concerne, plus clairement,
les producteurs des pays pauvres or-
ganisés en coopératives alors que le
commerce éthique se penche surtout
sur les salariés, a un niveau individuel,
dans les entreprises. Le commerce
éthique et le commerce équitable sont
complémentaires, par les buts quils
envisagent dans les pays plus pauvres,
ainsi que par leurs criteres dexigences
ou de progres différents. Ils poussent
les entreprises a se manifester comme
entreprises responsables. Ces deux
manifestations font confiance au con-
sommateur dans le sens ou lentreprise
se préoccupe du développement du-
rable, en mettant en avance un com-
merce respectueux de 'homme et
de lenvironnement. Et le commerce
équitable et le commerce éthique re-
posent sur certains criteres communs
pour ce qui est des exigences socia-
les et se complétent en permettant
de cette maniere lamélioration des
conditions des producteurs dans les
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pays pauvres. En fin de compte, ils
se dirigent dans une méme direction
favorisant & développer un commerce
durable au niveau international entre
les fournisseurs des pays pauvres et les
consommateurs des pays riches.

Par ailleurs, pour les programmes
de développement dans le cadre de
relations entre les pays riches, on parle
de commerce solidaire. Les critéres du
commerce solidaire sont des criteres de
développement, comme ceux du com-
merce équitable, mais se rapportent
aux producteurs des pays riches. Nous
envisageons ainsi a peu pres les mé-
mes critéres comme pour le commerce
équitable: des contrats d’achats a long
terme, des achats & un prix fixe plus
élevé que celui du marché, accorder
de la priorité aux producteurs locaux.
I¥conomie solidaire a en vue bien en-
tendu des dispositifs gouvernementaux
ou non gouvernementausx, en faveur de
la population émigrée ou des person-
nes présentant des handicaps.

Au niveau local, la mise en place
de filieres du commerce équitable
est avant tout ciblée sur le rassem-
blement et la croissance des forces
en ce qui concerne la capacité de
production de petits producteurs. A
titre général, plusieurs partenaires
locaux et internationaux sassocient
sur un projet en apportant chacun
leurs compétences sur les différents
enjeux de développement durable du
groupe de producteurs. On retrouve
dans les enjeux de développement
de filieres de commerce équitable




les enjeux principaux du développe-
ment durable voire:

- la mise en place d'un modéle
économique logique et per-
formant (valorisation des pro-
duits, intensification et diver-
sification des cultures);

- le respect pour ce qui est des
conditions sociales (salaires
permettant au producteur et a
sa famille de vivre dignement
en terme de nutrition, santé,
éducation des enfants);

- le respect et la valorisation de
lenvironnement (bio, utilisa-
tion dengrais verts, tracabilité
et transparence, valorisation
des modes de culture tradi-
tionnels).

Les promoteurs du commerce
équitable, ayant des vocations com-
plémentaires, agissent a toutes leurs
forces et par tous les moyens pour le
développement des petits produc-
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teurs, a partir de la réalisation des
groupes de producteurs constitués
au niveau local jusqua la promotion
au niveau international en faveur du
changement des régles du commerce
international, en insistant sur ce qui
constitue dans tous les cas le comble
de leur préoccupation: la vente de
produits pour l'accroissement des dé-
bouchés pour les producteurs.

Le réseau est entamé, les défini-
tions et objectifs sont quasiment si-
milaires, le financement du mouve-
ment assuré de maniére complémen-
taire par la vente des produits et des
subventions publiques et privées, par
conséquent le mouvement et les ven-
tes se développent assez rapidement,
surtout depuis les quinze derniéres
années. Il est actuellement favorisé
par lintérét a léchelle mondiale pour
le développement durable qui com-
prend tous les agents économiques
ot il s'intégre parfaitement.
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CRIZA FINANCIARA - O PISTA PENTRU O NOUA
CRESTERE ECONOMICA

Iovv Tatiana, Dr., conf. univ.,

Academia de Studii Economice din Moldova

Considering the axiom of market economy (more exactly, it is an axiom of
technical analysis, which is applied during the forecast of rates of financial tools,
bat in fact is available for the whole economy) ,,the history is repeating” in order
to make some considerations on the possible evolution of crises and its possible
consequences, so it is important to make a review of the history of economic cri-

ses, their reasons and consequences.

Motivele unei crize sunt intot-
deauna dependente de perioada in
care se petrec. De exemplu, in ul-
timele decenii ale secolului XVI si
in primele timpuri ale celui de-al
XVII-lea, cultura Olandei se rafinase
in chip neobisnuit. Haga, resedinta
guvernului, se asemana mai degraba
cu o statiune balneard. Era - un lu-
cru de neinchipuit pentru conceptia
timpului - oras nefortificat §i sediul
unei vieti foarte elegante. De c4nd fu-
seserd aclimatizate in Olanda, lalelele
se bucurau de o anumitéd dragoste din
partea populatiei. Ele erau cultivate,
inmultite i - prin incrucisari - se ob-
tinusera noi specii. Dar, de la simpla
placere s-a trecut la amatorism. Ince-
tul cu incetul, jocul a luat forma ace-
lei pasiuni salbatice, care s-a soldat
cu o crizd catastrofal, care a inceput
in anul 1634 si a durat patru ani.

Un alt exemplu mai apropiat zile-
lor noastre este criza internetului din
2000-2002, cunoscuta si ca dot-com
buble (bula internet), care a afectat

enormele investitii efectuate in sis-
temul de informaticd. Efectele aces-
teia, evident, s-au amplificat in urma
atentatelor teroriste din 11 septem-
brie 2001.

Insa, criza actuala are la baza mo-
tive pe cat de contemporane, atét si
de clasice. Iata careva situatii similare
din istoria crizelor bursiere.

Una dintre cele mai vechi cata-
strofe financiare a avut loc in oragul
Libeck, pe la inceputul secolului
XVII. Bineinteles ca si in Evul Me-
diu domnitorii si popoarele, statele si
oragele, au avut de luptat cu greutati
banesti. Speculatiile comerciale in-
treprinse de vechiul oras hanseatic
inspre porturile nordice, se dezvol-
tasera in decursul ultimelor decenii
atit de mult, incat capitalurile exis-
tente nu mai ajungeau. Astfel, pe vre-
mea aceea se ficea intr-o prea mare
masura uz de credit. Se pare ca atunci
s-au produs si cele dintdi cazuri de
“cursd a cambiilor” inregistrate de
istoria negotului. Bineinteles, nevoia
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mare de numerar facea ca procentul
dobanzilor si creasca neincetat. Ne-
gustorimea din Liibeck, aflindu-se
pentru prima data in fata unui ase-
menea fenomen de prabusire, s-a
inspdimantat grozav, iar cind dobén-
zile au ajuns la scadentd, au inghitit
intreg beneficiul afacerilor si toata
lumea si-a pierdut capul.

Primarul Liibeckului, Brockes -
un stramos al lui Heinrich Brockes,
poet oratorian pietist, ajuns la cele-
britate cu o sutd de ani mai tarziu - a
ldsat in memoriile sale o descriere a
acelor zile negre, suferite de comertul
renumitului oras hanseatic:

“In aceste ale mele zile i timpuri
- scria el - a fiintat o atat de nemaiau-
zitd ingreunare si o doband4 necres-
tineascd i scumpete in negustorie si
in circulatia banilor, cum nu s-a mai
pomenit pe lume, §i s-au dedat la
aceastd camdta cei mai de vaza prima-
ri, consilieri comunali si cetateni, si
domnii din Holstein, cu afacerile lor
bénesti, astfel cd multi cetateni, prin
lipsa lor de bagare de seama, fudulia
si darul de a face pe marele cu banii
strdini §i negustorie mare, uitdnd de
Dumnezeu §i atrigindu-si mania
Domnlui, nu si-au dat seama ca do-
bénzile {i manénca si ii macing, pana
ce i-a ajuns ruina. $i si-au dat ei intre
ei, garantii unul pentru altul si gi-au
amanetat averile, pand ce s-au neno-
rocit si au sdricit cu totii, $i multi oa-
meni cinstiti, care au garantat §i s-au
amanetat pentru altii, au fost inselati,
aga ca a trebuit sa plateascd numai
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cel cea putut, cel ce n-a putut, a tre-
buit s piara. Multi dintre cei care au
garantat s-au ruinat, iar nenumarati
tineri au murit de multd inimi rea.
De aceea, copiii $i mostenitorii mei,
am scris toate acestea drept oglinda si
pild4, ca si va temeti de Dumnezeu,
sd traiti in umilintd $i munca harni-
cd, ci nu sd vd ganditi la afaceri mai
mari decét vi le-a hidrazit Dumnezeu.
Cici cei ce vor sa se imbogiteasca, in
grabd si cu tot dinadinsul, ajung de
obicei la sdricie si la faliment”.

Este o situatie analogicé, practic,
cu cea pe care am urmdrit-o chiar
in Moldova in ultimii ani: dupa
atatia ani de ,modestie”, cind era
practic imposibil o persoana fizica
sd-si procure un credit, in ultimii
ani creditele au devenit intr-atit de
accesibile, intr-atit de reclamate,
incét lumea s-a avantat si-si cum-
pere nu numai locuinte, automobi-
le si tehnicd, dar chiar si lucruri de
uz curent (cum ar fi hainele sport
»Adidas”, spre exemplu), apeldnd
la banii creditari. Si, intr-o lume cu
atitea oferte miagulitoare — locuinte
confortabile (in comparatie cu cei
28 m? in care a habitat padni acum),
magini luxoase, alte lucruri frumoa-
se, ... tentatiile sunt mari, astfel, nu
fiecare este in médsura sa-si evalueze
rational posibilitatile.

Un vechi proverb spune, ca indri-
gostitii nu prea dau dovadi de des-
tepticiune, dar cand oamenii alearga
dupi bani, dupé bogatie, atunci slabi-
ciunea de minte a lor pare neinsem-
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natd in comparatie cu nebunia care ii
apuca in goana dupd bani.

latd incd un exemplu. In Statele
Unite in perioada interbelici s-a lan-
sat un nou sport national: speculatia
bursiera. Toti cistigau si ritmul afa-
cerilor crestea ametitor. Supravalori-
zarea actiunilor era de neoprit. Pana
intr-o zi de joi. Neagrd pentru cei mai
multi, albd pentru consortiul finan-
ciar privat care indeplinea rolul de
banci centrald in Statele Unite, Na-
tional Reserve Bank, consortiu ban-
car infiintat de John D. Rockefeller,
J.P. Morgan, N.M. Rothschild §i Paul
Moritz Warburg.

Anul 1929 este emblematic. Patima
bursiera a generat o foame de moneda
fara precedent. Céstigurile preconiza-
te au creat datorie. Pentru a se lansa
in speculatii bursiere, americanii s-au
imprumutat. De la binci. Banci deti-
nute de un club exclusivist. Domeniul
bancar s-a dezvoltat ametitor, pericli-
tand suprematia celor patru magnati
ai finantelor, mentionati anterior.

Cel mai popular credit care a fost
numit “imprumutul marginal” la
bursa, consta in finantarea unei parti
de 90% din valoarea actiunilor care
urmau sd fie cumparate. Cumpara-
torul nu trebuia s achite decat 10%,
iar cealalta parte de 90% fiindu-i im-
prumutat prin broker. Si cistiga bani
suficienti ca si ramburseze creditul
cu dobdnda aferentd si sa riméina cu
profit. Totul pirea perfect. Insi, con-
tractul de creditare continea o clauza
perversa. (Euforia prosperititii a ex-

clus din calculele debitorilor aplica-
rea ei.) Banca putea cere restituirea
creditului §i a dobanzii lui in termen
de 24 de ore printr-o somatie. Peste
noapte, sute de mii de americani au
primit asemenea somatii. Sute de mii
de americani care nu dispuneau de
lichiditati, intrucat fuseserd investi-
te in actiuni. Solutia? Véinzarea ac-
tiunilor. Bursa a fost inundata intr-o
singurd zi. Toti vindeau. Nimeni nu
mai cumpdra. Cursul actiunilor s-a
prabusit vertiginos. Caderea liberd a
generat panica.

Falimentele au inceput si curga.
Rechemarea banilor in bénci a fost
actiunea premeditatd a celor patru
bancheri. Au dat tonul si celorlalte
binci. Care, in mod deliberat, n-au
fost avertizate. Bancile lui Rockefel-
ler, Morgan, Rothschild si Warburg
au rezistat. Profiturile anterioare le-
au permis luxul unor pierderi mi-
nore. Pierderi acoperite ulterior prin
preluarea la un pret derizoriu a insti-
tutiilor bancare intrate in lichidare.
Bancile medii §i mici au clacat. 9400
de falimente in sistemul bancar. 9400
de bénci care n-au reusit si recupe-
reze din creditele acordate sume sufi-
ciente pentru a face fatd uraganului.

Efectele negative ale crizei din
anii 30 s-au resimtit incd foarte
multi ani, dar, spune scriitoarea
Caroline Bird in cartea sa “The In-
visible Scar”, Marea Depresie a creat
un climat de creativitate care a dus
la aparitia managementului ca stiin-
td si profesie, precum si la aparitia
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unor departamente care astdzi sunt
indispensabile orcicdrei companii,
adicd marketing, relatii publice,
publicitate. Companiile au desco-
perit “clientul” §i nevoile sale; drept
urmare, Standard Oil si-a format si
extins rapid reteaua de benzinirii,
DuPont a invadat lumea cu nylonul
si multele aplicatii ale acestuia, Sears
si-a dublat numdrul de magazine si
a inceput sa intermedieze asigurarea
auto prin postd, au prosperat Car-
vel - vanzatori de inghetata sau AC
Nielsen (studii de piatd) etc.

Deci, criza financiara reprezinta,
intr-un sens foarte larg, o stare de
dezechilibru, peste anumite limite,
intre diferitele componente ale pie-
tei. Unele crize financiare pot fi pre-
vizibile altele sunt greu de anticipat.
Acestea pot avea ca origine diversi
factori. Criza financiard in curs, si
care s-a dezvoltat incepand cu vara
anului 2007, conform opiniilor mul-
tor specialisti, era de asteptat. Proble-
ma care se punea era, nu dacd va fi, ci
cind va incepe.

Excesul de servicii financiare este
principalul motiv, care a generat de-
clansarea crizei financiare. Potrivit
portalului Economy.com al compa-
niei Moodys, in ultimii ani, firmele
de servicii financiare obtineau aproa-
pe o treime din totalul profiturilor
din SUA. Pentru fiecare dolar platit
angajatilor din SUA in 2008, aproa-
pe 10 centi i-au primit lucritorii din
béncile de investitii i alte companii
financiare. Benjamin M. Friedman,
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autorul volumului ,Consecintele
morale ale cresterii economice’, isi
amintegte c3, pe cand lucra la Mor-
gan Stanley la inceputul anilor 70,
rapoartele anuale ale companiei erau
pline de fotografii ale fabricilor si ale
altor bunuri tangibile. Mai recent,
rapoartele de pe Wall Street au atins
sa evidentieze insd nu acele compa-
nii cu care lucrau grupurile financia-
re, ci arta finantelor ca scop in sine,
prezentind grafice a caror curba as-
cendentd e menita sa impresioneze si
fotografii ale traderilor.

Un alt motiv evident, care de fapt,
este in strnsd corelatie cu primul,
este cresterea mult peste valoarea rea-
14 a preturilor si cotatiilor activelor.
Astfel, astazi urmarim spargerea unei
bule speculative, iar cAnd o astfel de
buld incepe si se rdsufle, de obicei, ii
trebuie ani ca si se dezumfle, provo-
cand evident, daune economice.

O idee optimistd a unei crize este
cd, orice cotd de piatd pierduti de o
companie care a cizut, va fi rapid
ocupatd de concurentd, de cei care
au fost mai putin lacomi, poate mai
prudenti sau mai isteti.

Astfel, in urma crizei declansate
Mitsubishi UF], cea mai mare banci
japoneza, ar putea profita de 20% din
capitalul Morgan Stanley, iar Gold-
man Sachs a obtinut deja o finantare
de 5 miliarde de dolari de la fondul
Berkshire Hathaway a lui Warren
Buffett, care va beneficia de actiu-
ni preferentiale in cadrul grupului
bancar mentionat. O parte din divi-
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zia Asia-Pacific a Lehman Brothers
si o serie a activelor sale europene
va fi cedata japonezilor din Nomura
Holdings, iar activele celei mai mari
binci de economii din SUA, Was-
hington Mutual, au fost transferate la
JP Morgan Chase pentru 1,9 miliarde
de dolari, care astfel a devenit cea mai
mare banca din SUA in functie de va-
loarea depozitelor.

Cat despre evaluarea crizei si a
consecintelor acesteia pentru Moldo-
va, conform principiului politicilor
economice din ultimii ani, nimeni nu
e suficient de destept incat sa diag-
nosticheze o buld decét abia dupa ce
ea s-a dezumflat. Aceasta a fost una
dintre mantrele lui Alan Greenspan
in timpul mandatului lui de prege-
dinte al Rezervei Federale. Succesorul
lui, Ben Bernanke, a spus cam acelasi
lucru cind si-a preluat mandatul in
2006. A curata locul dupa spargerea
unei bule este mai usor si mai putin
costisitor, argumenta Greenspan.

De altfel, conform teoriei universa-
le ale lui Einstein, se poate de progno-
zat §i rezultatul caderii zarurilor daca

stii forta, cu care ei se aruncd, viteza
lor, greutatea etc. Problema e ci facto-
rii sunt atit de multi §i atit de impre-
vizibili, cd gandirea omului, cel putin
a omului contemporan, nu ne permite
realizarea acestui vis. Astfel, nu putem
afirma cu certitudine, care anume din
multitudinea de factori vor avea o in-
fluenta decisivd pentru economia RM
si care va fi efectul acestora.

Este cert, ci odatia cu scaderea
preturilor in lume, investitorii straini
isi vor redirectiona capitalurile dis-
ponibile la ei in tard. Iar tirile, care
au fost panad acum atractive pentru
alocarea de investitii, cum este si
Moldova, isi vor recdpdta atractivita-
tea pentru ISD numai dupa ce se vor
resimti efectele crizei mondiale si in
Moldova, adicéd vor sciddea preturile
péna la nivelul optim pentru ISD.

Deci, dupa cum s-a mentionat
mai sus, criza aduce lucrurile dintr-
o economie la normal, si, de fapt,
este o pista pentru o noud crestere
economicd. Din picate, nu fira efec-
te negative pentru unii, dar §i poziti-
ve pentru altii.
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REPUBLIC OF MOLDOVA IN THE CONTENT OF
INTERNATIONAL FINANCIAL CRISIS: NEW CHALLENGES
AND ECONOMIC GROWTH MECHANISMS

Timus Victoria, cercetdtor stiintific,
Institutul de Economie, Finante si Statisticd

Trade relations with the rest of the world, as well as the attraction of foreign
capital, create a certain level of vulnerability for the changes that take place on
international level. If foreign countries, in conditions of actual financial turbu-
lence face problems regarding the attraction of credit resources, the Republic of
Moldova, which feeds its economy with savings and wages of migrants, risks to
loose the main source of economic growth, as a result of high unemployment
rates all over the world under the wave of the financial crisis.

Nowadays the Republic of Moldo-
va has to face multiple challenges re-
lated to inflows of foreign capital and
prevention of risks as a result of inter-
national financial crisis. The dimin-
ishing of the volume of foreign capital
inflows could jeopardize the whole
national economy, which, practically
depends on foreign currency injec-
tions, especially remittances.

Due to the fact that foreign coun-
tries face an acute employment crisis,
but most of the Moldovan citizens are
working on foreign labour markets,
the danger appears at the moment
when the conditions of migrants
working abroad are affected. Prob-
lems that could arise are related to:

- Overburden the Government
with the problems of labour
force engagement and social
contributions fulfilment;

- Reduction of remittances’ vol-
ume in national economy and,
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thus, detachment of the real
and financial sector from the
main source of economic activi-
ty’s provisioning.

The world crisis can serious-
ly affect labour conditions of the
Moldovan citizens working abroad
and a part of them - 10 - 12% (40-
50 thousands persons), could return
back in the country. The Government
is not prepared to react at this mas-
sive labour demand. If the number of
unemployed persons increases, the
actual social insurance system will
have to pay contributions to a higher
percentage of people, that supposes
the appearance of new social prob-
lems and the ones related to cost. Asa
result, additional expenditure will be
covered on the account of companies
and employees.

The consequences that might be
produced as a result of the decrease of
the main currency-financial inflows
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in national economy, are related in
scheme 1, where we can observe the
main transmission channels of the
risks and disequilibrium in the most
important sectors of economy - the
real and financial sectors.

The whole picture presented in the
scheme emphasizes the existence of

Energetic crisis \

Exports’
diminishing /

some causality relations between the
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the development of the bank and pro-
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financial sectors have a strong inter-
relation, ones affectedness inevitably
resulting in the others stagnation.
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Scheme 1. Diminishing of currency and financial inflows as
a result of international financial crisis and the influence over
the national economy of the Republic of Moldova

Source: realized by the author

First causality relation appears
between the development of the bank
sector and the evolution of financial
inflows, especially remittances. Popu-
lation’s savings strongly feed the bank
sector, in base of which is created the
credit potential for the real sector and
population. That is why, the decrease
of the remittance’s volume will affect

the liquidity degree of the national
banks and thus, credit possibilities.

According to the last data offered
by the National Bank of Moldova,
in October, the balance of deposits
in bank system, in foreign currency
decreased by 7,2%, due to the attenu-
ation of time deposits to natural per-
sons by 19,2%.
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During the period of August-No-
vember, 2008, the volume of deposits
in foreign currency already decreased
by 23%. The possibility of a massive
withdrawal of deposits could gener-
ate a serious problem in the national
bank system, but taking into con-
sideration the increase of reserves
requirement during the last years by
the National Bank of Moldova, the
risk is minimized, while the high bal-
ance volume of deposits in national
bank system (7587,3 million Lei.)
inspires that the liquidity level of
the Moldovan bank system is really
strong. Another important argument
for the ability of local banks to face
external shocks, consists in the high
level of currency reserves (1,8 billion
USD), sufficient volume to create a
shelter to risks faced by banks.

As for credit situation, credit con-
ditions where coarsened, resulting in
the decrease of credits in foreign cur-
rency by 47%, while in national cur-
rency - by 41% (during September-
November, 2008). Also, banks practi-
cally stopped granting consumption
credits during the last two quarters
of the year. This situation affected the
real economy, especially the medium
and small sized companies, which
used credit mechanisms to extend
production activity, as well as export-

1

Calculated by the author in base of Reports
on evolution of credits and deposits pub-
lished on the official site of National Bank
of Moldova
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ers, already attacked by the pressure of
national currency rate appreciation.

The second causality relation ap-
pears between the development of the
real sector and the evolution of trade
inflows, as their volatility could seri-
ously affect the incomes of national
companies, and thus, national pro-
duction capacity. The consequences
of this situation will be extended over
the populations revenues (in form of
wages), as well as over the state budget
encashment, which will seriously slow
down the course of economic growth.

The third causality relation ap-
pears between the population’s wealth
and financial-currency inflows, espe-
cially remittances. In the Republic of
Moldova, money transfers strongly
influenced people’s incomes and con-
sumption potential. Also, the popu-
lation’s wealth is in a direct relation
with labour employment, especially
determined by the development of
the country’s real sector.

There is another problem, which
is not emphasized in the scheme, that
might result in a sudden appreciation
of national currency and which will
externalize through:

- Decrease of national imports,
which will affect state budget
encashment;

- Alleviation ofinternal demand,
as a result of populations’ pur-
chase power decreasing;

- Generation of shocks in bank
system;
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- Enhancement of the process of
external debt reimbursing.

The analysis of the financial and
real sector in terms of those three
causality relations requires certain
Government interventions, especial-
ly in form of:

L. Support of the bank sector
- vulnerable to the risk of the remit-
tances” volatility, as well as to other
internal factors related to the adverse
course of national economy. The
practice of international countries
recommends the creation of some
national funds having the purpose
to render financial support to local
banks, in form of:

- Transferring budget resources
on bank accounts in base of
auctions, with the scope to
ease the access of banks to the
Government’s funds. Basing
on the same principle, the de-
posits of the National Bank of
Moldova could be placed on
the accounts of local banks.
Such a practice is known in
Russian Federation, in case of
Vneshekonombank, which re-
financed its external debt on
the account of Central Bank’s
deposit in amount of 50 billion
USD [5, p. 58.];

- Granting non-guaranteed cred-
its to banks, from overnight up
till one week term, which will
help banks administrate cur-
rent liquidity, as well as solve
exceptional situations. As for

problematical financial prob-
lems, there could be granted one
month up till one year credits;

- Creation of obligatory mini-
mum reserves in base of assets
and not liabilities, so that the
level of minimum obligatory
requirements takes into consid-
eration the credits’ purpose —
for consumption or investment
(their level could be lower for
investment credits and higher
for consumption loans).

These proceedings could favour
the creation of internal sources for
growth — with the purpose of long-
term refinancing system’s generation,
which would serve for local banks as
a protection in case if the economy
was affected by the impact of interna-
tional shocks. Also, it would allow the
financing of some strategic sectors of
national economy, or supporting vul-
nerable undeveloped branches, but
having great expectancies for the du-
rable development of the country.

Some of the options for the Na-
tional Bank of Moldova that could
stimulate the creation of banks
long-term refinancing mechanisms
would be:

- Redemption of bank credit
portfolio, especially doubtful
or substandard credits;

- Substitution of long-term bank
credits through state securi-
ties, which could subsequently
be placed on the secondary
market. At the same time, this
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mechanism can contribute at
the development of national
securities market;

- Refinancing of corporate sec-

tor’s external debt.

All the above mentioned, al-
low us to consider the possibility
of creating the National Refinanc-
ing Fund, completed by funds from
selling the production capacities or
other assets placed for privatiza-
tion, either in foreign currency, or
Lei, with the exclusive objective to
finance new productive investment
projects. Also, another encashments
could result from reimbursable or
non-reimbursable financial aid and
foreign credits, as well as deposits of
National Bank of Moldova or bond
loans. Through this mechanism, it
is insured an increase of independ-
ency in the activity of financial and
real sectors, reducing the need to ac-
cess the external credit market.

II. Support of local producer
- who is the supplier of job places
and the driving force of the internal
production process, which will sub-
stitute the internal market with na-
tional goods and services in case of
imports’ reduction. Also, currency
inflows from export activity will
compensate a part from remittances
inflows and will supply the country’s
potential during the process of exter-
nal liabilities’ honouring.

The most important role should
be played by banks - the primary
creditor of production and export ac-
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tivity. But granting some new credit
tools can generate additional costs,
besides those produced as a result
of high prudential requirements and
thus minimize profit margin. That is
why the Government should inter-
vene as a primary intermediary in
the credit process intensification of
the real sector, as well as funds’ sup-
plier for the credit cost’s diminishing.
The Government’s intervention could
contribute towards the financing of
underdeveloped sectors, which can-
not easily access bank credits, due to
lack of trust on the companies’ credit-
worthiness. Some of the procedures,
that will find a useful application in
the Republic of Moldova, are:

1. Offering state guarantees for
credits taken by exporting compa-
nies, as well as for risk insurance.
Practically, exporters can get state
guarantees in order to finance some
operations on foreign markets with
a high level of risk. This mechanism
could be extended towards sectors
or branches stipulated in National
Export Strategy and which do not
generate a long-term production cy-
cle. On the other hand, national pro-
ducers obtain a real support in their
decision to extend exports on for-
eign markets, for example transition
economies, where profit margins are
higher, but bearer too many risks.

2. Interest compensation on cred-
its taken, where the Government can
intervene in the process of legal enti-
ties crediting, by reimbursing some
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part of interest which should be paid
to banks. This procedure can be done
in form of:

- Paying money to the exporting
or producing company, which
approaches a state agency and
enchases a sum of money (a
certain percentage from inter-
est paid), by submitting a con-
firmation payment document;

- Compensation of the interest
received by banks, which allows
the banks to grant credits at a
lower interest rate, the difference
being reimbursed by the state.

We consider, that the first mecha-

nism is more appropriate for the Re-
public of Moldova, because the results
of a direct collaboration between the
state and private sector’s representa-
tives will contribute towards the
creation of a more favourable image

and strengthening the interest for the
Government interventions, that will
serve to a positive reaction on behalf
of legal entities for the approval of
new policy reforms promoted by the
Government in the future.

The appearance of new financial
and bank mechanisms and tools will
allow to support the augmentation of
productivity and competitiveness in
private sector of the economy, so that
the comparative advantage of nation-
al products on foreign markets would
be generated through high quality,
uniqueness, but not as a result of low
juncture price from Government
subventions. In such a way, it is in-
sured a framework for the develop-
ment of long-term export branches,
with a positive impact over the de-
velopment of national economy and
labour force engagement.
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FINANCIAL IMPACT AND ECONOMIC
AND SOCIAL EFFECTS OF THE CORRELATIONS BETWEEN
PRICE AND WAGE

Caraganciu Anatol, dr. hab., prof. univ., IEFS

Costandachi Gheorghe, dr., IEFS

In this paper are investigated correlations between prices and wages. Were
analyzed the prices of food essentials of the market compared to some countries
in the European Union and the USA. In the research process were put in evidence
the main consequences of the functioning of the Moldovan market prices. Con-
clusions were formulated and proposed solutions to harmonize the development

of market relations.

Keywords: simultaneous observation, the social products of first need, the

financial impact of price rise in prices.

Introduction

Our research highlights handed
out two sides to ensure the quality
of social welfare. These two sides are
closely related and characterized the
effects of welfare society. These are
the consumer price and wage. There-
fore our research has examined the
correlation between price and wage
in order to highlight the main con-
sequences of the financial impact.
So on the one hand is the revenues
that determine the capacities of con-
sumers and on the other side are the
prices. Between these two categories
there should be a correlation should
strive to harmonize relative. Forma-
tion of adequate economic mental-
ity is needed for education and eco-
nomic development. In our work
focus our research will put you on
the first of the two sides - the price
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of consumption. For this purpose
a study was conducted using the
method simultaneous observations
at a precise time in several market
structures in many countries. Will
continue to disclose the economic
essence of the price.

Classical view on prices

In contemporary terms, the mar-
ket price is an amount of money that
thebuyer is willingand able to provide
a vendor in exchange for property
that it can offer to the market. Price,
because the correlation function of
supply and demand becomes a com-
plex that is amplified in the context
of current economic and social dyna-
mism, as the market that show, and
the legislative framework governing
the training price. In the administra-
tive conditions of Moldova is a part
of pricing outside some food. Price is
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an element that indicates what should
be abandoned in order to obtain the
good or resource. Since antiquity by
Aristotle and Xenofon price repre-
sented a quantity of currency that
the buyer is willing and can provide
the producer (seller) for property
on which it submits to the market.
In a market economy that works and
meets the objectives facto principles
of the market price is formed taking
into account some general features
some of which show below:

1. Price performs a function
evaluation and calculation of
costs, results, revenue;

2. According to information on
the economic state of tension
between resources and needs;

3. Price - Information source for
the preparation of decisions
on the choice of producers and
buyers;

4. Cost recovery of expenses,
insurance and profit assump-
tions for the creation of busi-
ness continuity;

5. In the circumstances, espe-
cially when practiced ad-
ministered prices, the price
performs a function of redis-
tribution of income and as-
sets among different classes of
agents, branches and sectors.
Since gaining independence
the Republic of Moldova, the
price has recently increased
at both micro and macro. Our
research showed that market

conditions in Moldova, the
most exposed on the property
market, prices do not meet and
not meet any criteria of the
market is formed chaotically
without economic rationale.
International approaches on the
financial impact of the price
Work in our research emphasis
has been placed on the consumption
of foodstuffs. The most serious conse-
quences come from the impact of in-
creasing prices. Our research revealed
that in Moldovan conditions, there is
not a harmony between the opera-
tion of prices and income earned by
consumers from the social. Although
the theme of our research can not
sidestep the social side of finance.
Studies show that last year (2008), the
impactofthe wave of increasesinfood
prices has on consumers and the so-
cial causes of lower living standards
of citizens. Are followed, also on the
purchase of food. Primordial cause
of the wave increases in food prices
is a dramatic decrease in yields of
cereals and technical plants in the
summer - autumn 2007. This was
characteristic not only for Moldova
but for many other countries. The
main categories of products affected
by price increases were:
- Milk and milk products;
- Meat and meat products;
- Bakery Products;
- Pasta;
- Eggs;
- Other.
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When referring to the global scale,
the countries most affected by the
phenomenon of increasing food pric-
es are those that are low income pop-
ulation, due to large share of expend-
iture on procurement of food in total
consumption expenditures. Moldova
in particular is subject to a higher
degree of that impact, because as far
as the revenue comes from remit-
tances and metamorphosis massive
imports. Once everything is stressed
that the social sphere in Moldova is
the most affected by these events be-
cause the social sphere the revenues
are lower, especially the education,
health and social protection. Rev-
enues of these people just generally
cover the most necessary expenses.
This is not only in Moldova but in
several countries with the Soviet im-
pact. Moldova imports more than 70
percent of food, which confirm that
assertion is subject to a very high
risk to the food crisis. What can
be undertaken in such cases and in
such a state?

The answer comes by itself - it is
expected that the importing of food
to stimulate domestic production,
to lower import duties and / or to
increase the emergency reserve. The
exporting of food is likely to restrict
exports or by the introduction of
sales tax applied abroad either by the
export quota. There is a possibility for
this state give to freeze food prices.

Studying other food markets in
other countries has been established
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that in various countries were under-
taken various measures to improve
the situation and reduce the risk food.
For example, some companies in
Russia have frozen prices at six of the
first necessity products. The Egyp-
tian government decided to increase
the subsidies granted to producers of
bread. China, India and Pakistan have
increased financial aid to farmers in
order to stimulate domestic agricul-
tural production and a large volume
of reserves for exceptional situations.
According wave Elyot's crisis has
extreme top and bottom. And if we
take this into consideration, then in
the coming years we expect an in-
creased demand for agricultural raw
materials.

Price correlation analysis - and
wage effects caused by this

To conduct our research, method
and execution of simultaneous obser-
vations were selected food prices on
6 external markets - Italy, England,
Germany, France, Netherlands and
USA, which were compared with the
internal market of Moldova. Simulta-
neous observations were made dur-
ing the period 16-23 October 2008,
was primarily to support the study.

Using simultaneous observations
were collected for comparison and
analysis of food on the external and
internal, as reflected in Annex 1. The
method chosen is a partial research
that aims, as the results of processing
data to estimate, using principles of
probability theory, the correspond-
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ing parameters of the total com-
munity. The research was carried
out with material and human effort
lower and has resulted in obtaining
derivatives of indicators that enable
a full and real whole mass. Thus, the
study analysis in food prices was con-
ducted by survey research, which was
conducted in two stages:

- First, data were collected on
food prices in different re-
gions.

- Second, they were processed
and analyzed the prices and
wages from the market and
compared with the Republic of
Moldova in different regions.

So, Italy has been using data col-

lected in the city of Bologna 3 super-
markets (PAM, ESSILUNGA, and
CONAD) more dominant in the mar-
ket. In England, the London TESCA
supermarkets, ASDA, MARRISON
where information was selected. In
the U.S., where mass is measured in
pounds, i.e. IBS 1 (pounds) = 453.6
g, research was conducted in Wall-
mart supermarket network in several
states as Alabama, New Mexico and
New York. City of Berlin in Germany,
the selection was made of price PLUS
the supermarket, the supermarket
in France SUPERU of Ruen town.
Collecting prices in Moldova was con-
ducted in 3 supermarkets as BMI in
the Buiucani, Green Hills and Fidesco
- center. Thus, data collection was con-
ducted based on simultaneous obser-
vations, the displaced person for this

study. Therefore, all prices in Moldova
were selected in national currency (lei)
and converted into foreign currency
(euro), and in turn on market prices
were converted into foreign currency
euro at the official rate established by
the NBM October 23 2008:

1 SUA 1 GBP
10.3090 LEI | 16.8816 LEI

1 EURO
13.2491 LEI

Further we proposed to review the
prices of food in different countrieslike
USA, England, Italy, Germany, France
and the Netherlands compared with
those of RM. Price analysis is given in
Annex-1. Because this analysis we can
conclude that the internal market in
foodstuffs such as pork, olive oil, sun-
flower oil, pasta, coffee, natural price
is higher than in countries like Italy,
England, France and the Netherlands.
For a more visible in the office, still
we must analyze what is the aver-
age monthly wage of a worker in the
national economy in January-Sep-
tember 2008, and in other countries
under our study.

Data are presented in Table 1. Av-
erage wage per economy in January-
September 2008 in Moldova consti-
tuted MDL 2457.9 and increased over
the same period of previous year by
25%. Real wage index for the same pe-
riod increased by 9.2%. In the sphere
of the average budget was 1902.1 lei,
the real sector of the economy - 2746.8
lei. State average monthly wage of an
employee in Moldova is reflected in
the table below:
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Tabelul 1
Medium salary per month in Moldova
Nr. Month Lei Euro
1 |January 2266 171,03
2 | February 2245 169,45
3 | March 2286,1 172,55
4 | April 2327,5 175,67
5 |May 2370,1 178,89
6 |June 2428,6 183,3
7 |Tuly 2445,5 184,58
8 | August 2454,8 185,28
9 | September 24579 185,52
Source: BNS

So we see that in September the
average compensation of an em-
ployee was 2494.4%. Compared with
August of last year's average monthly
wage increased by 17%. In the sphere
of the average budget was 1864.5 lei,
and increased by 10 percent from the

same period of previous year. In the
real average monthly wage has been
2816.4 lei turnover and increased by
20% over the same period last year.
Dynamics of average monthly earn-
ings during January-September 2008
is reflected in the following chart:

2 500

2450 -
2 400

January February March April

May June

July August September

Diagram 1. Medium monthly wage evolution in Moldova,
January-September 2008

Wages in Moldova are among
the lowest in European countries
and CIS countries. This is a prism
through which it can be shown that
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the ability to pay of the population
is very low, even extreme, which
leads to the retention volume of
consumption at a low level, which
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prints its impact on all areas of ac-
tivity and concomitantly painful
pressure on the quality of social life.
In countries of central Europe wages
are from 5 - 15 times higher than
in Moldova (Table 2) and Moldavi-
ans who work in the West can earn

salaries of up to 10 times higher than
in the country for the same work,
even under conditions best. Thus,
we proposed to compare the average
monthly salaries in Moldova at the
market, salaries are represented in
the following table:

Table 2
Average monthly wage of an employee by country
Nr. Country Lei Euro
1 |England 61873,3 4670
2 |Italy 39969,22 3016,75
3 | Germany 40595,24 3064
4 | France 56174,99 423991
5 | Netherlands 55646,22 4200
6 [USA 72870,05 5500

Sursa: www.eurostat.com CARSA: Raport-Remuneration of Researchers in the Public and Private

Sectors 2007 pag. 15

Moldova .186
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|
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Diagram 2. Average monthly wage in 2008 by country
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To clarify the financial impact
of our research continued with an
analysis in which the outcome or re-
sults revealed unusual. With an aver-
age monthly salary in Moldova can
buy about 24 pounds of beef, while
in England with an average month-
ly salary, which amounts to EUR 4
670, can be bought for 467 kg beef.
So we see that the average income of
a Moldovan can be 19 times lower,
which in fact economically not fall in
any one economic theory. So finan-
cial considerations is inadmissible
under the conditions of globaliza-
tion. A similar example is Italy, with
an average monthly salary of EUR 3
016.75 attorney is pig meat about 357
kg, while in Moldova with an average
monthly salary can buy 24 kg of pork,
is again observed the same situation.
Thus, with an average monthly wage
of ROL 2 457.9 (185.52 EUR), the Re-
public of Moldova citizens pay much
higher prices compared with those of
EU food products. For example, olive
oil in Germany can be purchased with
amonthly salary of 40,595.24 lei (EUR
3 064) of about 2189 liters and 37 lit-
ers in Moldova of olive oil, 59 times
more. By a synthesis of data from table
- Annex 2 and product prices in the
Netherlands with an average monthly
salary of an employee for 5 5646.22 lei
(EUR 4 200) can be purchased for 280
pounds of fish, the price of 15 EURO
and the Republic of Moldova to pay 2
457.9 (185.52 EUR) can be purchased
for 30.11 kilograms of fish at the price
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of EUR 6.16, i.e. 9.30 times less, even
if price of this product is less than 2.5
times.. As an example of comparison
serves coffee and natural. With an
average monthly salary in Moldova
can be purchased by 6 kg and in Ita-
ly with an average monthly salary of
3016.75 Euros at the price of about 6
to procure 500 kg, i.e. approximately
85 times more. A kg of rice to buy in
Moldova at the price of 1.6 euros on
average, with an average monthly sal-
ary of 185.52 can be purchased for
115.95 kg, while in the U.S. with a sal-
ary of 5 500 euros price of 1.87 euros a
kg, 2941 kg of attorney, 25 times more.
We use a comparative analysis of
prices in the Republic of Moldova re-
ported salary of Germany, Holland,
France, etc. Thus we see that the aver-
age price of pig meat is 2 times higher
in the Republic of Moldova (9 euros)
in Germany (3.5 euros). So with an av-
erage monthly salary of 3064 euros in
Germany proxy 875.4 kg pork and the
Republic of Moldova at the price of 9
euro procure 340 kg of pork. The same
situation is observed in the olive oil if
you compare England with Moldova
- 467/882 liters. If you assume that the
average monthly salary in Moldova
would be 3000 euros, as in England,
Germany and France, then we could
buy us with about 3000 kg of sugar at
the price of 1 euro per kg. Another ex-
ample would be the cheese, purchased
in the Republic of Moldova to the av-
erage price of 14 euros. Given the price
of Moldova with an average monthly
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salary of 4239.91 Euros for France, to
buy 303 kg and the price of 10 euros
in France would be 424 kg, i.e. 121 kg
more. While the price of Moldova and
the Moldovan salary can be procured
from only 13 kg of cheese, which is ap-
proximately a quantitative difference
in comparison with France, about 35
times less. With a salary of 4670 Euros
in England to the prices in Moldova
can be purchased for approximately
10,000 kg of potatoes 2358 kg of to-
matoes etc. These comparisons can
continue indefinitely, but they show
very serious impact on consumers in
Moldova. These tests allow forming
some conclusions based on concrete
material economic analysis - finan-
cial. But not, however, to continue our
thorough research from many corners
of the financial impact analysis.

Consequences of correlation
price - wage

That the analysis shows the ac-
tual and direct consequences of
those required as an emergency de-
cision-makers of the macro level.
It requires a very serious approach
to these problems, especially those
in sectors related to social pro-
tection including social sphere.
The analysis above shows that the
risk of food is subject to the most
vulnerable groups, which damage
the health of the most impoverished.
Moldova is struggling with the shock
of food production of about 13-15
years. Some consequences that are
caused by inflated prices are:

1. High prices affect the food in a
much higher proportion of social
workers, the social sphere inci-
dents, etc... Because they spend a
greater proportion of its income
on food and because they are
more dependent on wage in-
come, which compared to other
categories of employees in other
areas and branches of national
economy are much higher.

2. Preliminary estimates indicate
that the increase of the prices
of foodstuffs influence to in-
crease the financial imbalance
of the social sphere.

3. Financial consequences, both in
health, education etc... As well
as social protection, provides a
solid strategic foundation for the
development of special macro
level, through which additional
funding should be supported.

4. The situation imposes condi-
tions that must be accepted for
a harmonization of the edu-
cation system to EU require-
ments in fact, upgrading the
health system, changing the
mechanisms for protection
and welfare, and restructuring
the institutional framework.

In terms of financial growth is

causing food prices:

- Damage to the greatest extent
of low income households;

- Problems with access to food,
especially for people on low in-
comes or those without income;
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- The need for an integrated
policy response and a strategy
for solving problems related to
nutrition;

Price analysis performed above
findings reveal shocking economi-
cally. In conditions when the prices
of basic foodstuffs in Moldova are
up to ten times larger than in EU
countries, and salaries are many
times smaller, then the management
actions in the macro does not fall
into any economic sense, but neither
in a theory that has ever existed. Ap-
pear as new theories, which theories
can be called "Moldovan". Dynamic
analysis of prices over time depend-
ing on the exchange rate has shown
some very specific situations. From
1994 until present I ever witnessed
a decrease of 15 exchange rate of
the Moldovan leu. In particular, by
2005 our research highlights the
increase in prices on practically
all products and goods market or
national origin or foreign origin.
Especially during 1997 - 2005 were
reported most frequently motivat-
ed by increases in the fall of the ex-
change rate of exchange as the main
U.S. dollar and euro. Also mention
that every time the Moldovan leu
his return to any previous positions
once prices have been reduced and
when the lion lost each of its ex-
change prices recorded increases
in November. In terms of manage-
rial and scientific, it must return
control of the level macromanage-
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riale question, but because it was
not taxable person not established.
What was their impact:

1. Lack of control over the corre-
lation of exchange rate - a price
rise and continue to develop fi-
nancial crime - economic.

2. He contributed to massive out-
flows of foreign currency in
the country.

3. It helped to conceal income
and hiperveniturilor from in-
creased prices exaggerated.

4. He contributed to the fraud to
the state by not paying the in-
come taxes.

5. Through its influence prices
dramatically lowering the liv-
ing standards of the social.

6. Excessive increase of prices,
limiting the level of wages in
the real economy and non-
payment of taxes arising from
the social sphere led down by
financial default.

Segment analysis of the ex-
change rate - price - wage leads to
conclude that the situation may be
taken under control through the de-
velopment and adoption of norma-
tive acts, which would reflect some
fair rules of the market. This would
be made law by canceling the zero
rate income tax for certain types of
activities and taking control of price
formation under two aspects:

- One would be excessive in

terms of the imposition of in-
come from higher prices;
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- The second would be in terms
of establishing and regulating
market prices.

Both aspects are functional,
whether the incidence will be subject
to strict monitoring and accountabil-
ity, including criminal very harsh. As
conditions in our time and dictate
the behavior of economic Moldovan
business representatives.

Conclusions

The solutions developed from our
research would improve the financial
situation of the social in terms of fi-
nancial management:

1. Cancellation conditions for
achieving hiperveniturilor would
take control of the financial situ-
ation of real economic agents.

2. Control over price formation
wouldliquidategapthathidelarge
incomes of economic agents.
3. High-income and ultimately
means higher payments to the
state budget.

4. Respectively increase budget-

ary revenues by themselves and
draw appropriate financing the
social sphere (health educa-
tion... Culture, art, etc.)...

5. Adequate funding of social
sphere and draw forth the in-
crease in consumption on the
market, and what is actually
expected.

6. Increased consumption has
the effect of the achievement
of financial results plus playing
the market.

Finally we conclude that the price
increases and inflation, and low in-
come social sphere representatives
have a social impact, financially and
economically very seriously. Main
thesis which should be directed all the
company became the elimination of
the most serious problems: accelerat-
ed growth of prices beyond the limits
of inflation and decreased purchasing
power of the Moldovan leu, which
every day is increasingly felt by the
whole society not only of social
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ADVANTAGES AND DISADVANTAGES
OF CLUSTERS — A THEORETICAL APPROACH

Marginean Silvia, conf. univ., dr.
»Lucian Blaga” University of Sibiu

This paper offers a conceptual framework on cluster concept, focusing on
advantages and disadvantages of a cluster — based economic development. For
many people, the evidence on the economic benefits of clusters shows that we
should focus on policies that create or support clusters. But it is very important to
understand that there are possible disadvantages related to clusters and a cluster
- based development policy should focus on the advantages and disadvantages in

the same time.

Key words: cluster, competitiveness, development

Clusters are increasingly recog-
nized as an important feature of mod-
ern economy. The current discussion
about clusters is motivated in large
part by Michael Porter’s work at Har-
vard Business School - Institute for
Strategy and Competitiveness. “Com-
petitive Advantage of Nations” (1990),
The Global Competitiveness Report
(published by Porter an Klaus Schwab,
as co- directors for the World Eco-
nomic Forum) are only two examples
of Porter’s contribution to this field.
Christian H.M. Ketels contribution to
cluster theory is another direction fol-
lowed in this paper.

1. Clusters: definitions and ty-
pologies

Clusters are groups of companies
and institutions co-located in a spe-
cific geographic region and linked by
interdependencies in providing a re-
lated group of products and/or serv-
ices (Porter, 1990).

36

The definition of clusters builds
on three pillars (Ketels, C.H.M. and
Memedovic, O, 2008): geography,
value creation and business environ-
ment. Geography refers to the fact
that clusters are driven by proxim-
ity and are often concentrated in a
region within a larger nation, and
sometimes in one town. Value crea-
tion is regarding the fact that clusters
include companies in different indus-
tries that are related to each other in
the production of goods and serv-
ices valued by customers. The third
pillar, business environment is relat-
ed to the effects of cluster — specific
business environment conditions
resulting from individual actions as
well as cooperation of companies,
government agencies, universities
and other institutions on economic
performance of clusters.

Companies in clusters are col-
laborating and competing in the
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same time. They are geographi-
cally concentrated, specialized in a
particular field, linked by common
technologies and skills.

In Porter’s view (Porter, 1990) the
cluster has a positive influence on in-
novation and competitiveness, skill

Teoria si practica financiara

formation and information, growth
and long - term business dynamics.
All of these aspects are quantified
and measured by Business Competi-
tiveness Index and Global Competi-
tiveness Index. GCI is based on 12
pillars (Figure 1).

Basic requirements
Institutions

Infrastructure
Macroeconomic stability
Health and primary education

Key for
factor-driven
economies

Efficiency enhancers
Higher education and training
Goods market efficiency
Labor market efficiency
Financial market sophistication
Technalogical readiness
Market size

Key for

efficiency-driven
BCONOMies

[

Innovation and sophistication factors
Business sophistication
¢ Innovation

| Key for
innovation-driven
| economies

Figure 1. The 12 pillars of competitiveness
Source: Schwab, K., Porter, M.E., (2008), “The Global Competitiveness Report 2008 - 2009, World

Economic Forum, Geneva, Swizerland, 2008

According to Global Competi-
tiveness Index, in the first stage of
development, the economic growth
is factor - driven, countries are com-
peting based on their factor endow-
ments; in the second stage - efficien-
cy - driven economies - they begin
to develop more efficient production
processes and increased product
quality; in the innovation - driven
stage of development economies are
able to sustain higher wages and the
associated standard of living only if

“Revista Economica” Nr. 1 (44)/2009

their business are able to compete
with new and unique products. The
concept of stages of development is
integrated into GCI by attributing
higher relative rates to those pillars
that are relatively more relevant for a
country given its particular stage of
development.

Clusters differ in many dimen-
sions and we can say that there are
different types of clusters appro-
priate for every stage of develop-
ment. Christian Ketels (Ketels, 2003)
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mention the example of Claas van
der Linde from Harvard Business
School: in the industry of footwear,
Northern Italy is home to a very
successful, high wage cluster, serv-
ing the world market and focus-
ing on design, brand building and
high value production. Portugal is
home to another cluster, focused
on footwear manufacturing and
short production runs serving fash-
ion - conscious markets in Europe.
Timisoara, Romania is another clus-
ter, functioning as an offspring of
the Italian cluster focused on pro-
duction in the low to medium value
product range. And there are major
clusters in Asia, focused on high
- volume contract manufacturing of
low value footwear products. All of
these are presented as types of clus-
ters differentiated by their speciali-
zation in a particular stage of their
field’s value chain, by their focus
on specific geographic areas, or by
targeting selected customers needs
or market segments. We also can
classify clusters by the type of loca-
tional dynamics of their constitu-
ent industries. We can distinguish
industries tied to their location by
the need to be close to their cus-
tomers -“local industries”, another
industries are tied to their location
by the need to be close to the natural
resources — “natural resource-de-
pendent industries”, and there are
industries free to choose their loca-
tion - “traded industries”. Clusters

can be classified by the stage of de-
velopment they have reached. Like
in the example with Italy, Portugal,
Romania and China, we can say that
are specific forms of clusters, de-
pending on the country level of de-
velopment and on the development
of the clusters themselves.

2. Advantages of clusters

The benefits of clusters come in
three dimensions (Ketels, C.H.M,
2003): (1) companies can operate
with a higher level of efficiency draw-
ing on more specialized assets and
suppliers with shorter reaction times
than they could in isolation; (2) com-
panies and research institution can
achieve higher levels of innovation;
knowledge spillovers and the close
interaction with customers and other
companies create more new ideas
and provide intense pressure to in-
novate while the cluster environment
lowers the cost of experimenting; (3)
the level of business formation tends
to be higher in clusters; start-us are
more reliant on external suppliers
and partners, all of which they find
in a cluster. Clusters also reduce the
cost of failure, as entrepreneurs can
fall back on local employment op-
portunities in the many other com-
panies in the same field.

The greatest contribution of
Michael Porter to the cluster theory
can be considered his “diamond”, a
useful analytical tool for analyzing
the business environment and its
complexity. The “diamond” was in-
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troduced in 1990, and for almost 20
years was the main instrument for
business environment analyses. In a
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recent article published in Harvard
Business Review (M. Porter, 2008
- b), Porter reevaluate this tool.

« Alocal context and rules that

encourage

Factor

and

—e.g., intellectual property

rotection
(input) . ' incentive systems — cgf;‘;::
conditions across all major institutions
« Open and vigorous competition
among
. .
local customer(s)
available to firms + Local customer needs that

— Human resources

N

those elsewhere

/ + Unusual local demand in

— Capital resources Related and

— Physical infrastructure o that can be
— Administrative infrastructure supp{) _'r'g served nationally and globally

— Information infrastructure industries

— Scientific and technological

infrastructure
— MNatural resources
firms in

+ Presence of
industries

« Access to capable, locally based

and

instead of isolated

Figure 2. The role of clusters in the “diamond” of competitiveness
Source: M. Porter (2004) in Christian Ketels, Orjan Solvell, “Clusters in the EU - 10 new mem-

ber countries”

In one of the most recent papers
M. Porter (M. Porter, 2008 - a) iden-
tifies three main linkages between
clusters and competitiveness: (1)
clusters increase productivity / ef-
ficiency; clusters stimulate and en-
able innovation; (3) clusters facilitate
commercialization and new business
formation. The advantages of clusters
are: (1) efficient access to specialized
inputs, services, employees, informa-
tion, institutions, training programs,
and other public goods; (2) perceived
innovation opportunities, presence
of multiple suppliers and institutions
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to assist in knowledge creation, ease
of experimentation given local re-
sources; (3) opportunities for new
companies and new products; star-
tups are encouraged by the presence
of other companies, commercial
relationships, and concentrated de-
mand; commercializing new prod-
uct and starting new business is
easier because of the available skills,
suppliers, etc.

As consequence, we can say that
clusters reflect the fundamental link-
ages and spill — overs across the firms
and institutions.
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3. Disadvantages of clusters

The lists of advantages of clusters
development mentioned in the last
pages are sustained by many theo-
retical and empirical studies. How-
ever, in certain circumstances, clus-
ters might became an impediment to
the members, and, sometimes, even
exacerbate the decline of a whole re-
gion. The main reasons for this evo-
lution are (European Commission,
2002): (1) in a context of rapidly
changing technology, cluster firms
become more vulnerable if they are
locked in old technologies and if they

do not develop enough flexibility to
adapt themselves to those changes;
(2) when cluster firms rely on few
buyers or no the activity of one large
or a limited number of companies,
they may fail if these latter move or
disappear, even if they themselves
are still competitive. (3) at regional
level, the force of attraction of a re-
gion should not be over-estimated,
as only a few clusters are interna-
tionally recognized. Disadvantages
can be more visible in recession pe-
riod, when cyclical unemployment
can be higher in clusters.
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PARTICULARITATILE SELECTARII ACTIUNILOR SIMPLE
IN SCOPURI INVESTITIONALE N BAZA SISTEMELOR
GARP $I CANSLIM

Luchian Ivan, conf. univ., dr., IMI-NOVA,

Ciobu Stela, conf. univ., dr., ASEM

The present article is introducing two innovations (GARP Strategy and
CANSLIM Model) in selecting the ordinary shares of the most profitable compa-
nies in the future. The article is presenting the shares evaluation methodology for
both models based on different criteria, which will lead to creation of profitable

investment portfolio.

Strategia GARP (Growth At a Rea-
sonable Price) constituie un sistem hi-
brid, o combinare a strategiei bazate pe
valoare si cea de cregtere: ea constd in
cdutarea companiilor care pot fi consi-
derate din careva motive subevaluate si
au un potential solid de crestere.

Investitori care promoveazd stra-

tegia GARP sunt numiti in literatu-
ra de specialitate GARPeri. Ei cauta
companiile plasate pe segementul
dintre cele preferate de investitorii
care se bazeaza de valoare i cei care
se bazeazd pe crestere.

Acest lucru este ilustrat in diagra-
ma de mai jos:

o)

Figura 1. Locul sistemului GARP intre strategiile
de crestere si de valoare

Sursa: www.investopedia.com
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Unul din cei mai mari supor-
tori ai sistemului GARP este Peter
Lynch, autor a doua carti foarte po-
pulare "One Up on Wall Street" si
"Learn to Earn". Multi il considera
pe Lynch drept cel mai profesionist
gestionar de fonduri, partial da-
toritd atingerii unei profitabilitati
anuale de 29% in perioada anilor
1977-1990.

La fel ca §i investitorii care pro-
moveazi strategia de crestere, GAR-
Perii sunt interesati de perspectivele
de crestere a companiei: ei ar dori sa
vada o dinamica pozitivd a profitu-
rilor in ultimii cativa ani, cuplati cu
prognoze pozitive cu privire la profi-
turi pentru anii urmdtori.

Ins3, spre deosebire de ,buciti-
ria” investitiilor bazate pe crestere,
investitorii care se bazeazi pe sis-
temul GARP sunt sceptici vis-a-vis
de prognozele de crestere excesiva
plasate in limita valorii de 25-50%.
Companiile plasate pe acest interval
sunt supuse unui nivel inalt al riscu-
lui si al incertitudinii pentru GAR-
Peri. Pentru ei un nivel mai sigur si
mai realistic al ratei de crestere se
afld pe intervalul 10-20%.

De asemenea, atitudinea inves-
titorilor bazati pe GARP si a celor
bazati pe crestere fatd de indicele
ROE este diferitd. Pentru ambele
categorii de investitii nivelul inalt,
precum si tendinta de crestere al
ROE fatd de nivelul mediu pe ra-
muré constituie un indiciu al pros-
perititii companiei.

GARPerii si investitorii bazati
pe crestere estimeazd diferit poten-
tialul de crestere si au idei diferite
referitoare la nivelul ideal necesar
pentru diferite mésuri care ar trebui
sa fie, si ambele tipuri de stategii au
diferite teste prin care ei estimeazi
compania. De exemplu, GARPeri ar
fi interesati de un flux de numerar
pozitiv al companiei sau, in anumi-
te cazuri, profituri pozitive pentru
moment.

Deoarece, existd o varietate mare
a criteriilor aditionale care ar putea
sd fie utilizate pentru evaluarea cres-
terii, GARPerii pot ajusta sistemul de
selectare al actiunilor companiilor la
in stil propriu.

Exercitarea subiectivismului con-
stituie o parte internd a utilizarii
sistemului GARP. In cazul in care se
aplica aceasta strategie, atunci com-
paniile urmeazi si fie analizate fie-
care in mod particular si individual.
De aceea, nu existd o formuld magi-
cd pentru confirmarea prognozelor
de crestere, investitorii fiind obligati
sa dea o interpretare proprie a per-
formantei companiei si a conditiilor
de operare.

De asemenea, in vederea analizei
strategiei de selectare a actiunilor
este necesar de pus in discutie coe-
ficientul P/E. Investitorii bazati pe
crestere sunt interesati ca valoarea
raportului P/E si fie cit mai inalt,
in timp ce GARPerii considera ci in
cazul valorilor P/E inalte se platesc
prea multi bani pentru prea multa
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incertitudine. Dacd un investitor ba-
zat pe crestere ar prefera un nivel al
coeficientului respectiv de 50 sau 60,
GARPerul ar prefera si selecteze ac-
tiunile cu un coeficient P/E aflat in-
tre 15-25, insa aceasta cu sigurantd
nu poate fi consideraté drept o regu-
14 de urmat fard a examina intreaga
activitate a companiei.

In afara preferintei pentru cel mai
jos raport P/E, GARPerii, de aseme-
nea, vid atractivitatea actiunilor prin
intermediul celui mai jos nivel al coe-
ficientului P/B (price-to-book ratio),
in special al P/B mai jos decat media
pe ramurd. Nivelul jos al P/E si P/B
reprezintd doua din cele mai esentia-
le criterii a sistemului GARP.

Desigur, pot fi aplicate si alte cri-
terii, insd ideea de bazi constd in fap-
tul cd investitorului bazat de sistemul
GARP isi fundamenteazd decizia pe
evaluarea prezenta.

In continuare vor fi examinati in-
dicatorii prin prisma carora GARPe-
rii analizeaza o potentiald companie.

Coeficientul PEG

Indicele PEG poate fi considerat
cel mai elocvent coeficient pentru un
investitor, care aplica sistemul GARP,
in vederea dimensiondrii echilibrul
dintre potentialul de crestere al ac-
tiunii §i valoarea ei.

GARPerul este conteresat in ace-
le actiuni, nivelul PEG al cdrora nu
depigeste 1 i, in cele mai dese cazu-
ri, apropiat de 0,5. Nivelul PEG mai
jos de 1 indicd asupra faptului ci in
prezent pretul actiunii este mai jos
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ar putea fi constituit prin cresterea
profiturilor. Pentru un GARPer ni-
velul PEG mai jos de 1 denoti faptul
cd actiunea este suevaluatd si este
necesard o analizi minutioasd in
continuare.

Aplicarea practici a PEG

Sa examindm compania TS]
Sports Conglomerate, la care P/E =
19 si cresterea profiturilor constituie
30%. De aici deducem cd pentru com-
pania TSJ coeficientul PEG este egal
cu 0,63 (19/30=0,63), deci se pleaseza
in limitele standardelor GARP si pre-
zintd interes pentru investitori.

Apoi sd comparam compania TS]
cu Cory's Tequila Co. (CTC), pentru
care P/E = 11 si cresterea profituri-
lor constituie 20%, coeficientul PEG
fiind egal cu 0,55.

Atentia unui GARPer ar pu-
tea fi concentratd la compania TS]J,
insd CTC pare si fie si mai atractiva
deoarece nivelul de crestere al profi-
turilor este mai mic, iar pretul cu-
rent al CTC este mai mai interesant
din punct de vedere al potentialului
de crestere. Astfel, CTC are o cres-
tere mai lenta a pretului, iar creste-
rea rapida a TSJ este supraapreciat.
Un investitor bazat pe GARP este in
cdutarea unei cresteri solide. Insi,
solicitd ca aceasta sd fie evaluatd la
un pret rezonabil. Prin urmare deci-
zia in baza sistemului GARP pentru
selectarea actiunilor va fi in favoarea
companiei CTC.

CANSLIM este filozofia de selec-
tare, cumpadrare §i vanzare a actiuni-
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lor simple. Aceastd tehnologie a fost
elaboratd si recomandati de citre
William O'Neil in lucrarea "How to
Make Money in Stocks"'.

CANSLIM, la moment, poate fi
considerat un standard al unei strate-
gii investitionale de succes. Tehnolo-
gia CANSLIM este specifica vis-a-vis
de celelalte prin faptul cd se axeaza
pe unele lucruri tangibile, precum
profiturile, si la cele intangibile, asa
precum starea generald a companiei
si imaginea acesteia.

Punctul forte al prezentei strate-
gie este modalitatea de functionare
a acesteia: existd un numdir foarte
mare de exemple de companii, care
in a doua jumitate a secolului XX
au corespuns criteriilor tehnolo-
giei CANSLIM inainte de a creste
enorm in pret.

CANSLIM reprezintd un acro-
nim, fiecare literd a ciruia repre-
zinta denumirea unui factor, ce ne-
cesita sa fie examinat in cadrul unei
companii.

Cele sapte criterii componente
sunt urmdtoarele:

C - Profituri

Earnings);
A -Profiturile Anuale (Annual
Earnings);

N -Noutatea (New);

S - Cererea si Oferta (Supply and
Demand);

L - Lider sau Codas (Leader or
Laggard);

Curente (Current

' www.investopedia.com

I - Participarea Institutionald (In-

stitutional Sponsorship);

M -Directia Pietei (Market Direc-

tion).

In continuare vor fi studiate fie-
care din cele sapte componente ale
sistemului CANSLIM.

C = Profituri Curente

O’Neil accentueazd importanta
selectdrii actiunilor, la care indi-
cele de profit pe actiune (EPS) in
trimestrul recent a crescut in baza
anuald. Drept exemplu poate ser-
vi compania a cérei nivel al EPS
in trimestrul aprilie-iunie din anul
curent a cifrat o cregtere relativd
fata de nivelul EPS pentru perioada
respectiva in anul trecut.

Rata cresterii indicelui EPS al
companiei, in baza recomandirilor
sistemul CANSLIM constituie nu mai
putin de 18-20%. O’Neil a descoperit
cd in perioada anilor 1953 - 1993, in-
dicii actiunilor celor mai performan-
te 500 de companii din S.U.A., pen-
tru trei luni, au demonstrat cresteri
de cel putin 70% inainte de cresterea
esentiald a preturilor.

Mai mult decat atat, O’Neil a sesi-
zat si o animitd ciclicitate, trimestrul
caracterizat prin cresterea indicilor
actiunilor §i implicit a profiturilor, era
urmat, de obicei, de inci doui trime-
stre de cregtere a profiturilor. Aceasta
ne sugereazi cd, de obicei, actiunile cu
performante inalte au aratat o crestere
ytrimestru dupa trimestru”

Desi nivelul de selectare este de
18-20% crestere, producitorii ade-
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varati de profit, de obicei, au demon-
strat o crestere de 50% si mai mult.

Sistemul atentioneaza asupra
faptului, cd investitorii trebuie sa
recunoascd profiturile de calitate
joasd, se au in vedere cifrele care
nu reflectd corect performanta rea-
1a a companiei. Companiile pot sa
incerce sd manipuleze nivelul pro-
fiturilor, de aceea sistemul CAN-
SLIM recomandi ca investitorii sd
analizeze rezultatele financiare ale
companiilor §i sd examineze starea
reald a lucrurilor.

O’Neil afirm3, ca odati ce profi-
turile companiei sunt intr-adevar de
o calitate inalt3, ar fi indicat de a ciu-
ta si altele in aceeagi ramura. Cres-
terea solidd a profiturilor pe ramura
confirmd ca industria este in proces
de expansiune si compania este gata
de cregtere ,.explozivd”

A = Profiturile Anuale

CANSLIM, de asemenea, atrage
atentie asupra importantei cresterii
profiturilor anuale. Sistemul indica
cd compania ar trebui si demon-
streze crestere anuald a profitului
(EPS anual) in fiecare din ultimii
cinci ani.

Este important ca investitorul,
care se conduce de sistemul CAN-
SLIM, de exemplu cel ce promo-
veazd strategia de investire bazata
pe cresterea valorii, sd inteleagad ca
cumpdrand actiuni, el cumpari si o
parte a busisnessului, devenind co-
proprietar. In acest caz este logic sd
se selecteze companii cu o crestere a
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profitului anual plasat in limitele de
25-50%. Dupa cum O’Neil remarca:
»Cine doreste s cumpere ceva ce nu
produce profit ?"

O'Neil prezintd compania Wal-
Mart ca un exemplu al companiilor
a cdrei cregtere anuald a profitului a
precedat o crestere excesiva a pretu-
lui de piatd a actiunilor. In perioada
anilor 1977 - 1990 Wal-Mart a inre-
gistrat profituri anuale in medie de
43%. Graficul nr.1 demonstreazi in
ce masurd in Wal-Mart a avut succes
ca rezultat al cregterii profitului.

N = Noutatea (New)

Al treilea criteriu inaintat de cé-
tre O’Neil pentru o companie buna
este schimbarea recenti (o noud
echipa de management, un produs
nou, o piatd noud sau un nou salt in
pretul actiunilor), care adesea este
necesard pentru ca compania sa fie
de succes.

O’Neil a descoperit ca la 95% din
companiile studiate ce au inregistrat
o crestere al pretului actiunilor, aces-
tea au implementat inovatii.

Un exemplu perfect al influen-
tei inovatiei poate fi gési in trecutul
companiei McDonald. Odata cu im-
plementarea noilor fransize in dome-
niul alimentatiei rapide, cursul actiu-
nilor sale a crescut cu peste 1100% in
patru ani din 1967 péna in 1971! Si
acesta este doar unul din exemple-
le elocvente din istoria companiilor,
care prin acceptarea unei inovatii au
obtinut rezultate inalte spre satisfac-
tia actionarilor sii.

45



Teoria si practica financiara

WAL MART STORES .. monthly OHLC plat

]

20

8 87
25 of 01/01/93

Hl\lnimuln

[iim
&

|||Hl|i|\\|\||\||H||||u|||1\ D
o a1 92 a3

@ Barchart.com

Graficul 1. Dinamica profitului anual si al pretului actiunilor
companiei Wal-Mart in perioada anilor 1977-1990

Sursa: www.investopedia.com

O’Neil mentioneazd cid adesea
oamenii se tem cd compania a cdrei
actiuni la un nivel nou mai inalt al
cursului in scurt timp se va comer-
cializa la un nivel mai jos.

Ins3, O’Neil in urma examinirii
datelor istorice ajunge la concluzia
ci adesea actiunile care au marcat un
salt nou in pret au continuat miscarea
in sus la nivele chiar mai inalte.

S = Cererea si Oferta (Supply
and Demand)

Litera S in CANSLIM inseamnd
cererea §i oferta, care se referd la le-
gea care guverneazd toate activitatile
pe piata.

Analiza cererii §i ofertei in baza
metodei CANSLIM mentioneazd, ci
in cazul in care toate celelalte condi-

tii sunt egale, o companie micd cu un
numdar mai mic de actiuni in circu-
latie, trebuie s inregistreze profitu-
ri chiar mai mari decit o companie
mare. Considerentul de bazd este
fundamentat prin faptul ci o com-
panie cu un capital mai mare nece-
sitd cu mult mai multa cerere decat o
companie mica pentru a demonstra
aceleasi profituri.

Cercetirile lui O’'Neil in conti-
nuare au explicat modul in care in-
suficienta de lichiditate in cazul in-
vestitoriilor institutionali ii restric-
tioneaza pe acestea s cumpere doar
companii performante cu capitaluri
mari (de tip blue-chip), plasindu-
i pe investitorii mari in dezavantaj
fatd de investitorii mici individuali
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care pot procura actiunile compa-
niilor mici.

In virtutea legii cererii si ofertei,
tranzactiile mari ale investitorilor in-
stitutionali pot involuntar si afecteze
pretul actiunilor, mai ales daci ca-
pitalizarea de piatd a actiunilor este
micd. Dat fiind faptul, ca investitorii
individuali tranzactioneazi sume re-
lativ mici, ei pot deschide sau inchide
pozitiile fira a influenta pretul in di-
rectie nefavorabila.

In studiul sdu, O'Neil descoperi
cd 95% din companiile care au de-
monstrat cele mai mari profituri per
actiune au avut emise si plasate actiu-
ni in volum mai mic de 25 milioane,
in momentul cind profitul pentru
acestea a fost maxim.

L = Lider sau Codas (Leader or
Laggard)

In cadrul analizei CANSLIM
distinctia dintre liderii pietei si co-
dasii are o importanti majord. In
cadrul fiecdrei industrii intotdeau-
na exista lideri, care asigura actio-
narilor cele mai mari profituri si
care i lasd cu mult in urma pe cei
care au profituri mediocre.

Forta relativd a pretului actiunii
poate sa se plaseze de la 1 la 99, unde
alinierea 75 inseamnd o companie,
care dupi o perioadd de timp a depdsit
in performanti 75% din actiunile din
grupul sdu de piata. Conform standar-
delor CANSLIM se cere ca actiunea sa
aibd o forta relativd a pretului de cel
putin 70. Totusi, O’Neil mentioneaza
cd actiunile cu o fortd relativa a pre-
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tului intre valorile 80-90 au sanse mai
mari de a fi principalii castigatori.

Nu ladsati ca emotiile sa aleagd
actiunile! Compania poate sa para
sa aibad acelagi produs §i model al
business-ului ca si alte companii din
ramurd, insd nu investiti in aceasta
companie doar din cauza ci pare
mai ieftind sau provoacd simpatia.
Chiar dacé se va plati mai mult pen-
tru liderul pietei, insi el va fi cel mai
profitabil.

I = Participarea Institutionala

CANSLIM recunoaste impor-
tanta ca companiile s3 se bucure de
participarea investitorilor institutio-
nali in capitalul lor. Argumentul de
bazid constd in faptul cd daci com-
pania este lipsitd de participare in-
stitutionald, atunci ea a fost trecuta
cu vederea managerilor financiari.
CANSLIM sugereaza: pentru ca o ac-
tiune sa fie consideratd cu potential
mare de crestere, compania trebuie
sd atraga cel putin trei (pana la zece)
actionari institutionali.

Totusi, participarea prea largd a
investitorilor institutionali in compa-
nie ar trebui s& alarmeze. CANSLIM
previne cd in cazul in care compania
este suprainvestitd de investitorii in-
stitutionali, este prea tirziu de a o
cumpira. In acest caz existd riscul
cdderii rapide a pretului la actiunile
date prin vanzarea acestora in masd.
O'Neil rezumd ca participarea in-
vestitorilor institutionali in capitalul
companiei indica asupra calititii in-
alte a actiunilor acesteia.
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M = Directia Pietei

Elementul final al sistemului CAN-
SLIM constituie directia pietei. In cazul
selectdrii actiunilor, este necesar de a de-
termina pe ce piata acestea sunt plasate
- a ursilor sau taurilor. Daci investitorul
nu intelege care este directia pietei, atun-
ci el va investi contrar trendului domi-
nant al pietei, ceea ce se poate solda cu
inregistrarea unor pierderi importante.

CANSLIM mentioneazd ca cea
mai bund cale de a determina di-
rectia migcarilor pietei este de a ur-
mdri zilnic volumul si preturile de
tranzactionare. Acestd componentd
a sistemului CANSLIM poate cere
aplicare unor instrumente ale ana-
lizei tehnice, care ar putea si ajute
investitorul sa stabileascd directia
trendurilor pe piata.
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INFLUENTELE STIMULATORII ALE STATULUI ASUPRA
INVESTITIILOR DE RISC IN ACTIVITATEA INOVATIONALA

Ganea Victoria, conf. univ., dr.,

Consiliul National pentru Acreditare si Atestare

The present article describes the specificity of the state influence on the crea-
tion of venture founds and also the upholding of the enterprises that contribute

to the dissemination of innovations.

Actualmente, rolul activititii in-
ovationale in economia nationald
devine tot mai important mai ales
pe motivul intensificdrii influentei
progresului tehnico-stiintific asupra
sectorului real al economiei. Imple-
mentarea tehnologiilor de varf impu-
ne noi reguli pentru investitiile ante-
rior alocate in activitatea economici.
Noile produse tehnologice presupun
0 mai mare concentrare a resurselor
financiare alocate pentru activitatea
inovationali. In momentul cand obi-
ectivul inovational devine o proble-
mé importantd din punct de vedere
a dezvoltirii economice, de exemplu
un sector economic, apare necesita-
tea directiondrii resurselor financiare
din mai multe surse spre finantarea
acestor activitati de sustinere si difu-
zare a noilor tehnologii.

Mecanismele de comasare a aces-
tor activitati se impune a fi creat, si
gestionat la nivel de stat. Referitor
la aceastd problemd, e posibil de
reluat experienta deja existenta in
acest domeniu a tarilor cu econo-
mie de piatd si sa fie doar adaptata
la conditiile economiei nationale.

“Revista Economica” Nr. 1 (44)/2009

In acest scop, problema primordiald
la macronivel devine determinarea
noilor prioritati a sferei de cerceta-
re — inovare i a conditiilor econo-
mico-structurale pentru instituirea
unor formatiuni tehnologice care
ar asigura dezvoltarea ascendentd a
economiei; asigurarea investitiilor
din contul bugetului; perfectionarea
infrastructurii economiei nationale;
dezvoltarea mecanismului econo-
mic §i intensificarea procesului de
difuzare a noilor tehnologii.

Statul joacd un rol foarte impor-
tant in crearea fondurilor de investi-
tii in inovatii. Decisive s-au dovedit
a fi metodele de influentare indirec-
td prin intermediul sistemului fiscal
si conditiile preferentiale de credi-
tare prin fixarea diferitor reguli de
reglementare.

Fondurile investitiilor de ventu-
re (fondurile de investitii directe in
inovatii) acorda finantare pe termen
mediu §i pe termen lung intreprin-
derilor care, din diferite motive, nu
au acces la capitalul bancar sau pe
piata financiard. Fondurile de in-
vestitii directe se prezintd in rolul
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investitorilor de risc, compensiand
riscurile inalte prin nivelul sporit al
profiturilor. Investitiile se realizeaza
din contul surselor atrase de la par-
tenerii fondului. In calitate de parte-
neri apar atat persoane fizice, cat si
institutii financiare.

O altd metoda de influentare din
partea statului asupra capitalului in-
vestitional o reprezinta politicd acti-
va de sustinere a businessului nova-
tor mic, precum si sustinerea centre-
lor de cercetare stiintifici, inclusiv a
celor inovationale, care stimuleaza
elaborarea celor mai noi tehnologii
de citre firmele mici.

Facand referirila experienta mon-
diald, putem afirma cé in anii 80 SUA
cunogtea o deosebitd sustinere din
partea statului la crearea fondurilor
de investitii in inovatii, activitate care
se realiza activ in legétura cu promo-
varea politicii ,noului federalism”
Pentru activitatea acestor organe era
specificd diversitatea mecanismelor
si a formelor de sustinere a dezvolta-
rii tehnico-stiintifice, luarea in cal-
cul a conditiilor concrete ce permit
crearea infrastructurii necesare.

Actualmente SUA si Marea Bri-
tanie apeleazd la diferite programe
de participare a statului in dezvolta-
rea businessului de venture, in prin-
cipal, in perioadele de declin al acti-
vitatii, folosind prioritar metode de
stimulare indirecta (inlesniri fiscale,
mdrirea numarului potentialilor in-
vestitori particulari prin anularea
restrictiilor legislative etc.).

Céat priveste statele care la in-
ceputul anilor 90 au fost devansate
evident de statele-lidere (Germania,
Israel, Finlanda etc.) in domeniul
respectiv, acestea foloseau pe larg
metode de sustinere directa de citre
stat pentru a spori competitivitatea
industriei nationale in conditiile glo-
balizarii pietei mondiale.

In Israel, de exemplu, cu 15 ani
in urmi existau doar 2 fonduri de
capital de venture, iar la finele anilor
90 statul dispunea deja de 40 fondu-
ri de capital de risc specializate si de
mai mult de 30 de fonduri de capital
de risc diversificate, de 2000 de fir-
me sciento-intensive, 40 dintre care
erau cotate in sistemul american
NASDAQ. La aceasta a contribuit
astfel de masuri, precum: alocarea
unei sume considerabile pentru
formarea fondului de venture care
finanta crearea unor noi companii
sciento-intensive, acordarea gran-
turilor pentru efectuarea lucrarilor
de cercetare-dezvoltare in interesele
micului business inovational etc.

Astfel, fondul Vaekst Fonden,
finantat de citre guvernul Dane-
marcei, nu cere restituirea creditelor
acordate de ei in cazul egecului pro-
iectelor business-ului mic, destinate
crearii tehnologiilor noi. Schema
Tehnical Development Credits, exis-
tentd in Olanda, prevede acordarea
de imprumuturi businessului mic
care pot sd nu fie rambursate in ca-
zul unui esec tehnic sau comercial.
Fondul Suedez de Investitii ALMI
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Foretagspartner AB, al cirui actio-
nar principal este guvernul, scuteste
firmele care au primit credite pen-
tru o perioada de 6-10 ani in sco-
pul asigurarii capitalului initial, de
achitarea dobanzii in primii 2 ani §i
de rambursarea creditului acordat in
primii patru ani.

O altd forma de sustinere a dez-
voltirii businessului inovational este
utilizarea diferitor scheme de garantii
de stat a investitiilor in cazul finisdrii
nereugite a proiectelor ce tin de difu-
zarea noilor tehnologii. Un astfel de
program al imprumuturilor garan-
tate, realizat de ciatre Administratia
pentru Activitatea Businessului Mic
al SUA, este rdspandit asupra 75%
din sumele imprumuturilor pentru
crearea noilor companii si dezvolta-
rea firmelor mici cu un potential in-
alt de cregtere. In Canada volumul de
garantii acordat de cétre un program
analogic atinge 90%.

In Germania si Franta in aceste
scopuri sunt create si finantate in-
stitutii speciale. In acelasi timp, sta-
tul apare ca cel mai mare actionar al
acestora sau ca un garant dublu.

Problema dezvoltirii mecanis-
melor finantdrii inovatiilor atrage
atentia cercetatorilor si specialistilor
moldoveni deja de 15 ani. Incepand
cu 1988 anumite sperante erau legate
de primele bédnci comerciale, care se
creau in calitate de structuri financia-
re si in speranta sustinerii activitdtii
inovationale. Insa, aceste sperante nu
au satisfacut asteptirile. Cota proiec-
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telor inovationale in portofoliul unor
astfel de investitori rar cind depigea
5%, aceasta fiind determinatd de cau-
ze economice obiective.

Reforma economici radicala ini-
tiatd in 1992 a stimulat dezvoltarea
initiativei antreprenoriale, in situatia
cand o piatd financiara civilizata inca
nu exista. In afari de aceasta, inflatia
ce depdsea in anumite intervale de
timp cota de 20% pe luna facea orice
investitie, prevazuta pentru un ter-
men mai mare de citeva siptimani,
nerentabila.

In multe tiri ale lumii au fost
adoptate programe de stat pentru
dezvoltarea finantarii inovatiilor ce
combini sursele private si cele buge-
tare. Investitiile §i creditele guverna-
mentale reprezintd o modalitate de
atragere a capitalului de venture in
economie. Drept exemplu poate ser-
vi faptul cd in anul 1994 in Finlanda
a fost creat un fond statal Suomen
Teollisuus-sijoitus. Guvernele dife-
ritor state europene, de asemenea,
creeazd fonduri mixte de investitii in
micile companii cu activitate inova-
tionald. In Belgia in anul 1980 a fost
creatd Compania Investitionala Flan-
dria. In Germania in anul 1995 a fost
elaborat programul in conformitate
cu care se efectua finantarea micilor
intreprinderi ce se ocupau cu produ-
cerea produselor si serviciilor inova-
tionale in comun cu companiile din
sectorul privat. Pe urmele lor a mers
si Austria, crednd Fondul Investitio-
nal Inovational.
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Pentru Republica Moldova ac-
tualitatea investitiilor de venture este
determinatd nu numai de necesitatea
inviordrii generale a procesului in-
vestitional, dar si conferirii unui ca-
racter intensiv acestuia.

Sustinerea de citre stat a activitétii
inovationale este, indiscutabil, nece-
sard. Inlesnirile fiscale, simplificarea
procedurilor de reglementare valuta-
rd si a controlului si a cerintelor la in-
registrarea companiilor cu capital de
venture, vor avea o influentd benefica
asupra dezvoltarii investitiilor in in-
ovatii in Republica Moldova.

Specificul reglementarii de stat a
investitiilor in inovatii in comparatie
cu activitatea investitionald pe pie-
tele de capital public consta in lipsa
unei oarecare reglementari specifice.
Deoarece activitatea investitionald a
Fondurilor de investitii directe este
pe termen lung, investitorii asteaptd
de la stat, in primul rand, stabilitate,
exercitarea normald a functiilor sale
si inldturarea barierelor artificiale.
Prin sintagma ,executarea normala
a functiilor” se intelege crearea ratio-
nald a legilor in domeniul dreptului
economic, minimizarea procedurilor
birocratice, lupta contra coruptiei, o
politicd stabilad in domeniul econo-
miei etc. Majoritatea investitorilor
de venture sunt profesionisti, care
isi asuma congtient riscuri sporite
pentru obtinerea unui profit supli-
mentar. De aceea ei nu cer de la stat
o protectie suplimentard, cu excep-
tia cazurilor ce presupun garantarea

drepturilor de proprietate. Pentru
investitorii de venture o importanta
deosebitd prezintd garantia dreptului
de proprietate in domeniul dreptu-
lui de patent, protectia drepturilor
actionarilor ce nu detin pachetul ac-
tiunilor de control, procedurile de fa-
liment, politica de nediscriminare in
raport cu investitorii strdini. Un rol
important il joacd restrictiile legisla-
tive moderate privind plasarea mij-
loacelor investitorilor institutionali si
ale béncilor comerciale in fondurile
de investitii de venture.

Deci, mecanismul investirii de
venture trebuie sa fie folosit in cali-
tate de factor al cresterii economice
intensive. Insi, in prezent industria
capitalului de venture in Moldova
este slab dezvoltati si apartine in pro-
portie de peste 90% capitalului stréin.
In aceste conditii este necesari susti-
nerea de catre stat a businessului mic
si mijlociu in domeniul tehnologiilor
inalte, atragerea capitalului autohton
(inclusiv a investitorilor institutio-
nali, bincilor si persoanelor fizice),
ameliorarea generald a climatului in-
vestitional in tara.

Sustinerea din partea statului des-
eori se caracterizeaza prin obiective
mixte, orientate spre cresterea nive-
lului de ocupare a fortei de munci a
populatiei, sustinerea si dezvoltarea
strategica a tehnologiilor de impor-
tantd majord, largirea procesului de
producere. Statul, de asemenea, poa-
te stimula afluxul capitalului de ven-
ture, modificAnd baza legislativd si
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fiscala. Cu toate ca politica §i progra-
mele politice se schimbd in functie de
caracterul economic §i institutional al
statului, una dintre masurile primor-
diale ale statului, ce stimuleazi dez-
voltarea si implementarea inovatiilor
in sectorul real a capitalului investi-
tional, este stimularea crearii fondu-
rilor de venture ce investesc in teh-
nologii prin intermediul sistemului
respectiv al inlesnirilor fiscale, sche-
mei finantarii initiale, compensarii
partiale a pierderilor investitionale,
schemelor de garantare i finantare a
evaludrii preinvestitionale.

De reguld, finantarea din partea
statului se efectueaza sub forma de
credite in conditii avantajoase prin
intermediul programelor speciale
de stat ce acordd un anumit sprijin
financiar antreprenorilor. Pentru
antreprenori mijloacele financiare
ale statului sunt foarte ieftine, cu o
perioada mai indelungatd de ram-
bursare, iar investitorii, in persoana
statului, nu asteapta si nu cer profi-
turi maxime in rezultatul realizérii
proiectului. Insi trebuie de tinut
cont de faptul ca mijloace financiare
ale statului sunt destul de pasive, ele
pot fi utile doar cand este vorba de
cota de participatie la primele faze
de dezvoltare a companiei.

In Republica Moldova firmele de
venture ce activeazd independent nu
pot si acumuleze un capital suficient
pentru implementarea citorva pro-
iecte pe scara larga. Astfel, atat timp
cét subiectii businessului de venture
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sunt in exclusivitate persoane fizice
si firme mici, este putin probabil ci
activitatea acestora va inregistra re-
zultate pozitive.

Prezentul sistem, ce prevede
sustinerea de citre stat a stiintei, se
rezuma la finantarea unor anumite
activitdti si nu presupune solutiona-
rea problemei privind comercializa-
rea ulterioard a rezultatelor acestora.
Insa farid un mecanism bine stabilit,
nu pot fi obtinute rezultate impor-
tante in acest domeniu. Este necesar,
de asemenea, de mentionat lipsa spe-
cialistilor in domeniul comercializa-
rii tehnologiilor.

In esentd, unica posibilitate reald
de sustinere a potentialului inovati-
onal al RM si utilizarea elaboririlor
de perspectivdi presupune crearea
unei structuri centralizate a busi-
nessului de venture. La etapa ei de
creare (de preferintd cu participarea
statului) statul trebuie si asigure
posibilitatea unei colaborari stranse
a unei asemenea organizatii cu in-
treprinderile industriale. Aceasta va
contribui la micsorarea esentiald a
cheltuielilor pentru implementarea
elaboririlor.

Mijloacele alocate pentru functi-
onarea acestei structuri vor fi nece-
sare doar la etapa initiala. In primul
rand, ele trebuie sd fie repartizate
pentru crearea aspectului comer-
cial al proiectelor preventiv selec-
tate. Adicd, este necesar de asigurat
protectia acestora prin patent, per-
fectarea documentelor Know-how,
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cercetdri de marketing etc. In conti-
nuare, sustinerea din partea statului
nu mai este necesara. Mai mult decat
atat, aceastd activitate va inregistra
un profit substantial.

Pe lﬁngé structura statald, sunt
destul de eficiente §i intreprinderile

mici ce se specializeaza in domeniul
inovatiilor. Ele trebuie si contribuie
in practicd la implementarea noilor
elabordri la intreprinderi. Anume
acestea vor fi examinate in calitate de
parte componenta esentiald in cadrul
politicii inovationale de stat.
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MECANISMUL DE TRANSMISIE A POLITICII MONETARE:
ABORDARI METODOLOGICE

Staritina Ludmila, dr., conf. cerc., IEFS

Timofei Olga, cerc. st., IEFS

This article emphasizes transmition mechanism of the Government’s mon-
etary policy; determines methodological approaches on the bank interest rates’
differentiation, that unites the real and bank sectors of economy; also there
are determined the advantages of inflation targeting for the National Bank of

Moldova.

Succesul promovirii mésurilor de
politici monetar-creditard depinde,
in primul rand, de continutul aces-
tora precum si de alegerea canalelor
optime de transmisie a impulsurilor
monetare. Pana a trece la dezvéluirea
modului de functionare a canalului
ratei dobanzii in procesul de transmi-
sie monetara, se cere analiza condi-
tiilor de realizare a politicii monetare
in functie de sarcinile orientative ale
acesteia si sistemul financiar existent

In literatura economici de spe-
cialitate se definesc doua sisteme fi-
nanciare — antagoniste. In cazul pri-
mului - sistemul financiar german,
resursele financiare se acumuleazi si
repartizeaza prin intermediul secto-
rului bancar. Si al doilea caz — ameri-
can, finantarea sectorului real al eco-
nomiei se realizeaza prin intermediul
pietei valorilor mobiliare.

Sistemul financiar de tip german
este caracteristic tarilor cu economie
in tranzitie, pe cand sistemul finan-
ciar american - tirilor dezvoltate. In
vizunea majoritatii economistilor,
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principalele avantaje ale sistemului
financiar german sunt: stabilitate in-
alta, dirijabilitate si previzibilitate.
Asimetria informatiei conditioneaza
dependenta eficientei distributiei re-
surselor in cadrul sistemului bancar
de calitatea risc-managementului
in institutiile bancare. Asimetria ex-
cesivd a informatiei mai ales in cazul
creditarii micului business, limitea-
zd eficienta monitorizarii credite-
lor. Din cele expuse anterior, reiese
cé sistemul financiar al Republicii
Moldova este de tip german.

Pentru realizarea obiectivelor poli-
ticii monetar-creditare Banca Natio-
nald a Moldovei a promovat pana nu
demult, regimul gestiondrii cursului
de schimb, desi in conditiile actuale tot
mai multe binci centrale opteazi pen-
tru regimul de targetare a inflatiei.

Acesta se datoreazd faptului ca,
in conditiile ritmului lent de creste-
re a preturilor atingerea obiectivului
final al politicii monetar-creditare
prin gestiunea cursului valutar, s-a
demonstrat a fi neeficient si greu rea-
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lizabil. Avand in vedere experienta
internationald de implementare a re-
gimului targetarii cursului valutar(3],
se contureazd anumite deficiente ale
acestuia:

- micsorarea eficientei instru-
mentelor de politici monetard
ale bancii centrale. Necesitatea
mentinerii limitelor prestabilite
ale modificarii cursului valutei
nationale, restrdnge posibilita-
tile utilizérii acestui instrument
de politica monetar-creditard
in vederea mentinerii stabilita-
tii economiei in situatii de tur-
bulente economice;

- majorarea vulnerabilititii eco-
nomiei in fata socurilor eco-
nomice, ce pot surveni in tara
valutei straine;

- gestiunea cursului de schimb
valutar oferd posibilititi de
atacare a valutei nationale din
partea speculatorilor.

In lucririle economistului ame-
rican E Mishkin se indici, ca imple-
mentarea regimului de tragetare a
cursului valutar in tarile cu econo-
mie in curs de dezvoltare contribuie
la aparitia crizelor financiare. Ni-
velul inalt de dolarizare a economiei,
increderea micd in politica monetar-
creditard promovatd si capacitatea de
a mentine cursul nominal al valutei
nationale majoreazd brusc posibili-
titile ,atacdrii” valutei nationale. In
aceste conditii anticipatiile devalo-
rizatoare pot duce la cregterea ratei
dobanzii si asteptérilor inflationiste,

iar interdependenta existentd intre
cursul nominal al valutei nationale
si cel al valutei strdine micsoreaza ni-
velul informirii participantilor pietei
financiare interne cu privire la poli-
tica monetar-creditara curenta [4].

In acest context este indiscutabi-
14 oportunitatea trecerii treptate a
Bancii Nationale la un regim de tar-
getare a inflatiei. Targetarea inflatiei
(inflation targeting) are urmatoare-
le caracteristici esentiale: declararea
publicd a nivelului planificat al in-
flatiei; obiectivul fundamental poli-
ticii monetar-creditare - mentinerea
stabilitatii preturilor; nivel necesar
si suficient de transparentd a reali-
zérii politicii monetar-creditare si
planurilor bancii centrale; majora-
rea responsabilititii bancii centrale
pentru realizarea nivelului planificat
al inflatiei. In cazul regimului dat se
majoreazd esential rolul canalului ra-
tei dobanzii in transmisia semnalelor
politicii monetare in economie.

In viziunea teoriei economice,
procesele inflationiste se supun diri-
jarii si controlului nu numai din par-
tea bancilor centrale. In perioadele
de criza financiara sau sub influenta
socurilor externe factorii nemoneta-
ri capiatd amploare in influenta evo-
lutiei inflatiei, iar instrumentele ce
stau la dispozitia bancilor centrale,
s-au dovedit a fi deseori insuficiente
pentru realizarea scopurilor finale ale
politicii monetare.

Selectdnd obiectivul tintirii di-
recte a inflatiei, autorititile mone-
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tare au ales pentru realizare un in-
dicator macroeconomic (inflatia), si
respectiv s-au dezis de tintirea altor
indicatori macroeconomici (PIB,
ocuparea fortei de munca). Tindnd
cont de curba Phillips-Phelps, este
necesar, si evidentiem faptul, cd in
procesul tintirii inflatiei pe termen
scurt se observid o crestere slaba si
instabild a PIB-ului, iar pe termen
mediu si lung - oscilatii mari ale
nivelului ocupdrii fortei de munca.
Existd o discrepantd temporald (3-6
luni) intre actiunile béncii centrale
si modificarea ritmului de creste-
re a preturilor. In asa mod, daci in
perioade de dezvoltare economi-
cd acest lucru este practic lipsit de
importantd, atunci in perioade de
crize economice si financiare targe-
tarea inflatiei presupune rezolvarea
de catre banca centrald a unui sir de
probleme de optimizare reiesind din
conditiile existente [5, 6, 7, 8].
Determinand conditiile de baza
ale functionirii canalului ratei
dobénzii ale mecanismului de
transmisie, vom continua cu siste-
mul functiondrii acestuia. Tradi-
tional prin canalul de transmisie
a ratei dobanzii se presupune un
sistem de indicatori economici, ce
reflectd interconexiunea dintre im-
pulsurile de corectie (modificarea
ratei dobanzii, una sau mai multe),
generate de banca centrali §i trans-
mise prin instrumentele politicii
monetar creditare sectorului real
al economiei. Modificare ratei do-
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bénzii pe piata monetard influen-
teaza preferintele agentilor econo-
mici cu privire la structura in timp
a economiilor si consumurilor, ceea
ce influenteaza in mod direct chel-
tuielile agregate ale menajelor si in-
vestitiile in economie.

Principiul actiunii canalului ratei
dobadnzii poate fi reprezentat prin cur-
ba clasica IS - a modelului keynesian.
Esenta canalului constd in existenta
unei rate medii de dobdndd, contro-
late de banca centrald, ce conditio-
neazd echilibrarea ecuatiei cererii i
ofertei pe piata de mdrfuri sau pe cea
monetard. Modificarea ratei dobdnzii
nominale duce la majorarea / micso-
rarea ratei reale a dobdnzii, ceea ce la
randul sdu, conduce la modificarea
pretului la resursele financiare impru-
mutate si respectiv reprezintd cauza
modificdrii inclinatiei marginale spre
consum sau investitii.

In viziunea multor economisti,
caracteristica principald a canalu-
lui ratei dobénzii este gradul de in-
fluenta a béncii centrale asupra ra-
telor de dobanda pe termen scurt a
pietei monetare. Nivelul si lagurile
temporale ale influentei bancii cen-
trale asupra ratei dobénzii pe piata
monetard depind, in primul rand, de
structura pietei financiare, precum
si de anticipatiile participantilor
acestei piete [2]. Pana la definitiva-
rea schematicd a transmisiei impul-
surilor prin canalul ratei dobénzii,
in cadrul politicii monetar - credi-
tare, se cere prestabilirea locului si
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rolului interactiunii intre sectoarele
economiei, in conditiile egalitatatii
ratelor de dobanda, ceea ce presu-
pune echilibrarea ratelor de dobén-
dé in cadrul diverselor sectoare ale
pietei monetare, in conformitate cu

cererea §i oferta, evidentiind trans-
ferul excesului de resurse reiesind
din regula profitabilitdtii maxime.
In viziunea autorilor, schema inter-
actiunii poate avea urmdtoare repre-
zentare (figura 1).

& Banca Centrala
Operatiuni de . o
reglare a lichiditatii Informatia cu Operatiuni Transparenta
privire la situatia reglatorii politicii monetar-
pietei monetare creditare
y
resurse
Sistemul . -
bancar Creditul Piata
dit interbancara
'y credite . .
Depozitul Credlt§
Depozite
=
N =
v Piata Persoane @
I . -
creditului fizice w
TpasuTencrso guvernamental Credite :
o Depozite =
: =
iza 2
ubsidil Obligatiuni intreprinderi @
. o
guvernamentale Credite 172
Impozite Depozite
Intreprinderi intreprinderi
Obtine[ea Rambursarea Ob;inerea Rambursarea
creditelor creditelor si achitarea creditelor creditelor si achitarea
dobénzii dobanzii
4|‘ Persoane juridice Persoane fizice
g

Figura 1. Interconexiunea sectoarelor economiei reale in conditiile
egalitatii ratelor dobénzii

*sursa: elaborat de autori
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Reiesind din figura 1, schema
transmisiei impulsurilor regulatorii
pe canalul ratei dobénzii, in cadrul
mecanismului de transmisie spre
economia reald va fi reprezentata in
felul urmaitor (figura 2).

Abordarea respectivi permite ple-
carea de la generalizarea majoritdtii
proceselor ce au loc, atdt in economie,
cat si in sectorul financiar-creditar. In
acest context, evidentierea blocului
informdrii asimetrice (anticipdri in-
flationiste si deflationiste) transformd
comportamentul atdt a bancilor, cdt si
a sectorului real pe piata monetard.

In literatura economici canalul
ratei dobénzii genereazd doud efecte:
efectul substitutiei si efectul veni-
tului. Efectul - substitutie, prin care
modificarea ratei dobénzii duce la
modificarea valorii unor tipuri de in-
strumente financiare, ceea ce face ca
subiectii economici sd vinda unele
forme de avere si si cumpere altele.
Scdderea ratei dobénzii micgoreazi
atractivitatea economiilor, majorand
consumul curent si cererea agregata
la marfuri i servicii, ceea ce stimu-
leazd emisiunea monetara. Caracte-
ristica esentiald a acestui canal este
cd, realizarea functiilor lui este posi-
bila doar in conditiile dezvoltirii pe
scard largd a creditului de consum
curent, cardurilor bancare si altor
servicii financiare[1].

Efectul - venit, prin care modifi-
carea ratei dobanzii duce la cresterea
sau sciderea venitului detinitorilor
instrumentelor financiare Acesta
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depinde de politica monetard pro-
movatd, poate spori fluxurile mone-
tare ale firmelor i micsora riscul de
credit (riscul asimetriei informatiei
in conditiile majordrii masei mone-
tare si micsordrii ratelor de dobanda,
cregterea lichiditatilor firmelor ce
garanteaza rambursabilitatea credite-
lor). Reducerea ratei dobanzii duce la
redistribuirea venitului de la creditor
la debitor, ce majoreaza puterea de
cumpdrare a debitorilor, consumul
acestora si cererea agregata.

In conditiile economiei in tran-
zitie, dobanda are mai multe functii
importante: instrument de autoregla-
re a redistribuirii optimale a resurse-
lor imprumutate; indicator al proce-
selor ce au loc pe piata depozitelor,
financiard §i investitionald; echili-
breazi cererea si oferta de resurse
in cadrul tuturor segmentelor pietei
financiare; joaca rolul de semnal in-
formativ la luarea deciziilor autorita-
tilor monetare; reprezintd canalul de
influentd a proceselor de dezvoltare
economici. Realizarea mecanismului
ratei dobanzii se efectueaza prin in-
termediul pietei monetare.

Béncile centrale au la dispozitie
mai multe tipuri de ratd a dobanzii.
De exemplu, in tarile sistemului va-
lutar European BCE utilizeaza rata
de refinantare pe termen scurt si me-
diu, rate fixe; in Republica Moldova
se utilizeazd un grup de rate (de refi-
nantare, de evident3, fixe)

Este necesar de a mentiona ca,
ratele cheie ale pietelor monetare din
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tarile dezvoltate si tdrilor in tranzitie
sunt strans legate de ratele dobénzi-
lor la operatiunile béncilor centrale.
In acest context, segmentarea pietei
monetare in functie de termenul de
aplicare ale instrumentelor regulari-
zdrii monetare permite dezviluirea
continutului canalului ratei dobanzii
in mecanismul de transmisie cu refe-
rintd la sistemului bancar[9,10,11].

In tarile cu economie dezvoltat3,
infrastructura pietei este foarte di-
versificatd, si creeaza un numdr mare
de segmente ale pietei monetare. In
cadrul fiecdruia din ele functioneaza
factori specifici proprii de influenta
a cererii i ofertei de resurse mone-
tare, conditionand termenele lor de
utilizare, regasite si in nivelul ratelor
de dobanda [9, 10, 11]. Astfel, mo-
dificarea ratelor pe piata monetars,
precum si termenul lor de valabilitate
sunt supuse mecanismului de trans-
misie monetard, care poate fi repre-
zentat in felul urmétor:

LS 91‘11 > TQ% T, > r, > Lg" Deee D T

unde:

r, - termenul ratei dobanzii ( ¢,
< ti+1) 5

r, - rata dobanzii, controlatd de
banca centrald (rata de refinan-
tare);

r,, - rata dobanzii la operatiunile
overnight;

Ty T Top Ty wees Ty - sirul rate-

lor de dob4nd4, in conformitate
cu majorarea termenului lor de
valabilitate.

In asa mod, transmisia politicii
monetare prin canalul ratei dobanzii,
se demonstreazi a fi format dintr-
un sir de impulsuri consecutive re-
gulatorii emise de banca centrald in
directia sectorul real al economiei.
Sirul incepe cu rata dobénzii la opar-
tiunile pe termen scurt continuin-
du-se consecutiv cu ratele operatiu-
nilor pe termen lung, fiind reciproc
influentabile si intr-un fel sau altul
controlate de banca centrald. Trans-
misia impulsurilor monetare prin
canalul ratei dobanzii se contureazi
a fi un proces complex, reiesind din
specificul economiilor in proces de
transformare si sistemului financiar-
creditar ce se creeazd, unde la prima
etapa banca centrald modifica nive-
lul ratelor la operatiunile overnight
(depozite sau credite); iar la a doua
etapa - se modifica structura tutu-
ror ratelor la operatiunile pe termen
scurt, iar banca centrali efectueazi
corectirile respective a nivelului ra-
telor de dobanda la operatiunile de
refinantare pe termen mai indelun-
gat (7-30 zile); la etapa a treia se
modificd structura ratei dobénzii la
operatiunile pe termen lung in de-
pendenta de anticipatiile inflationis-
te si modificarile cursului valutar;
etapa a patra se caracterizeazd prin
modificarea cererii agregate si ofer-
tei agregate la resursele monetare in
economie; i la etapa a cincia - se
modifica viteza de reactie a inflatiei,
dinamica cresterii PIB, nivelul de
ocupare a fortei de munca.
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In cadrul mecanismului bancar
deosebit de actuale sunt etapele a
doua si a treia, fiind caracterizate
prin existenta lagului temporar in-
delungat, care stopeazd transmisia
impulsului regulatoriu de la banca
centrald sectorului real al econo-
miei: in dependentd de dezvoltarea
sistemului bancar si diversificarea
serviciilor si produselor bancare.
Respectiv, reiesind din procesele
transformationale ale economiei
bancare, una din sarcinile bancii
centrale la utilizarea canalului ratei
dobanzii este asigurarea procesului
dinamic al adaptirii bincilor la con-
ditiile noi create pe piata creditelor
interbancare. Pentru aprecierea
strategiei optime a actiunilor béancii
centrale pe piata creditelor inter-
bancare, procesul de adaptare poate
fi elucidat in felul urmator:

ar_ h(D(r)-S(r)), (1)
dt

unde:
h> 0 - coeficientul adaptirii
la viteza de modificare a ratei
dobéanzii;
dr
‘dt - viteza modificarii ratei
dobénzii in conditiile cererii
si ofertei neechilibrate de li-
chiditati.
Iar mirimea cererii de lichidi-
titi poate fi reprezentata in felul
urmator:

(D(r)=A-B*r (2)
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si respectiv, marimea ofertei:
(S(r)=-C+B*r 3)
unde:
A,B,C,D - parametrii, ce caracte-
rizeazd cererea §i oferta pe piata
interbancara.

Substituind formulele cererii si
ofertei in egalitatea (1), obtinem o
ecuatie diferentiald de ordinul intai
raportatd functiei r(z):

%+h(B+D)r=h(A+C) (4)

Modificim egalitatea (4) pentru
cazuri generale. Politica monetar
creditard promovata, duce la modi-
ficarearatei dobanzilor pe parcursul
timpului, de aceea pentru obtinerea
indicatorilor politicii optimale de
refinantare a bincii centrale solutia
poate fi reprezentatd prin:
D A4+C

v, +—r

5
t+1 Bz B ()

Astfel solutia ecuatiei de ordin in-
tai in cazul particular r(t) va fi:

D
rtLHl +ErtLt =0 (6)
unde:
L= D
| Bl- coeficientul modifi-

carii ratei dobanzii din starea de
dezechilibru in echilibru.

In asa mod, utilizind metoda
formalizérii vizavi de sarcinile siste-
mice, distributia intervalelor de timp
intre modificarile ratelor dobénzii in
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procesul modelat se supune legii ex-
ponentiale ale distributiei, in urma
unui numar mare de céi (traiectorii)

iar intr-un diapazon mai larg de timp
- interactiunii slabe ale aprecierilor
obtinute i legii distributiei:

Modificarea ratei dobinzii de Banca Centrala

A

v v

Modificarea

Modificarea politicii de

Modificarea

volumului de : credit in cadrul proportiei dintre e —
refinantare a bancilor bancilor consum / economii :
4 |
| |
| |
: - " Modificarea :
Lo Modlﬁc?rea cererii la politicii de depozit L
resurse imprumutate (intreprinderi,persoane
fizice, menaje)
Asimetria |informationala
Anticipatii Anticipatii
inflationiste Niig devalorizatoare
v

Modificarea structurii
si volumului
economiilor (pe valute
respective)

Modificarea structurii
portofoliului de credite

Modificarea volumului
cheltuielilor de intretinerea
creditelor

!

v

¢ — &

v

Modificarea

in functie de

in functie de

Modificarea structurii si

structurii si volumului veniturilor
persoanelor juridice si fizice

valuti termen volumului resurselor
structurii CAM (proprii si imprumutate)
[ [
3 3 X
Modificarea Modificarea structurii

A

incasirilor
(pe tipuri de valuti)

|

Modificarea
structurii
consumului

Modificarea structurii
veniturilor si cheltuielilor

statelor

Modificarea politicii

situatia pe pietele externe

Gradul de deschidere a economiei si liberalizarea pietei valutare

investitionale in conformitate cu

Figura 2. Schema transmisiei impulsurilor regulatorii in cadrul
mecanismului canalului ratei dobénzii, prin sectorul bancar celui real

*sursa: elaborat de autori
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y=efle"y) )

Respectiv, in baza formulelor (4)
si (7), reiesind din (5), (6) si (9), ob-
tinem ecuatia procesului dinamic de
adaptare a bancilor la pret:

_ _A+C % ~h(B+D)t A+C 8
rm{r(o) B+D} ¢ “B+D ()

unde:
solutia ecuatiei (5) pentru un
caz general presupune rezolva-
rea egalitétii respective:

1

A+C
t)= t——1 + 9
r(t)=cons 2D 9)
unde:
constzr(O)—A+C

B+ D - conditii
initiale ale pietei interbancare.

In conformitate cu egalitatea

(8), trebuie de mentionat, ci ra-
A+C

portul B4 p reprezinti situatia de
echilibru a ratei dobanzii, iar rela-

A+C |y _wsey
tia [r(o)_m} ¢ aratd de-
vierea ratei dobanzii interbancare in
perioada initiald fatd de cea echilibra-
td. In final am obtinut egalitatea (8) a
procesului dinamic de adaptare a ban-
cilor la rata dobanzii pe piata inter-
bancara in momentul de timp ¢, unde

DY
S :{_E] reprezintd procesul de
trecere a pietei interbancare de la stare
neechilibrata in stare de echilibru.

In final, reiesind din cele expuse
anterior putem evidentia urmétoa-
rele concluzii.
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Prima. Dezvoltarea contempora-
nd a economiilor tarilor dezvoltate si
tarilor in curs de dezvoltare, specificul
fundamentarii obiectivelor de politica
monetar-creditara de bincile centrale,
dezvoltarea institutului de targetare a
variabilelor macroeconomice si mo-
netare a prestabilit esenta si promo-
varea mecanismului de transmisie.
Acesta fiind, mecanismul prin care
banca centrald influenteazi economia
la general si inflatia la particular.

A doua. In cadrul sistemului bancar
si financiar procesul transmisiei mone-
tare prin canalul ratei dobanzii repre-
zinta procesul de emitere consecutivi a
impulsurilor regulatorii de catre banca
centrald sectorului real al economiei,
utilizand rata de refinantare pe termen
de la cel mai scurt pana la cel mai lung,
printr-un sir de rate interdependente,
care se supun controlului din partea
bancii centrale i prestabilesc structu-
ra si functiile canalului ratei dobanzii
in carul mecanismului de transmisie a
politicii monetar-creditare.

A treia. Specificul structurii siste-
mului financiar national influentea-
z3 carcateristicile mecanismului de
transmisie. In special, se prestabileste
reactia de rdspuns a creditirii banca-
re la modificarea politicii monetare.
Acesta, conditioneazd structura si in-
teractiunea canalelor mecanismului
de transmisie in Republica Moldova.

A patra. Maximizarea eficientei ca-
nalului ratei dobanzii, in conditiile coor-
dondrii intereselor bancii centrale cu
cele ale bincilor comerciale la realizarea
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politicii monetar-creditare consta in asi-
gurarea procesului dinamic de adaptare
continud a bancilor la modificirile con-
ditiilor pietei creditului interbancar si la
refinantarea sistemului bancar.

A cincia. Ecuatia propusd, carac-
terizeaza procesul dinamic al adapta-
rii bancilor la modificarile preturilor

pe piata interbancard la momentul
de timp t, $i permite béncii centrale
prognozarea comportamentului ban-
cilor pe piata interbancari a creditu-
lui §i aprecierea nivelului necesar si
suficient de resurse pentru gestiunea
lichiditatii sistemului bancar prin in-
termediul politicii de refinantare.
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MANAGING FOREIGN EXCHANGE RISK
IN MICROFINANCE INDUSTRY

Fuior Elena, dr., UCCM,
Mirzac Veronica, drd., UCCM

Microfinance is experiencing an unprecedented investment boom. The mi-
crofinance industry continues to grow at a rate of more than 30 percent a year,
and the supply of funds for growth is only one-fifth of total demand. To meet this
demand there has been an increase in international investors in microfinance

institutions (MFIs).

The past five years have seen re-
markable increases in the volume of
global microfinance investments. The
entry of private investors is the most
notable change in the microfinance
investment marketplace. New play-
ers arrive on the scene every month.
Forty specialized microfinance invest-
ment funds have been established in
the past three years alone. Individuals
and institutional investors-including
international retail banks, investment
banks, pension funds, and private eq-

uity funds-are all looking for ways to
channel capital into microfinance, and
investment banking techniques are be-
ing introduced to create investment
vehicle alternatives that appeal to an
increasingly broad range of investors.

There are three main categories
of microfinance investors: public in-
vestors, also known as international
or development finance institutions
(DFIs); individual investors, whether
retail or high net worth; and institu-
tional investors. See Figure 1.

DFI

Institutional
Investors

Individuals

Government &
Networks

MIV- Microfinance
Investment Vehicles

Figurel. Categories of microfinance investors

Source: CGAP survey, 2006.
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DFIs-the private-sector invest-
ment arms of government- owned
development institutions provide just
over half of the total foreign invest-
ment into microfinance today. DFIs
invest in microfinance as part of their
official mission to support sustain-
able private-sector development in
developing countries.

DFIs brought a more commercial
approach to the industry, providing
quasi-commercial loans, equity, and
guarantees to MFIs capable of scale
and profitability. The official role of
DFIs is to foster private investment
in developing countries. Public in-
vestors have not always been quick
to respond to the growing appetite of
private investors by exiting the most
commercially viable markets. Rather,
there has been competition and, in
some cases, crowding out of private
investors with DFIs offering lower in-
terest rates and more flexible terms.

Socially motivated individual
“retail” investors play an important,
though often unrecognized, role in
funding microfinance. Oikocredit,
a Dutch cooperative society estab-
lished in 1975 by the World Council
of Churches, was one of the first or-
ganizations to raise retail investment
for microfinance.

Today it is also possible for more
individuals to engage in microfinance
investing through online, peer-to-
peer lending initiatives, such as Kiva.
Kiva enables MFIs to raise interest-
free debt capital directly from social

investors via the Internet. Kiva inves-
tors fund microentrepreneurs of their
choice and receive regular updates on
their projects. In recent years, high
net worth individuals have started
to engage in microfinance investing
as venture philanthropists. These are
typically successful entrepreneurs
looking to make good use of both
their money and business skills to
help scale-up microfinance.

Over the past two years, insti-
tutional investors, including inter-
national banks, pension funds, and
insurance companies, have begun to
take a keen interest in microfinance
investment. Many are responding to
significant retail client demand for
investment in this sector. The first in-
stitutional investors in microfinance
were international banks, which ini-
tially acted through their philanthrop-
ic departments. Deutsche Bank was
the first commercial bank to establish
a fund for MFIs in 1998 through its
philanthropic arm, Deutsche Bank
Americas Foundation. International
banks have played an important role
in introducing mainstream financing
techniques to MFIs.

As a result, foreign exchange risk
for MFIs is on the rise.

Foreign exchange risk is defined
as the possibility of a loss or a gain
from the variations in exchange rates
between currencies. This risk is acute
for businesses, such as MFIs, that op-
erate in countries with volatile local
currencies and carry both local cur-
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rency and hard currency on their
balance sheet. While it is difficult to
fully eliminate foreign exchange risk,
it can readily be identified, measured,
managed, and mitigated. This paper
highlights strategies to minimize
foreign exchange risk, provides ex-
amples of actions taken by MFIs, and
suggests actions that MFIs, donors,
and international lenders can take to
offset this growing risk in the in the
microfinance industry.

The microfinance industry has
increased its awareness and under-
standing of foreign exchange risk,
however, there has not been any
significant actions taken at the in-
dustry level. It is true that there have
not been sizeable publicized losses
to date, and the level of most MFIs’
hard currency debt, at present, is
considered to be reasonable. How-
ever, MFIs’ losses are rarely made

Teoria si practica financiara

public and many international mi-
crofinance funds have disbursed
only a small portion of their overall
hard currency funds. The industry
seems to have adopted a free market
approach of letting the MFIs and in-
ternational microfinance funds fig-
ure out how to resolve this risk on
their own on a case-by-case basis.

Unfortunately, most MFIs have
limited access to information on how
to measure and minimize foreign ex-
change risk and even less experience
negotiating with international inves-
tors. As more hard currency funds
enter the industry, donors, develop-
ment agencies, multilaterals and in-
ternational banks should consider
how they can help MFIs and inter-
national microfinance funds mitigate
foreign exchange risk.

Below are five ways that MFIs can
deal with the foreign exchange risk.

Table 1.
Five Recommendations for Managing Foreign Exchange Risk
Recommendation Complexity Cost
1 |Avoid it: Pursue local currency loans first Low Low-Moderate
) Establish policies on foreign exchange Moderate Low
management and exposure
3 ConverAt hard currency loans to local cur- Moderate Moderate-High
rency risk
4 |Explore local hedging instruments High Moderate-High
5 |Other alternatives (but often less ideal....) Low Moderate-High

Sourse: elaborated by author.

The best solution for an MFI is to
avoid foreign exchange risk altogether
and fund itself in local currency. There a
number of strategies to accomplish this.
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Hard currency loans constitute an
important source of financing for the
loan capital needs of microfinance in-
stitutions (MFIs). Although such loans
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may, in certain circumstances, appear
to be a relatively cost-effective and easy
source of funding, they also have the
significant disadvantage of creating
foreign exchange risk for those MFIs
whose principal assets are microloans
denominated in the local currency of
the MFT’s country of operation.

Foreign exchange risk largely aris-
es in microfinance when an MFI in-
curs debt in a foreign currency, usual-
ly U.S. dollars or euros, and then lends
those funds in domestic currency. The
MFI can suffer substantial losses if the
value of the domestic currency depre-
ciates (or loses value) in relation to the
foreign currency, meaning that the
value of the MFTIs assets drops relative
to its liabilities. This is known as de-
valuation, or depreciation, risk.

Like any other institution that has
a cross-border obligation denominat-
ed in hard currency, MFIs also can be
affected by convertibility and transfer
risks. In both cases, the MFI may have
the financial capacity to make its hard
currency payments, but cannot do so
because of national government re-
strictions or prohibitions on making
foreign currency available for sale or
transferring hard currency outside
the country. These risks are known re-
spectively as convertibility risk and as
transfer (or remittance) risk.

Organizations exposed to foreign
exchange risk have three options.
First, they can choose to do nothing
about their exposure and accept the
consequences of variations in cur-

rency values or the possibility that
their government may impose re-
strictions on the availability or trans-
fer of foreign currency. This is not
a recommended path. Second, they
can “hedge” against their exposure.
For example, they can purchase a fi-
nancial instrument that will protect
the organization against the conse-
quences of those adverse movements
in foreign exchange rates.

Finally, they can partially hedge
against the risks, or limit their hard
currency exposure to set levels.These
conventional instruments may be the
most appealing and efficient way to
hedge against foreign exchange risk.
However, many of the capital markets
in the countries in which MFIs oper-
ate do not support these instruments,
and the costs to MFIs of using these
instruments may be prohibitive. Fur-
thermore, creditworthiness issues may
make it difficult for MFIs to purchase
these derivative instruments.

Many borrowing microfinance
institutions (MFIs) are not adequate-
ly managing their exposure to for-
eign exchange rate risk. There are
at least three components of foreign
exchange rate risk: (1) devaluation or
depreciation risk, (2) convertibility
risk, and (3) transfer risk.

Devaluation or depreciation
risk typically arises in microfinance
when an MFI acquires debt in a for-
eign currency, usually US. dollars
(USD) or euros, and then lends those
funds in domestic currency (DC).
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The MFI then possesses a liability
in a hard currency and assets in a
DC (in which case, an MFI’s balance
sheet is said to contain a “currency
mismatch”). Fluctuations in the rela-
tive values of these two currencies
can adversely affect the financial vi-
ability of the organization.

Convertibility risk is another
possible component of foreign ex-
change risk. For the purposes of this
note, convertibility risk refers to the
risk that the national government
will not sell foreign currency to bor-
rowers or others with obligations de-
nominated in hard currency. Transfer
risk refers to the risk that the national
government will not allow foreign
currency to leave the country regard-
less of its source.

A variety of conventional capital
market instruments can be used to
hedge against foreign exchange risk:

- forward contracts and futures
(agreements made to exchange
or sell foreign currency at a
certain price in the future);

- swaps (agreements to simul-
taneously exchange or sell an
amount of foreign currency
now and resell or repurchase
that currency in the future);

- options (instruments that
provide the option, but not
the obligation, to buy or sell
foreign currency in the future
once the value of that currency
reaches a certain, previously
agreed, price)
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Advantages

- Using conventional hedging in-
struments eliminates an MFI’s
exposure to capital losses as a
result of DC depreciation.

- Using these instruments pro-
vides access to capital that
might not be available locally
or to capital with more gener-
ous and flexible terms than are
available locally.

- Using these instruments pro-
vides the means to eliminate
convertibility or transfer risk
through swap arrangements.

Disadvantages

- Many of the financial markets
in the countries in which most
MFIs operate do not support
these instruments; however,
there is evidence that use of
these instruments is starting
to emerge in some developing
countries.

- The costs of using these in-
struments may be prohibitive
because of the small size of
foreign exchange transactions
typically made by MFIs. Also,
the duration of foreign loans
often exceeds that of the hedg-
ing products available in thin-
ner, local financial markets.

- Creditworthiness issues may
make it difficult for MFIs to
purchase these derivative in-
struments.

Currently, the most common ef-

fective ways for MFIs to hedge against
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foreign exchange risk are back-to-
back loans and letters of credit.
Back-to-back lending is the
method most commonly used by
the microfinance sector to hedge
against devaluation or depreciation
risk. However, the back-to-back loan
mechanism can expose the MFI to
the local bank’s credit risk to the ex-

tent that a foreign currency deposit is
placed with that local bank to entice it
to make a local currency denominat-
ed loan to the MFI. Moreover, most
back-to-back loans are structured in
such a way that they do nothing to
protect the MFI from convertibility
and transfer risks. See Figure 2 for an
illustration of this structure.

Pledge of hard currency loan

DEPOSIT BANK
Hard currency loan Hard currenc 0sit
MICROFINANCE
FOREIGN INSTITUTION < LOCAL BANK

microloans Y

Domestic currency loan

BORROWERS
/CLIENTS

Figure 2. Back-to-Back Loan Structure

Source: elaborated by author from CGAP Focus Note 31. Washington, D.C. 2006 “Foreign Ex-
change Rate Risk in Microfinance: What Is It and How Can It Be Managed?”

Advantages

- Is not exposed to capital loss if
the DC depreciates.

- Provides access to capital that
might not be available locally
and can mobilize local funds.

- Provides access to capital that
has potential for more gener-
ous and flexible terms than are
available locally.

Disadvantages

- Is still exposed to increase in
debt-servicing costs if DC de-
preciates.

70

- Must pay interest on domes-
tic loan and the difference
between the interest charged
by the hard-currency lender
and the interest earned on the
hard-currency deposit.

- Isexposed to convertibility and
transfer risks that could limit
access to foreign currency or
prohibit transfers of foreign
currency outside the country,
thereby making it impossible
for an otherwise creditworthy
MFI to repay its hard-curren-
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cy loan. This makes it unlikely
that an investor will lend.

- Isexposed to credit risk on the
hard-currency deposit if do-
mestic bank fails.

In a letter-of-credit structure,
the MFI enters into a hard cur-
rency loan with a foreign lender
and deposits the hard currency
proceeds of this loan in an account
maintained at a bank as collateral
to secure the issuance by such
bank of a letter of credit to a local
bank located in the MFI’s jurisdic-
tion. To achieve the full benefits of
this structure, the bank issuing the
letter of credit (the “issuing bank”)
typically is not located in the MFI’s
jurisdiction. The local bank, in
turn, agrees to extend a local cur-
rency loan to the MFI to finance
its lending activities.

The letter of credit is an ir-
revocable obligation of the issuing
bank to pay the local bank a certain
amount in hard currency (normally
up to the amount of the hard cur-
rency deposit placed by the MFI
with the issuing bank) if the local
bank presents a document to the is-
suing bank stating that the condi-
tions specified in the letter of credit
have been met.

In the MFI context, the most
common condition that can trigger
presentation of the letter of credit
for payment is that the MFI has de-
faulted on the local currency loan.
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Therefore, if the MFI defaults on the
local currency loan, the local bank
will be entitled to present a statement
to that effect to the issuing bank and
to be repaid by the issuing bank the
hard currency equivalent of the local
currency owed by the MFI. Assum-
ing that the MFI does not default on
the local currency loan and repays
the principal on the local loan when
due, the letter of credit will expire
without any payment being made
by the issuing bank. At that point,
the issuing bank should release the
hard currency deposit to the MFI,
which will use the deposit to repay
the principal amount of the MFI’s
hard currency loan. See Figure 3 for
an illustration.

Advantages

- Is not exposed to capital loss
if DC depreciates (protects
against devaluation or depre-
ciation risk).

- May leverage cash deposit and
Letter of Credit to provide a
larger domestic loan.

- Provides access to capital that
might not be available locally
and can mobilize local funds.

- Is not exposed to the credit
risk of the local bank because
no hard-currency deposit is
placed with the local bank.

- Is not at risk for convertibil-
ity or transfer risk because no
hard currency needs to cross
borders.
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Hard currency denominated letter of credit

ISSUING BANK LOCAL
Domestic currency loan
FOREIGN »| MICROFINANCE
LENDER INSTITUTION

Hard currency loan

microloans

BORROWER
S/CLIENTS

Hard currency deposit

Figure3. Letter of Credit Structure

Source: elaborated by author from CGAP Focus Note 31. Washington, D.C. 2006 “Foreign Ex-
change Rate Risk in Microfinance: What Is It and How Can It Be Managed?”

Disadvantages

- Is still exposed to increases in
debt-servicing costs if DC de-
preciates.

- Is more difficult to obtain than
back-to-back lending.

- Some local banks are not will-
ing to accept a Letter of Credit
in lieu of other forms of collat-
eral. These banks may require
some “extra’ credit enhance-
ments in the form of cash col-
lateral, pledge of loan portfo-
lio, etc. Also, Letter of-Credit
fees add another cost to the
transaction.

As conclusion, a significant por-
tion of MFIs that have hard-currency
liabilities either do not understand
the level of risk these liabilities cre-
ate, or are not managing that risk as

effectively as they could. Foreign ex-
change rate risk can be complicated
and difficult to understand, and the
instruments typically used to man-
age this risk are not always available
to MFIs. The industry needs to pay
more attention to foreign exchange
risk and learn more about techniques
to manage it-including avoiding it by
using local funding sources where
possible. Broad recommendations
for players in the microfinance sector
are discussed next.

If MFIs must obtain foreign cur-
rency debt, they should adopt posi-
tions to limit their exposure to foreign
exchange risk. There is a range of in-
struments available to MFIs to coun-
ter the effects of the unpredictable
and potentially devastating nature of
exchange rate fluctuations, as follow:
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1. A lack of cost-effective FX hedg-
ing options constrain international
commercial investment; a key to sus-
tainable and accelerated growth in
microfinance.

- The most effective way to ad-
dress FX risk is by mobilizing
local commercial capital.

- Currently, the best mechanism
to minimize risk for West-
ern investors is a guarantee,
whereby the investor commits
capital to pay part or all of a
loan's principal and interest to
a lender or the holder of a se-
curity only in the case the bor-
rower defaults.

2. FX risk cannot be hedged 100%,

but must be managed.

- A central question is who
should assume this risk, MFIs,
network organizations or in-
vestors? MFIs typically bear the
risk, but they may not be the
best suited to do so. This is an
area where willing socially con-
scious (socially responsible) in-
dividuals and donors can make
a meaningful contribution.

3. Significant outside support
is needed to add liquidity in the in-
dustry and catalyze market-based
financing structures for microfinance
organizations.

- Government and multination-
al actors can reduce system-
atic risk by creating a second-
ary market (e.g. the US home
mortgage market.)
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- New solutions need to be
brought in from other indus-
tries with financial profession-
als. For example, an FX risk
hedge fund is conceivable, as is
an insurance pool approach.

The best solution for an MFI is to

avoid foreign exchange risk altogeth-
er and fund itself in local currency.
There a number of strategies to ana-
lyze and then adopt suitable methods
to mitigate their exposure to this risk
and to accomplish this:

1. Borrow from your local bank.

2. Negotiate local currency loans
from international lenders.

3. Access local capital markets.

4. Establish Policies on Foreign
Exchange Management and
Exposure.

5. Use guarantees to increase lo-
cal currency financing.

6. Define foreign exchange risk
tolerance levels.

7. Negotiate back-to-back loans.

8. Measure and monitor foreign
exchange exposure.

9. Index local currency lending.

Abbreviations and Acronyms:

CGAP Consultative Group to

Assist the Poor

DFI development finance insti-

tutions

MFI microfinance institution

MIV microfinance investment

vehicle

MIX Microfinance Information

Exchange Inc.
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MODELING MANAGERIAL ACTIVITY
AN ACTUAL CHALLENGE OR A NEED?

Mihdescu Liviu, dr., lector universitar
Universitatea ,,Lucian Blaga” din Sibiu

In the European economic area, which becomes more and more intercon-
nected, the management system provides ways of obtaining a performance which,
on changing the size of the firm, sometimes prove to be inadequate. During that
lapse of time from triggering the action when the results can be measured should
be as small continuously decreasing. The information required to be used in the
decision support are required more avid. The manager will use different models
for measurements of indicators of discrete evaluation, but it proves that not to
be the best solution. Only the availability of this information will enable them
to make better decisions, and by changing the way of how the decision making
needs to get a deep effect on those decisions which are currently in action.

I. The current status

We have to realize the dimen-
sions of the crisis that we face today
are significantly higher in compari-
son with the situation recorded in 30
years. This statement can be support-
ed by "catastrophe” and "opposite of
the American dream" which have
been two expressions of the new U.S.
president with the first publication of
tigures on Gross Domestic Product
(GDP). The need for urgent action is
illustrated by the critical situation in
which there is the strongest economy
in the world, U.S. The US GDP de-
clined in the fourth quarter of 2008
by 3.8%, the biggest decline in first
quarter in 1982 (-6.4%), according to
official data. In the current economy
interconnected we witnessed the ex-
port of US. economic problems in
the whole world economy.
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The global economy will contin-
ue to slow in 2009. During the offi-
cial opening speech to the Economic
Forum in Davos this winter, Russian
Prime Minister Vladimir Putin criti-
cized American capitalism: "A year
ago, the U.S. delegation that spoke
from the lectern emphasized the fun-
damental stability of the U.S. econ-
omy and its solid prospects. Today,
investment banks, the pride of Wall
Street have ceased to exist. “Or Chi-
nese counterpart, Wen Jiabao, said
that "an unsustainable model of de-
velopment characterized by a strong
consumerism, blind rush for profits
and the failure of financial supervi-
sion" have helped trigger the crisis.

In the European Economic
Area, which becomes highly inter-
connected, the management system
provides ways of obtaining a per-
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formance which, on changing the
size of the firm, sometimes prove
to be inadequate. During that lapse
of time to trigger the action when
the results can be measured should
be as small continuously decreas-
ing. Information required to be in
decision support are required more
avid. Using the manager of meas-
urements of indicators of discrete
proves not to be the best solution.
Only the availability of this infor-
mation will enable them to make
better decisions, and by changing
how the decision making needs to
get a deep effect on those decisions
which are currently in action.

It is obvious that the old technolo-
gies of the firms in the country you can
not step with the competition from EU
firms. in most of the firms are finding
that the traditional performance meas-
urement gives information about the
true sources of value creation'.

II. A not too distant future

In the years that will follow the
national economy will be influenced
by the profound technological chang-
es that will have direct implication in
performance measurement systems.
Estimates show that in the future will
find that:

- There will be an increasingly

faster and cheaper to achieve

»~Measures that matter”, pg. 87-88, studiu al
Ernst & Young Center for Business innova-
tion in Business Innovation, Managing Or-
ganizational Knowledge.

interconnectivity, there will
be huge storage environments
and very effective, and the
possibilities of communica-
tion will be more extensive.
Will find an increase in the
volume of information circu-
lating in the speed with which
it is transmitted;

computer programs for ana-
lyzing a constantly increasing
volume of information will be
permanently improved, but not
as fast as technology hardware.
Performance measurement sys-
tem will be growing, providing
relevant results for an increas-
ing number of inputs;

sciences like mathematics, com-
puter science, microbiology will
be able to offer new types of
cars, new ways of making the
calculations, new points of view
in understanding, assessing and
developing feedback and im-
plicit in management systems;
materials science will be able
to provide new polymers, new
materials with properties very
different k increasingly low
costs (batteries, new types
of ceramics, micro-circuits,
plastics, etc.).. Sensors or oth-
er devices of observation will
provide more ways of evalu-
ating performance. Thus, a
growing number of elements
will now be observable and
measurable;
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- be broad influence on the
intangible value creation is
achieved by virtual monopo-
lies continue innovation. It will
change the ways of evaluating
the opportunities and estab-
lishing investment decisions.
Information becomes the feed-
back guide in the decision and
will increase as a product.

By increasing interconnectiv-
ity, information will travel faster in
a higher complexity and complete-
ness. Feedback will quickly assess
emergency situations and to answer
any process, corrective action or de-
cision. Feedback more fully will pro-
vide managers the opportunity to
evaluate new dimensions of the situ-
ations analyzed in the finest detail.
Connectivity everything gives more
complex ways to control efficiency,
changing the traditional boundaries
between what is inside and outside
the company.

In a short time, interconnected
economy will remove restrictions of
physical space and its time will intro-
duce a new dimension in the critical
exchange of business in this economy,
speed and completeness of feedback?
will have the most profound effect on
performance measurement.

III. Requirements and targets

Sensors used in operational proc-
esses, with broadband telephony,

2

Feedback Frenzy”, Tony Siesfeld in Measur-
ing Business Performance, pg. 11-17
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with models of planning resources
that will demand relation stocks
"just in time" production of the case
and measuring the effect is increas-
ingly compressed. This feedback al-
lows almost instant use of models
Adaptive control very sensitive to
the "normal" to the "right" in mak-
ing production and its immediate
sale’. There will be changes follow-
ing the growth rate due to feedback
in the business environment that
will influence managers.

1. Feedback will help a quickly
adaptive control and automation. The
time period between predictions and
achievement will be shorter, the error
associated with predictive will disap-
pear. The forecast for a week may not
be as safe as forecast for the next day.
If we assume that forecasts of greater
accuracy will allow shareholders with
increased efficiency, then it can be
concluded that managers will be more
appreciated if they would base their
decisions on feedback are the most
recent available. With the increasing
speed with which information will be
available for managers, adaptive ac-
tion will be more competitive in the
long term planning.

Models of management will in-
crease in performance, will synthe-
size the results of measurements

> In present, only auto dealers, PC sellers or
Stock Exchanges are using at large scale
methods based on direct correlation com-
mand-production-selling sensitive to time
(the so called Just in Time methods).
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automatically and will automatically
generate recommendations for action
by increasing the adjustment capacity
to act to stimuli firms. This reaction
increased capacity will provide com-
panies an advantage to those compa-
nies my "slow" in adaptation. By the
release managers "small decisions"
corrective they will focus mainly to
strategic decisions. Thus, routine
decisions with little volatility will be
automated. Companies will benefit
from increased attention to impor-
tant issues that require complex deci-
sion. Thus, the manager will consider
attention as the second most impor-
tant resource after capital.

2. A quickly feedback requires
rapid reaction. As the growth rate of
obtaining, analyzing and respond to
feedback is find a change of "location"
that will make a decision. Those who
are "closer to information" will act
more quickly and will be beneficial
compared with those placed "further
information". Thus, very complex hi-
erarchical structures will have levels
of command and control is unable to
compete with the "fast companies"
who have responsibilities in distrib-
uted decision making.

In adaptive firms, employees will
be "burdened" to respond (react) local
information, and in the non-adapted
will find the reverse. This rule may
have the following corollary:

- measure the performance of

employees will have to change
to reflect the increasing im-

portance of their intellectual
contributions, changing the
meaning of "productivity” in
"knowledge-based business;

- managers will give subordi-
nates the ability to take its de-
cisions;

- customer near levels at which
decisions are taken they will
guide their ability to meet the
changes that will take place be-
fore another company to meet
managers and will provide ad-
ditional value in the correct
client-company with a strong
connectivity.

3. Just holding the information will
not be a competitive advantage. Inter-
connected economy implies that each
information to circulate through all
the connections, but it will reach dif-
ferent points at different times. Thus,
not only holding the information will
determine competitive success of the
company. All businesses will be able
to base their decisions on this infor-
mation. Only those who will acquire
and use information will be the first
"first user advantage.

This shows that companies must
invest in the achievement of ana-
lytical models of decision-making
capable of accumulating informa-
tion. Similarly, secrecy is absolutely
impossible and will become coun-
terproductive, but the methods of
delay in information dissemination
will be some short term benefits.
Companies will need to and capital-
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ize on information "than to isolate
them from others.

4. Feedback will quickly produce
a more profound perception. By using
new technologies for data storage,
rapid feedback allows the manager
to measure performance at increas-
ingly short intervals. The ability to
record feedback more frequently will
provide managers the ability to un-
derstand more deeply the long-term
performance. Faster feedback allows
managers the opportunity of scrutiny
performance allowing more detailed
perception, respond more quickly to
change and a better allocation of re-
sources over the business cycle over
the medium term, which will trans-
late to business cycles short term.

5. A more comprehensive feed-
back. Digital technology and im-
prove computer programs led ex-
pansion scale k information avail-
able to managers. Thus, measuring
the performance will become fast
and cheap in the finest detail. Spe-
cialists in marketing to watch vari-
ous channels that move messages
to and from clients, vendors, etc..,
Knowing more expressive individu-
al needs and opportunities. Instant
feedback allows adjustments in real
time. Increased variety of informa-
tion will have profound implications
in making decisions, as follows:

(a) more information will be
available for the same economic phe-
nomenon. Is known as aggregation of
information leads to information loss
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in semantics, recording performance
at a level as low will lead to "the con-
servation significance” of informa-
tion. The technology will allow "at-
omization" Information "caught” and
analyzed, preserving a great number
of details. The calculation of costs*
must be such as to provide feedback
to the product at the customer level
of activity in real time depending
on the decisions to be taken, record-
ing performance at a level of detail
more great managers can be useful
by providing opportunities for mul-
tiple perspectives and flexibility of a
strong company;

(b) available information about
the different economic phenomenon.
The role of intangible performance
- non-financial services - becomes
an important source of informa-
tion for the manager. Managers at
the top need to know as much about
customers, competitors, suppliers,
shareholders intentions, to under-
stand the rating of each of them and
be sensitive to them when taking
the decision. Thus, the market value
of the company is less than its real
value, since a growing company in
fact is intangible. If you believe that
can not be driven which can not be
measured, then you have to see the
difference between market value and
book value as a high risk potential for

* Dragoo, Bob, ,Real-Time Profit Manage-
ment: Makingyour Bottom Line a Sure
Thing”, John Wiley & Sons, 1995.
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the company. This shows that the risk
must be developed ways of measure
knowledge based human capital and
intellectual capital.

(c) increasing the variety of in-
formation will require close atten-
tion to filtration. Is known as mul-
tiple measurements that provides
more than one confidante measure-
ments. However there may be a risk
to steal too many heterogeneous
data and not generated a single in-
formation. The issue manager will
then identify issues or dimensions
of the phenomena which present
important and to establish the unit
of measurement and feedback on
how of measure thereof. Can be
generated then the risk of obtaining
relevant information. If manage-
ment decisions or objectives should
be changed, then information man-
agement will require changes. Meas-
urements should be adjusted so as to
provide easy and continuous perti-
nent information.

(d) the inherent value of feed-
back is increasing in an intercon-
nected economy, while the per-
formance information is increasing.
The value lies in obtaining timely
feedback so that the company was
correct and current advantage situ-
ations. As Stan Davis said: in an
interconnected economy®, the ratio
(v, / v,) of intangible value (v,) and

5 Vezi ,2020 Vision”, Davis Stan Simon &
Schuster, 1991

the tangible value (v,) is increasing.
Information obtained on systems of
measuring performance increase in
value, and because the knowledge
gained through practice will be re-
introduced in the process leading
to the creation of new products
based on knowledge. Interconnect-
ed economy is able to increase the
completeness of information or per-
formance, making the information
itself will become as valuable prod-
ucts and services whose perform-
ance reference. Thus, the ability to
identify and quantify the intangible
value increases in importance.

Found in both increasing the
speed of obtaining and variety of
information in measuring perform-
ance is a necessity for every company
in interconnected economy. Howev-
er, firms must also learn to automate
many of their decisions (managers)
on the use of decision models, which
is not very easy in terms of changes
and factors influencing the current
economic environment.

IV. Possible trends

Develop strategies confirm ben-
efit adjustments necessary to achieve
planning and forecasting perform.
Not least, the information should be
treated as a Very rare resource, acces-
sible only to the privileged, but at the
same time as a resource to be used as
soon as available.

Managers of firms that are unique
strategy reducing costs, launch proc-
esses without deep restructuring
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likely to destroy everything they built
in recent years. "The key message
for companies in Romania is that
they have finally achieved increases
slightly in all areas. Speed, who was
the only variable that have guided
managers lately have now replaced
by terms such as profitability and risk
management.

After years in the business grew
very strongly, managers of com-
panies on the local market is now
faced with a new reality. On the
one hand, access to money is much
harder, and that boosted consump-
tion increases of recent years and
has decreased growth.

However, not all problems faced
by companies on the local market are
an external shock. Market still had
to enter a stage of maturation, after
a period when business models were
built on the minimum growth rate
very high in each year.

Firms should see how and where
the positions in the market in com-
parison with competitors and how
any differences can increase pro-
ductivity. Also, the concentration
of trainings for staff training should
aim at improving the skills of selling
and negotiation.

One of the biggest risks to which
they may expose managers in such
period is firing people, which will
be difficult to convince to return to
business after things are quiet. Many
managers may have had reactions like
panic like "stop everything" or have
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entered a stage of waiting, freezing
any project. While the communica-
tion and media panic measures and
announced the closure of operations,
is too little for a profound restructur-
ing activities in firms.

Increases in recent years have
had a price. Overheat the local mar-
ket meant that the percentage of
businesses that have advanced not
reflected in corresponding percent-
age increase in the profits. Managers
who only summarize the simple cost
reductions without significant re-
structuring of work in organizations
likely to destroy everything they
built in recent years. Moreover, such
companies will not be able to return
quickly enough when the market
economy will recover. "

Among the biggest compromises
you have made managers in recent
years include:

- employing people who were
not trained for those jobs, be-
cause there was no one avail-
able, and

- lack of focus on employees
productivity.

Local businesses have emerged
from a phase of strong growth and
now have to adapt their strategies to
a new market. If in the period 2005
- 2008 businesses were characterized
by the fact that:

- almost all investment oppor-

tunities represented;

- the development pressure was
very high;
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- number of clients is the key to

the success of a company;

- business growth is more im-

portant than profitability;

- focus on the local market;

In which managers are firms
should consider how their actions
taking into account the following:

- access to finance is more dif-

ficult;

- evaluation of resources to be

made with greatest attention;

- guidance on profitability and

cost optimization;

- the contribution of each client

is different;

- orientation with emphasis on

niche opportunities;

- business expansion on region-

al and European markets.

A period of crisis is an opportu-
nity to "make clean" in the firm, to
reposition the market and to prepare
for the moment in which the market
will return. In this way requires that
managers of median positions to fur-
ther prepare their lead teams. Many
managers now realize just how little I
know about the customers they have
gained in recent years in terms of
preferences, and price expectations.

However we appreciate that Ro-
manian firms are not as vulnerable
to external shocks such as in other
Western economies as economic in-
terconnectivity has not reached the
level of complexity of the economi-
cally advanced countries, and Roma-
nians are more easily adapt to chang-
es and approaches us.
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MARKETINGUL DE BIBLIOTECA PUBLICA
EVOLUTIA SI IMPLEMENTAREA MARKETINGULUI
IN BIBLIOTECILE ROMANESTI

Ceard Iuliana, drd.,

Academia de Studii Economice Bucuresti

Aplicate initial in domeniul bu-
nurilor materiale, conceptele si me-
todele de marketing au fost adoptate,
pe rand, de toate domeniile activitatii
umane, implicit de cel al activitétilor
culturale, iar dezvoltarea cererii si
diversificarea tipurilor de servicii de
biblioteca au avut ca rezultat asimila-
rea si in domeniul biblioteconomiei a
unor metode si tehnici de marketing.

Marketingul bibliotecilor a aparut
ca urmare a specializarii marketin-
gului general, in relatie directa cu
marketingul non-profit, marketingul
serviciilor si a celui cultural, avind o
serie de elemente comune cu acestea.

Aplicabilitatea marketingului in
biblioteca publica este fireascd deoa-
rece §i cultura se vinde si, implicit,
serviciile bibliotecii trebuie si fie
rentabile, valorificAnd orice oportu-
nitate de a pune in lumind oferta. Asa
cum in domeniul economic nu poate
exista eficientd fara a investiga piata,
nici in domeniul biblioteconomic nu
se poate face abstractie de cercetarea
nevoilor publicului utilizator.

Intr-un context de limitare a mij-
loacelor bugetare si de constrangeri
referitoare la costuri, marketingul
contribuie la clarificarea alegerilor
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necesare referitoare la definirea pro-
duselor i serviciilor necesare, adap-
tarea de ordin structural sau geogra-
fic a institutiei publice, a disponibi-
litatilor, a orarului, etc., pornind de
la analiza nevoilor publicului, dar cu
indeplinirea obiectivelor stabilite.

In ultimele decenii marketingul
a patruns si in alte domenii situate
dincolo de frontiera activitatii eco-
nomice ca educatie, sinitate, cultura.
In aceste domenii marketingul are o
dubla finalitate: economica i sociala,
cu accent totusi pe latura sociala.

Afirmarea marketingului in do-
meniul bibliotecar presupune asimila-
rea conceptelor semnificative din do-
meniul marketingului, crearea unor
concepte noi si imbogatirea celor exis-
tente si experimentarea unor metode
noi de investigare a consumului si a
comportamentului consumatorilor.

Abordarea de marketing de bi-
blioteca impune cercetarea pietei,
studierea permanentd a nevoilor
consumatorului, anticiparea lor si
chiar crearea unor nevoi la nivelul
unor segmente de piatd. Marketingul
bibliotecar presupune, ca si marke-
tingul general, armonizarea calitatii
si a dimensiunii ofertei cu nevoile
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utilizatorilor actuali si potentiali, in-
vestigarea motivatiei, a comporta-
mentelor de achizitie si consum si a
gradului de satisfactie a acestora.

Particularitatile mixului in do-
meniul biblioteconomic pun in
evidenta functiile specifice ale mar-
ketingului de bibliotecd, functii care
il diferentiazd de celelalte domenii.
Marketingul bibliotecar are o serie de
functii generale care constau in inves-
tigarea pietei, a consumului de produ-
se si servicii de bibliotec si a mediului
economic si social; adaptarea continua
a politicilor de marketing la cerintele
mediului; dimensionarea serviciilor
de bibliotecid in raport cu nevoile,
motivatiile, preferintele si asteptarile
calitative ale consumatorilor, dar si cu
dezideratele politicii bibliotecare si a
celei culturale in general.

Activitatea bibliotecii si cea de
marketing s-au intersectat cu aproxi-
mativ 20 de ani in urma. Marketingul
de bibliotecd are la baza atit cunoas-
terea institutiei, cat si a utilizatorului,
iar prin cunoasterea si studierea lor
in profunzime, marketingul poate
constitui o relatie intre ele.

Teoreticienii si analistii economi-
ci au aratat in studiile lor ca acceptiu-
nea marketingului a evoluat de la ori-
entarea preponderenta spre produs la
orientarea spre productie si apoi spre
vanzare. Mai tarziu s-a conturat ca al-
ternativa orientarea spre piata (mar-
keting- marketing oriented) avand ca
obiectiv central determinarea nevoi-
lor, perceptiilor, motivatiilor, prefe-

rintelor, cunoasterea consumatorilor,
ajustarea la cerintele lor si, in plus,
0 preocupare preponderenta pen-
tru binele lor si societate in general
(marketing societal). Desi orientarea
spre marketing a bibliotecilor este
destul de importanta, ea a fost putin
discutata in literatura de specialitate.
Kurt Murphy', Ken Bakewel?>, Mau-
reen Keane® constata un fenomen de
limitare la actiuni de publicitate, van-
zare sau relatii publice. Brigitte Borja
de Mozota consacra un articol acestei
teme, aratand ca multi specialisti in
informare si documentare considerd
ca marketing inseamna folosirea de
tehnici pentru a atrage clienti*. To-
tusi, ea nu este singura care scoate in
evidenta aceste aspecte, multi specia-
listi afirmind c& multe abordari sunt
restrictive, asociind marketingul cu
promovarea, relatiile publice si van-
zarea produselor si serviciilor lor de
informare si documentare. Astfel, se
poate spune ca bibliotecarii si docu-
mentaristii, desi accepta in principiu
conceptul de marketing, au inca o
viziune partiala asupra problematicii

1

Murphy, Kurt R - Marketing and library ma-
nagement. In: Library administration and
management, 1991, 5, nr. 3, p. 55.

> Bakewel, Ken - Editorial. In: Library Mana-
gement, 1992, 13, nr. 4, p1.

Keane, M. - Marketing and librarianship: yin
and yang or uneasy bedfellous? In: Australian
Library Journal, 1990, 39, nr. 2, p. 116-126.
Borja de Mozota, Brigitte - Esquisse d'un
model de conception marketing de la docu-
mentation, In: Documentaliste. Science de
l'information, 1997, 34, nr. 1, p. 3-12.
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dezbitute- implementarea concepte-
lor se realizeazd pana la un anumit
punct, iar viziunea este centrata pre-
ponderent asupra institutiei sau or-
ganizatiei $i nu asupra utilizatorilor,
in calitate de beneficiari, efectuarea
de studii, anchete, planificarea activi-
tatii facAndu-se pe arii restranse.

Mai putin de 10% din bibliote-
cile mici §i mijlocii existente in pre-
zent au studiat toate posibilitatile de
marketing ce le stau la dispozitie.® Se
impune coordonarea tuturor fortelor
in aceeasi directie, pe termen lung
deoarece nimic pe lume nu-1 poate
convinge pe utilizator sa accepte un
serviciu de biblioteca prost.

In viziunea Cameliei Boca, mar-
ketingul de biblioteca este o acti-
vitate indreptatd citre satisfacerea
de dorinte si necesitati si citre o in-
formare efectivd si eficienta a pie-
tei- tintd asupra importantei folosirii
ofertei respective pentru satisfacerea
necesitétilor.

In opinia lui Thieri Giappiconi,
marketingul de biblioteca este un do-
meniu biblioteconomic care se ocupa
de activitati® precum constructia si
amenajarea bibliotecii; procedurile
de furnizare a serviciilor, dezvoltarea

* Ciorcan, Marcel- Relatiile bibliotecii cu pu-
blicul: sintezd documentard, Editura Cen-
trului pentru Formare, Educatie Permanen-
td i Management in Domeniul Culturii,
Bucuresti, 1997.

¢ Giapiconi, Thierry - De la bibliotheconomie
au management. In: Bulletin des Bibliothe-
ques de France, 1998, 43, nr. 2, p. 26-34.

“Revista Economica” Nr. 1 (44)/2009

Teoria si practica managementului

colectiilor, bibliografie; gestiunea ac-
tivitatilor; comunicare.

Printre principiile marketingului
documentar’ se numaéré:

- atitudinea fata de utilizatori: se
vine in intampinarea acestora si
nu se asteapta ca doar utilizato-
rii sa-si manifeste cerintele

- relatiile cu utilizatorii: de des-
chidere, de ajutor, comunicare
si schimb fructuos

- evaluarea nevoilor si cerintelor
de informare: anchete, inter-
viuri in profunzime, reuniuni
de grup

- elaborarea de produse si servi-
cii documentare adecvate

- oferta: nu doar din fondurile in-
terne, ci si din exterior, din retea

- 1novarea: creativitatea, initiati-
va, caracterul proactiv

- retroactiunea: reevaluari, adap-
tare.

Marketingul de biblioteca inles-
neste comunicarea pe cai rationale
intre bibliotecd (cea care propune
serviciile) si utilizatori (in calitate de
beneficiari). Marketingul serviciilor
de bibliotecd publici se adreseaza atat
constientului cat si inconstientului,
prin modificarea atat a atitudinilor,
cit si a comportamentelor, atacind
utilizatorul din toate directiile.

7

Savard, Rejean - Adapting marketing to li-
braries in changing and World Wide Envi-
ronment / comunicare la a 63-a conferinta
IFLA, Copenhaga, sep. 1997 / . In: Bulletin
des Bibliotheques de France, 2000, nr. 6, p.
109-110.
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In ansamblul actiunilor de mo-
dernizare a serviciilor de bibliotecs,
introducerea unor elemente de mar-
keting preocupa tot mai mult condu-
cerile acestor institutii. Considerdnd
relatiile dintre serviciile unei biblio-
teci $i ansamblul beneficiarilor ca o
confruntare dintre oferta globald si
un set de cereri diferentiate, ca o re-
latie de piata, atunci se justifica pe
deplin implementarea marketingu-
lui la nivelul bibliotecii. Intr-o socie-
tate in progres, doar un marketing
eficient poate determina agezarea
bibliotecii in locul ei cuvenit, de in-
stitutie de referintd in comunitatea
din care face parte, ca veritabil spa-
tiu comunicational.

In opinia unor specialisti activi-
tatea bibliotecilor publice ca institutii
culturale este de natura intelectuals,
unde calitatea primeaza in raport cu
cantitatea, de aici rezultand faptul
ca nu este necesard implementarea
marketingului in aceste structuri.
Acest tip de gandire face abstractie
de schimbarile ce au loc in toate do-
meniile, implicit in activitatea biblio-
tecilor publice.

Tehnicile si metodele de marke-
ting au o arie vasta de folosire si in
alte domenii, in afara celor traditio-
nale, iar importanta privind imple-
mentarea sa a crescut si datorita apa-
ritiei anumitor fenomene:

- utilizatorii au gusturi diversifi-

cate fiind mult mai sofisticati;

- aparitia unor institutii si orga-

nizatii complexe;

- concurentd din ce in ce mai

agresiva;

- transformarile rapide ale me-

diului.

Principiile marketingului sunt
recunoscute in masurd tot mai mare
de catre specialistii in informare din
strainatate, urmdrindu-se integrarea
si asimilarea sa si la nivelul biblio-
tecilor. Marketingul apare ca un in-
strument important, dar si ca o solu-
tie de optimizare a activitatii acestor
institutii, in special in ceea ce priveste
calitatea serviciilor oferite.

Modernizarea produselor si ser-
viciilor de biblioteci prin introdu-
cerea unor elemente de marketing
preocupd in aceeasi masura conduce-
rile acestor institutii si utilizatorii. Se
impune, astfel, necesitatea orientarii
activitatii bibliotecii spre utilizatori si
nevoile lor, tinind seama de cerere,
de nevoile de informare, obiectivele
colectivitatii si de relatia recipro-
cd dintre colectii §i servicii, pe de o
parte si utilizatori, in calitatea lor de
benficiari, pe de alti parte.

Marketingul de biblioteca are ca
efect accesul prompt la fondurile si
colectiile bibliotecii, satisfactie maxi-
ma in utilizarea serviciilor oferite, un
plus de eficients, factor ce ameliorea-
za activitatea sa. Dar pentru atingerea
acestor deziderate trebuie precizatd
si respectatd orientarea sa esentiala-
asupra utilizatorilor, considerand ne-
voile lor, latente sau exprimate.

Promovarea viziunii de marke-
ting in bibliotecd presupune conce-
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perea intregii activititi in functie de
publicul utilizator, colectivitatea ce
reprezintd publicul- tinta fiind divi-
zatd in grupuri omogene ce poartd
denumirea de segmente de piati.
Fiecare serviciu de biblioteca publica
isi poate defini publicul pe baza in-
formatiilor statistice din diverse stu-
dii, rapoarte etc. sau prin intermediul
cercetdrii directe.

Marketingul de biblioteca implica
tot ce tine de relatiile cu utilizatorii si
ajustarea ofertei la cerintele acestora
din punct de vedere al produsului,
distributiei, pretului, comunicarii,
marketingul fiind legat direct de
utilizatorii bibliotecii si ameliorarea
accesului acestora la informatii. Din
corelarea acestor doua aspecte reiese
clar faptul ca implementarea mar-
ketingului vizeaza conturarea unor
strategii concrete, fundamentarea si
punerea in aplicare a unor planuri
particulare legate de aceste activitati,
eficientizarea i optimizarea lor.

Wolfram Neubauer descrie mar-
ketingul din biblioteca ca fiind ,,un
proces prin care invatam sa ne in-
telegem utilizatorii iar planificarea
orientata spre marketing cuprinde 3
pasi: stabilirea sarcinilor, analiza de
piata, analiza resurselor.

Analiza situatiei bibliotecii (con-
ditiile concrete, analiza SWOT) re-
prezintd punctul de plecare pentru
adoptarea celor mai adecvate strate-

8 Neubauer, Wolfram - Marketingul in biblio-
teci. Bucuresti: Ed. Kriterion, 1998, p. 154.
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gii, pe baza acesteia se concep obiec-
tivele, se realizeaza cercetari de piata
(care sunt utilizatorii, cati sunt, ce ii
determina sa vina la biblioteca, ce
produse si servicii solicita), formula-
rea strategiei si implementarea stra-
tegiilor si monitorizarea rezultatelor.

Studiile de marketing documen-
tar pot fi incadrate in urmatoarele
tipologii®:

- producatori, concurenta: cer-
cetari de piata, analiza concu-
rentei etc.

- clienti: utilizatori, non utiliza-
tori (relativi si absoluti), profi-
lul utilizatorului etc.

- mediul macro-economic: teh-
nologic, demografic, econo-
mic, social, cultural etc.

- evaluarea factorilor ce influen-
teaza piata: comportamentul
de cumparare, motivatii, evo-
lutia pietei, tendinte cantitati-
ve si calitative, agenti de piata,
intermediari etc.

Bibliotecile din Romania nu au o
evolutie aparte in raport cu celalalte
structuri institutionale si informa-
tionale din societatea romaneasca.
Schimbarile radicale petrecute in
societatea romaneasca au avut in
mod indiscutabil repercursiuni si
in lumea bibliotecara. De la o noua
conceptie in ceea ce priveste dezvol-
tarea colectiilor bibliotecilor si pana
la impunerea unor noi raporturi in

° http://www.bcub.ro/continut/unibib/costa-
che.php, iulie 2008.
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relatiile bibliotecare internationale si
adoptarea unei politici de automati-
zare a tratarii informatiei si a servi-
ciilor intr-un mod rapid, bibliotecile
au fost confruntate in primul rand cu
schimbarea mentalitatii.
Implementarea  marketingului
in bibliotecile roménesti este greu
de identificat si de valorificat dato-
ritd faptului ca nu existd prea multe
dezbateri ale specialistilor roméni
pe tema marketingului de biblioteca,
cu exceptia catorva articole si comu-
nicari la intalniri profesionale, iar
traducerile din literatura straina de
specialitate sunt foarte putine pentru
a ne putea pronunta asupra faptului
cd exista o preocupare in acest sens.
Chiar de la o prima evaluare a situa-
tiei putem intelege cd marketingul
de bibliotecd nu este constientizat si
aplicat coerent si, astfel, ci nu poate fi
vorba incd de marketingul structuri-
lor info-documentare in Romania®.
Conditiile actuale ale bibliotecilor
romanesti nu sunt optime orientdrii
acestora, ca directie necesard, spre
principiile marketingului si imple-
mentarea lui, deoarece informatiza-
rea si fundamentarea pe liberul acces
si schimb de informatii sunt la ince-
put de drum la nivel national. Cererea
efectiva de informatii, precum si me-
todologia de utilizare a ei a inceput sa
se contureze §i s-a accentuat abia de
cativa ani in societatea romaneasca.

1 http://www.bcub.ro/continut/unibib/costa-
che.php, iulie 2008.

Marketingul reprezinta un in-
strument important ce ajuta biblio-
tecile in vederea adaptarii rapide la
modificarile cu care se confrunti,
datorate evolutiei tehnologice in do-
meniul informatiei $i comunicatiilor,
dar si aparitiei unor noi purtatori de
informatie. Robert Coravu, referin-
du-se la abordarea de marketing in
cadrul bibliotecilor romanegti, sub-
liniazd: “O analizd a informatiilor
existente in paginile lor Web arati ca
bibliotecile romanesti nu exceleazi
din punctul de vedere al abordérilor
de marketing. O primd constatare
este aceea cd, in organigramele aces-
tor biblioteci, nu apar compartimen-
te specializate de marketing si/sau de
relatii publice™.

Foarte putine dintre bibliotecile
romanesti prezente in Internet inte-
leg importanta site-ului Web ca sursa
de informare privind organizarea si
functionarea bibliotecii si oferta ei de
produse si servicii, ca modalitate de
orientare in universul resurselor In-
ternet si de comunicare cu utilizatorii.

Marketingul patrunde in viata
bibliotecilor, ca institutii non-profit,
prin instrumente si actiuni specifice
domeniului comercial. Mentalitatea
conservatoare ce aloca expresiei non-
profit lipsa de eficientd precum si bu-
getul limitat de care dispune bibliteca
publica explica integrarea marketin-

! Robert Coravu- Imaginea bibliotecii in
mediul universitar: strategii de optimizare,
www.geocities.com/conanbibliotecarul/Co-
municare_Brasov.rtf, ianuarie 2008.

88 Revistd de teorie si practica economico-financiara




gului intr-un ritm lent in cadrul aces-
teia. Costurile trebuie raportate la
beneficiile pe termen mediu si lung
ale politicii de marketing, Internetul
oferind posibilitatea implementarii
acestuia fara costuri deosebite. In
ultimii ani marea majoritate a biblio-
tecilor roméanegti, fara a fi interesate
in mod direct de profit, au inceput sa
realizeze ca e necesar sa fie competi-
tive, atat din punct de vedere financi-
ar, cat si din perspectiva utilizatorilor
si cd se impune tot mai mult nevoia
elabordrii propriilor strategii si pro-
grame de marketing.

Marketingul presupune ajustarea
permanenti a ofertei la nevoile utili-
zatorilor, dar se impune studierea per-
ceptiei bibliotecii in societatea con-
temporana. Astfel, Robert Coravu ex-
prima in termeni plastici aceastd idee:
»Imaginea arhetipala a Bibliotecii este
aceea a unei institutii culturale cu ra-
décini istorice adanci, perceputi ca un
spatiu al formarii spirituale. Metafora
templului, imbricand forme felurite,
insoteste de multe ori reprezentirile ei
traditionale. Pentru utilizatorul mo-
dern, produsul unei lumi laicizate, in
continud ciutare a imediatului func-
tional, aceastd imagine se dovedeste,
adesea, inhibantd™?. Se impune tot
mai mult actualizarea imaginii biblio-
tecii, prin evidentierea aspectelor mo-

12 Robert Coravu- Imaginea bibliotecii in
mediul universitar: strategii de optimizare,
www.geocities.com/conanbibliotecarul/Co-
municare_Brasov.rtf, ianuarie 2008.
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derne, atat sub aspect conceptual, cat
si tehnologic.

Preocuparile de marketing sunt
tot mai evidente si cAstiga teren, ceea
ce determina o mai bund asimilare a
experientelor din diferite institutii bi-
bliotecare din tara si din strdinitate,
stabilirea unor norme de aplicare
prin hotarari legal- administrative.

Implementarea  marketingului
este pe deplin justificatd dacd avem
in vedere relatiile dintre produsele
si serviciile unei biblioteci publice §i
ansamblul utilizatorilor acesteia ca o
confruntare dintre oferta globala si
un set de cereri diferentiate.

Conceptul de marketing repre-
zinta un proces permanent care con-
sta in revizuirea produselor si servi-
ciilor. Intreaga conceptie a bibliotecii
trebuie reganditd din perspectiva
utilizatorilor ca beneficiari, in special
constructia colectiilor de carte.

In Romania tendinta actuali este
de a opta pentru folosirea tehnicilor
de marketing specifice prin imple-
mentarea lor in cadrul unor programe
coerente, atat de catre structuri tradi-
tionale, cat mai ales de catre biblioteci
marcate puternic de impactul noilor
tehnologii si de competitia de pe piata
informatiilor, fapt ce impune coopera-
rea tot mai intensd prin stabilirea de
parteneriate intre structuri tot mai di-
ferite. Totusi, in cadrul procesului de
implementare trebuie s se tind cont
de diferentele existente intre un spa-
tiu geografic si cultural i altul si in-
tre o biblioteca si alta. Alegerile facute
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de bibliotecile roménesti trebuie si
considere conditiile specifice concre-
te, fapt ce influenteaza modul de per-
cepere, de deschidere fata de atitudi-
nea de marketing precum si alegerile
privind implementarea acestora.

Bibliotecile trebuie si cunoasca
utilizatorii si cerintele lor ca si cum
ar fi cercetatori de piata, cautand sa
depisteze si sa inteleaga segmente de
piata diferite din punct de vedere al
valorilor, nevoilor si motivatiilor, dar
trebuie si sa inteleaga valoarea infor-
matiei in viata de zi cu zi.

Economia pentru profit conduce
lumea la acest inceput de secol XXI
si, implicit, institutiile bibliotecare si
ofertele lor de produse si servicii. Bi-
bliotecile publice sunt supuse si ele
acestui fenomen, iar intrebarea care
se ridica este ce posibilitate are biblio-
teca publica sd-si concilieze misiunea
de serviciu public si notiunea de gra-
tuitate cu ideea de profit. Totusi expe-
rienta statelor occidentale arata ca in-
formatia ca bun public are sustinatori
puternici, bibliotecile, centrele de in-
formare, institutele de documentare
neputand fi inlocuite cu structuri ce
au ca baza ideea de profit.

Robert Coravu considera evolutia
rapidéd a mediului tehnologic si finan-
tarea, respectiv autofinantarea facto-
rii"® ce determind implementarea cu

b

Robert Coravu- Imaginea bibliotecii in
mediul universitar: strategii de optimizare,
www.geocities.com/conanbibliotecarul/Co-
municare_Brasov.rtf, ianuarie 2008.

succes si in cadrul bibliotecilor roma-
nesti a principiilor marketingului.

Sibibliotecile publice au fost atrase
de noua tehnologie, influentate de pre-
turile in cregtere, de restrictiile bugeta-
re si de complexitatea muncii, progre-
sul tehnologic producind modificari
de stocare i al facilitatilor de regésire
a datelor. Tehnologia constituie pen-
tru bibliotecile publice un adevarat
panaceu, inzestrandu-le cu multiple
tiilor si publicatiilor, desi principalul
scop al managementului informatiilor
reprezentat de culegerea, prelucrarea,
memorarea, regasirea $i transmiterea
informatiilor este indeplinit in mediul
bibliotecilor publice, independent de
gradul de implementare al noilor teh-
nologii in cadrul acestora.

Tehnologia oferd cel mai impor-
tant instrument in ceea ce priveste
problemele legate de manuirea date-
lor, stocare, acces, ciutare, regasire $i
relationare, fapt ce a accentuat func-
tia bibliotecii publice de centru infor-
mational, de resursa pentru cercetare.
Automatizarea si tehnologia aferenta
permit stocarea unui numar mare de
date, iar prin telecomunicatii i retele
biblioteca are un acces tot mai larg la
bazele de date externe. Considerand
faptul ca tehnologia moderna costa
se evidentiaza discrepanta dintre
necesitétile bibliotecii si resursele fi-
nanciare de care dispune.

Dezvoltarea pietei informatiilor
depinde de factori politici, economici,
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istorici, sociali si culturali, iar admi-
nistratiile difera din punct de vedere
al naturii si gradului implicarii lor in
difuzarea informatiilor, domeniul in-
formarii neputdndu-se dezvolta fara
un sprijin serios din partea statului.
Costul accesului la sursele de
informare reprezinti o problema
importanta. Utilizatorul plateste bi-
bliotecii un cost, in schimbul platii
primind un produs sau serviciu. Cos-
tul utilizatorului reprezinta pentru
biblioteca un beneficiu, iar marke-
tingul faciliteaza astfel de schimburi.
Majoritatea categoriilor de utilizatori
ai bibliotecii nu au mijloacele nece-
sare pentru a-si asuma astfel de chel-
tuieli (persoanele in varsta, somerii,
elevii, studentii) in conditiile actuale
ale crizei, ale nivelului de trai scazut
al populatiei, iar biblioteca trebuie sa
tina seama, mai mult decAt oricand,
de rolul sdu social si cultural, gratui-
tatea fiind, astfel, necesara.
Bibliotecile se vad nevoite sa cau-
te noi metode si strategii de finantare
in conditiile lipsei sau insuficientei
fondurilor si subventiilor. Conturarea
cadrului legislativ corespunzator flui-
dizeaza schimbul de informatii, fapt
ce permite acestor institutii efectuarea
propriilor alegeri din punct de vedere
al operatiunilor financiare, comercia-
lizarea serviciilor devenind o alterna-
tivé si pentru bibliotecile roménesti.
Noile tehnologii de informare
si telecomunicatii modifica investi-
tiile bibliotecilor, iar pe masura ce
se investeste mai mult numarul in-
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formatiilor creste si serviciile devin
mai rapide. De aici rezulta nevoia
bibliotecilor publice de a-si intéri fi-
nantarea prin intermediul unor noi
metode si strategii.

Desi traditia impune o gratuitate
deplina a serviciilor, bibliotecile pu-
blice pot introduce notiunea de ser-
vicii platite, comercializarea acestora
reprezentand primul pas spre econo-
mia de piata, dar ideea de informatie
ca marfd nu trebuie sa indeparteze
biblioteca de rolul si activitatea sa si
nici de utilizatori, biblioteca repre-
zentdnd o sursd de informare §i un
spatiu cultural cu posibilitati forma-
tiv-morale de netagiduit.

Totusi resursele bibliotecii publice
nu pot firealizate din activitati proprii
fara a afecta functia fundamentala
a institutiei si dreptul cetateanului
la informare gratuitd si la cultura.
Bibliotecile publice ca institutii de
cultura au nevoie de subventii, prin-
cipiul autogestiunii nefiind valabil in
cazul lor, dar nici subventiile alocate
de stat sau de alte organe de finantare
nu pot asigura nivelul necesar satis-
facerii nevoilor utilizatorilor prin in-
termediul serviciilor de biblioteca.

Bibliotecile nu percep informatia
ca marfa desi utilizatorul este pregatit
sa plateasca multi bani pentru o in-
formatie unica. In conditiile econo-
miei de piata devine necesara culea-
gerea si crearea informatiilor care pot
deveni marfa, putine biblioteci din
societatea noastrd dispunand de ase-
menea informatii.
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Bibliotecile publice trebuie sa-si
sporeasca resursele prin introduce-
rea metodelor moderne de marke-
ting ce vizeaza extinderea ariei lor
de preocupari comerciale cu condi-
tia ca veniturile rezultate sa repre-
zinte resurse suplimentare pentru
imbunatatirea activitatii bibliotecilor,
nicidecum o limitare sau retragere a
subventiilor publice sau a institutiilor
si organismelor de finantare.

Prin intermediul metodelor de
marketing se poate interveni in ajus-
tarea ofertei de produse si servicii
prin informatizare $i automatizare,
imbunatatirea fisierelor, asocierea la
servicii nationale si internationale,
concomitent cu utilizarea informatiei
pe grupuri de utilizatori. Se impune
in acest sens imbunatatirea ofertei
dar si implementarea unei comunica-
tii adecvate pentru a face cunoscute
resursele bibliotecii in vederea atra-
gerii de noi grupuri de utilizatori.

Gandirea de marketing in cazul
bibliotecii publice impune gasirea
clientilor, a utilizatorilor care vor
sd foloseascd informatia stransd in
colectiile sale si nu doar aranjarea la
raft a colectiilor legate, iar viziunea
unui viitor atat de dificil determina
bibliotecile publice sa considere ori-
ce solutie referitoare la modul in care
trebuie sd functioneze cu eficientd
maximi. Schimbarile dramatice in
ceea ce priveste conditiile financiare
ale bibliotecilor publice determina
abordarea tipica economiei de piatd
a activitatilor, produselor si servicii-

lor lor, rezultand astfel necesitatea
autojustificarii.

Conceptul de marketing al fiecarei
biblioteci trebuie sa fie elaborat tinind
cont de conditiile locale. Un program
de marketing bine gandit pentru bi-
blioteca publici are ca rezultat servicii
publice imbunatatite, concentrate asu-
pra nevoilor §i motivatiilor grupurilor
tintd deservite de bibliotecd, dar si
eficientd crescuta in realizarea misiu-
nii bibliotecii prin revizuirea perma-
nenta a programului de marketing.

Incercarile de a transfera experi-
entele sistemelor occidentale nu sunt
eficiente in lipsa unei analize lucide a
posibilitatilor si necesitatilor bibliote-
cilor romanesti. Este evident faptul ca
bibliotecile romanesti au jucat si joaca
un rol important in relansarea pietei
informatiilor, dar si ca potentialul lor
nu trebuie inlocuit cu structuri bazate
prioritar pe profit. Adoptarea ideii de
tarif pentru serviciile de baza - acces,
imprumut de publicatii, imprumut in-
terbibliotecar, multiplicare xerox - nu
reprezintd decat un prim pas in cadrul
unui program de marketing coerent.
In aceeasi ordine de idei, chiar daca
optiunea bibliotecilor romanesti ar fi
gratuitatea, principiile marketingului
ar putea fi implementate si integrate
cu succes. Preocuparile privind im-
bunatatirea accesului utilizatorilor la
documente si ameliorarea diseminarii
informatiilor se regasesc si in marke-
ting, cu singura diferentd ci se reali-
zeaza metodic, perseverent si integrat
intr-un program de marketing.
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Inca nu putem vorbi de marke-
ting in structurile infodocumentare
de la noi. Conditiile actuale sunt difi-
cile, iar bibliotecile se confrunti cu o
problema spinoasi, acea de a face mai
mult cu mai putin si chiar cu din ce
in ce mai putin. Rezolviri, solutii nu
poate da nimeni, dar exemplul unor
biblioteci din strainatate care au gasit
oportunitati tocmai in situatii de criza
si si-au luat destinul in maini, schim-
bandu-si viitorul, merita a fi mentio-
nat §i studiat, daca nu chiar §i urmat.
Daca biblioteca publicé va continua sa
facd mai mult cu mai putin- pe masu-
rd ce bugetele cresc doar putin, rimén
aceleasi sau chiar sunt micgorate- nu
ii va stimula pe ordonatorii principali
de credite sa imbunitateascd bugetul
acesteia, dimpotrivd, actiunea sa pro-
vocand tocmai raspunsul opus, ceea
ce pune biblioteca publici in situatia
de a nu avea pe cine sa invinoviteasca
decat pe ea insasi.

Daca bibliotecile publice romé-
nesti, ca specialiste in informare, nu
preiau initiativa pentru a schimba si-
tuatia §i implicit soarta, aceasta va fi
realizata de structurile de care depin-
de biblioteca, de citre forurile tutela-
re care nu gtiu multe lucruri despre
ceea ce reprezintd biblioteca pentru
comunitatea din care face parte si
nici despre activitatea sa, prin taierea
fondurilor si subventiilor. Herb Whi-
te a avertizat bibliotecile cu aproxi-
mativ 16 ani in urma in Library Jour-
nal din 15 septembrie 1992: “Nu vom
avea niciodata sprijinul cuvenit pen-
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tru biblioteci din partea autoritétilor
publice pand cand vor intelege faptul
ca fondurile sarace au ca rezultat bi-
blioteci nesatisfacitoare”. Acesta este
un avertisment céruia trebuie sa i se
acorde incd atentie de citre bibliote-
cile publice din Roménia."
Controlul intregii activitati a bi-
bliotecii publice vizeazd resursele
umane, materiale si cele de informare,
controlul financiar fiind fundamental
datoritd constrangerilor bugetare cu
implicatii directe §i imediate asupra
celorlalte resurse. Bibliotecile publi-
ce sunt in subordinea Consiliilor Ju-
detene si a Consiliilor Locale in tara
noastrd, iar directiile pentru cultura,
culte si patrimoniu cultural judetene
controleazd indeplinirea obiectivelor
acestora si respectarea legislatiei in
vigoare privind bibliotecile.
Posibilitati privind implementarea
marketingului la nivelul bibliotecilor
publice roméanesti exista, trebuie doar
sa se constientizeze importanta marke-
tingului ca mod de abordare si apoi sa
se aplice efectiv. Valorizarea intregului
potential al bibliotecii din perspectiva
marketingului ajuta la observarea nu-
meroaselor oportunitati pentru pro-
movarea colectiilor si serviciilor.
Implementarea principiilor marke-
tingului este de dorit i posibila in cazul
bibliotecilor publice roménesti in con-
ditiile in care are loc o redefinire a mi-

' Fialkoff, Francine - Too Clever by Half?-
White's words of warning are still relevant,
Library Journal, 15 mai 2006.
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siunii, concomitent cu aplicarea unei
strategii in aval - ce priveste utilizatorii
in calitatea lor de clienti - si in amonte
— ce priveste forul tutelar, finantatorii
in calitatea lor de furnizori.

Printre efectele principale ale
implementarii marketingului in bi-
blioteca publica la nivelul colectiilor
si serviciilor putem considera cali-
tatea, accesibilitatea, diversificarea si
modernizarea, rationalizarea, adap-
tabilitatea, adresabilitatea, de aici re-
zultand o relatie radical imbunétitita
dintre oferta de produse si servicii de
biblioteca publica si cererea in conti-
nud schimbare a utilizatorului.

Un aspect caruia bibliotecile pu-
blice sunt nevoite sa-i acorde atentie
pentru a putea functiona la standar-
de inalte este fundamentarea princi-
piilor si instrumentelor de marketing
in directia calitatii ofertei in sensul
garantdrii satisfactiei utilizatorului si
astfel a realizdrii unei relatii de durata
cu acesta. Marketingul de biblioteca
poate deveni- prin conjugarea sa cu
calitatea ofertei si prin intreaga lui
orientare spre binele utilizatorilor, al
comunitatii si al societatii in general-
marketing societal, conferind angaja-
re publica bibliotecii.

Problema cea mai importanta in
activitatea de dezvoltare a colectiilor
este accesibilitatea. Pentru cei implica-
ti in intermedierea info-documentara
si implicit pentru biblioteci, accesul
la informatie intr-o maniera adecva-
ta, in orice moment, capacitatea de a
transfera acea informatie pentru a fi

prezenta si procesata cand si unde este
necesar, a devenit masura eficientei si
calitatii activitatii desfasurate.

Realitatile socio- culturale impun
o delimitare clara a relatiilor intr-o
dinamica permanenta cu colectivita-
tea, adaptarea demersului bibliotecii
publice prin diversificarea produse-
lor si serviciilor atat culturale, cat si
informationale. Diversificarea servi-
ciilor trebuie si mizeze pe faptul ci
incid de la infiintarea ei, biblioteca
publica este prin excelenta detinitoa-
rea documentelor primare, particula-
rizdndu-se in acest mod in contextul
celorlalte institutii culturale si siste-
me informationale.

Biblioteca publici se simte nevoita
in mdsurd tot mai mare sa se preocu-
pe si de imbunititirea colectiilor sale
prin intermediul unor noi purtatori de
informatie (multi- media, in special) si
sd asigure accesul utilizatorilor la aces-
tia. Ea este solicitata sd stocheze o can-
titate mereu mai mare de informatii
(globale, partiale sau individualizate)
si sd-si ajute utilizatorii in activitatea
intelectuald depusé prin diseminarea
acestor informatii detinute.

Pentru a fi mereu cu un pas ina-
intea cererii utilizatorilor, biblioteca
publica trebuie sd acopere aria cultu-
rald si editoriald de care acestia sunt
interesati (traditiile culturale, lucrari
cu caracter monografic etc.), chiar
daca nu beneficiaza de avantajele ofe-
rite de Legea 111/ 1995 a Depozitului
Legal. Bibliotecile publice dispun de
diverse modalitati de completare a
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colectiilor de care dispun: contactul
cu editurile, cu diverse firme particu-
lare din comertul de carte $i nu nu-
mai, autori, institutii de invatimant
superior, asociatii culturale, organis-
me nonguvernamentale, etc.

De cétiva ani sunt dezvoltate
si raspandite din ce in ce mai mult
abordari noi de definire, productie
si oferta documentara de servicii in
lumea bibliotecilor la nivel mondial,
rationalizarea colectiilor si calitatea
serviciilor reprezentdnd noi tendinte
in domeniul biblioteconomiei.

Specialistii si-au pus problema
adaptarii bibliotecii publice traditio-
nale la schimbdrile mediului tehno-
logic si la nevoile in continui dina-
mica ale utilizatorilor incd din anii
’80, considerdnd mai multe aspecte
ce se dovedesc incd de actualitate:
biblioteca va fi organizatd sub forma
unei colectii de materiale electronice
pentru care va plati anumite drepturi
de acces sau toate bibliotecile publi-
ce vor avea acces la toate materialele
in baza unei taxe; biblioteca va fi in
masuri si ofere servicii, in calitate de
intermediar, pe care utilizatorii nu le
potaccesa prin intermediul propriilor
terminale; cum va selecta i actualiza
materialele electronice biblioteca.

In trecut imaginea bibliotecii
publice era asociata cu asa zisa elitd
intelectuald, dar in societatea con-
temporani integrarea marketingului
in cadrul acestei structuri are ca efect
adresabilitatea largd a colectiilor si
serviciilor sale citre toate categoriile
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socio- demografice ale colectivitatii,
vizind satisfacerea cerintelor de lec-
turd ale acestora. Azi se remarci latu-
ra educationald a bibliotecii publice,
valoarea sa formativd §i informativa
prin colectii si servicii pentru utili-
zatori de toate varstele, fara discri-
mindri de ras, religie, nationalitate,
limba, statut social.

Biblioteca publici este o institutie
deschisa tuturor si de aceea trebuie sa
sesizeze in permanentd disfunctionali-
tatile ce apar in modul in care sunt sa-
tisfacute nevoile de lectura de grup si
individuale ale utilizatorilor, dinamica
acestor nevoi fiind reflectatd in toate
circuitele functionale ale institutiei si
in comportamentul de achizitionare
al membrilor colectivititii ce apeleaza
la serviciile acesteia. De aici rezulta
preocuparea majord in scopul echili-
brarii, in masura tot mai mare, a cere-
rii informationale a utilizatorilor (cul-
tura, educare, instruire, divertisment,
etc.) cu oferta bibliotecii reprezentata
de colectiile sale de documente.

Biblioteca publica se integreaza
functionalitatii complexe a celorlalte
institutii componente ale sistemului
cultural. Desi in societatea actuala
si-au ficut aparitia noi institutii i or-
ganizatii ce folosesc diverse mijloace
de comunicare, aceasta continud si
detind un loc important prin incer-
cérile de diversificare si modernizare
a demersului sdu informational si co-
municational.

Concurenta dintre biblioteca pu-
blicd si aceste institutii §i organizatii
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nu este de eliminare, manifestaindu-
se doar in modul de distribuire si
redistribuire a bugetului de timp al
utilizatorilor acordat preocupirilor
intelectuale, de aici rezultand necesi-
tatea colabordrii si integrarii cu toate
elementele sistemului educational
si informational. Biblioteca publica
este institutia care, alaturi de celelalte
componente ale sistemului cultural,
polarizeazd o multitudine de interese
intelectuale din randul colectivitatii,
in principal datorita colectiilor sale si
mai ales a caracterului enciclopedic
al acestora. Ea devine tot mai mult un
complement de neinlocuit al acestor
institutii i organizatii cu rol in edu-
catia permanenta.

Institutie publicd prin adresabili-
tate §i caracterul enciclopedic al co-
lectiilor sale, biblioteca publica repre-
zinta centrul permanent al intereselor
de lectura ale tuturor membrilor unei
colectivitati. Totusi, datorita posibili-
tatilor materiale limitate comparativ
cu oferta editoriald, ca si a posibili-
tatilor reduse de stocare, prelucrare
si valorificare la nivelul cerintelor
actuale, marketingul bibliotecii ca
structurd non-profit impune com-
plementaritatea cu colectiile altor
biblioteci, indiferent de tipul acesto-
ra, precum si cu alte surse apropiate
ca structurd ce detin informatii de
interes pentru utilizatori.

Tot in aceastd directie, datorita
presiunilor social- culturale, a ce-
rintelor in continud schimbare ale
utilizatorilor si a schimburilor social-

culturale, biblioteca publica se vede
nevoita sd apeleze si la alti parteneri
din cadrul sistemului de informare si
documentare (centre de calcul, edi-
turi §i alti creatori de baze de date)
din dorinta de a raspunde eficient
cerintelor de lectura.

Pentru a riaspunde acestui dez-
iderat, biblioteca publica trebuie si-si
sincronizeze demersul propriu cu cel
al altor institutii de cultur si organi-
zatii nonguvernamentale, actionand
in mod sistematic in directia integra-
rii activititii sale cu celelalte institutii
cultural- educativ- informative care
deservesc colectivitatea. Relatia ei cu
aceste institutii este complexa, atat
sub aspectul contributiei bibliotecii
publice cat §i a pozitiei ei de benefi-
ciar al acestora.

Posibilitatea din ce in ce mai mare
a accesului rapid, in orice moment i
din orice locatie la informatie stabi-
leste obiective si perspective noi pen-
tru bibliotecile publice din punct de
vedere al tehnologiei digitale. Acest
fenomen impune eforturi §i preocu-
péri in vederea identificarii functiilor
pe care biblioteca le poate indeplini
intr-o societate in care comunicarea
de naturd electronici devine prin-
cipalul canal de informare. Proiec-
tul este destul de complex intrucat
mutatia la nivelul bibliotecilor de la
depozitarea de carti la depozitarea
computerizatd se va face lent si va fi
costisitoare, impunéndu-se o coope-
rare si o folosire in comun a resurse-
lor. Acest fapt va duce la extinderea
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retelelor computerizate de biblioteci,
ceea va avea ca rezultat transformarea
bibliotecii intr-un centru de infor-
mare pe masura reducerii costurilor
pentru comunicarea datelor fiind po-
sibil pentru tot mai multe biblioteci
de dimensiuni reduse si se racordeze
la retelele nationale i internationale.

Editorul Tom Dunne, la BookEx-
po America in iunie 2007, afirma:
“Bibliotecile reprezinti, probabil,
clientul nostru secund cel mai mare
dupa librérii”

Existd multe obstacole care deco-
necteaza editorii si biblioteca publica.
in opinia Norei Rawlinson, fost edi-
tor al revistei Library Journal, multi
editori incd mai cred ci bibliotecile
publice nu achizitioneazd mai multe
exemplare ale aceluiasi titlu. Bibliote-
cile publice influenteaza foarte mult
soarta cartilor care nu se bucura de
prea mult succes, cumpirand multe
copii ale cértilor de mare succes. Ele
cumpard multe exemplare de cirti,
nu doar titluri noi, ci §i pentru a in-
locui exemplarele vechi, uzate, mur-
dare, fara ca editorii si observe mo-
dul in care bibliotecile influenteaza
vanzdrile de carte dincolo de cele mai
bine cotate carti.

Cu aproximativ 14 ani in urma,
Barbara Hoffert (Library Journal- 1
septembrie 1993) a realizat un repor-
taj in care un editor a fost surprins sa
audi ca bibliotecile publice urméresc
cét de bine este primitad cartea unui
autor pentru a decide daci o vor
achizitiona pe urmaitoarea. Si astizi

“Revista Economica” Nr. 1 (44)/2009

Teoria si practica managementului

editorii raman surprinsi, instrumen-
tele pe care le bibliotecile publice
obisnuiesc si le foloseascd pentru a
decide ce si cét s achizitioneze deve-
nind mult mai sofisticate.

Bibliotecile nu fac afaceri din
vanzarea cartilor, dar fac afaceri prin
sustinerea i promovarea fiecirei cir-
ti. “Bibliotecile”, consider fostul edi-
tor Library Journal- Nora Rawlinson,
“prezinta potential pentru a fi urma-
torul mare mijloc de promovare pen-
tru edituri” prin simplul fapt ci aduc
cititorii catre carti.

Din punct de vedere teoretic, bi-
bliotecile nu se afla in situatie de pia-
ta, cresterea numarului utilizatorilor
neavand ca efect cresterea incasari-
lor, contrar firmelor private. De aici
rezulti cooperarea ca tendinta struc-
turala a profesiilor biblioteconomice,
termeni ca acorduri, parteneriat fiind
mai potriviti acestor structuri.

Relatia bibliotecd publica- retea
de biblioteci publice- colectivitate
trebuie si functioneze cit mai bine
in scopul realizérii principiilor for-
mative §i informationale, biblioteca
publica fiind, ca institutie socio- cul-
turald, parte componentd a retelelor
de biblioteci.

»Strategia Nationala de Dez-
voltare a Bibliotecilor in perioada
2004- 2007, a prezentat o diagnoza
a mediului intern si extern in care bi-
bliotecile isi desfagoara activitatea gi a
stabilit obiectivele generale, precum
si pe cele specifice pentru fiecare tip
de bibliotecd ce reprezinti parte in-
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tegrantd a sistemului national. Unul
dintre obiectivele specifice biblioteci-
lor publice a fost perfectionarea siste-
mului de misuritori si de indicatori
de performanta care sa faciliteze eva-
luarea bibliotecilor publice in functie
de gradul de satisfacere a cerintelor
utilizatorilor, standardele nationale
si internationale §i performantele bi-
bliotecilor publice europene.'

Primul sistem national complex
de colectare anuala a datelor statis-
tice privitoare la biblioteci, initiat de
»Institutul National de Statistica si
Studii Economice” permite atit o mai
corectd evaluare a performantelor,
cét si participarea la sisteme similare
internationale (cel al UNESCO, LI-
BECON, de exemplu).

Raportul Statistic Anual reprezin-
ta un instrument util centralizirii da-
telor referitoare la problematica com-
plexa a bibliotecii, presupunind eva-
luarea activitatii fiecirei biblioteci sau
a unor retele, justificarea necesarului
de resurse si analiza indicatorilor de
performanta propusi prin programele
proprii de functionare a sectiilor, filia-
lelor si a institutiei in ansamblul siu.

In tara noastri existi o lacuni
din punct de vedere al informatiilor
statistice despre biblioteci, inclusiv
despre bibliotecile publice, ceea ce
ingreuneaza procesul evaluirii pro-
gresului si al constatarii disfunctio-

1

Comisia Nationali a Bibliotecilor - Strategia
Nationald de Dezvoltare a Bibliotecilor Pu-
blice in perioada 2004- 2007, http://www.
anbpr.org.ro.

nalitétilor. Acest fapt se constatd si
in cazul altor tiri central si est euro-
pene, ceea ce a determinat aparitia
in Europa a unei preocupari deose-
bite in ceea ce priveste elaborarea
unui model de raportare aplicabil
in toate tdrile, avand drept rezultat
compararea internd si internationa-
14 in raport cu aceleasi criterii si sta-
bilirea strategiilor la nivel national
pentru bibliotecile publice.

In ceea ce priveste masurarea ac-
tivititii bibliotecilor publice, in Ro-
ménia este cunoscut Programul Na-
tional Performante Romanesti in Bi-
bliotecile Publice'® - PROBIP - 2000.
Acest program a urmadrit evaluarea
rezultatelor bibliotecilor publice prin
intermediul instrumentarului spe-
cific. Preocuparile pentru evaluarea
performantei au devenit prioritare
pentru biblioteci in momentul in
care conditiile economice au impus
un control mai riguros al resurselor
si justiﬁcarea serviciilor, ceea ce a
condus la elaborarea unor standarde
nationale pentru indicatorii de bi-
blioteca si propunerea unor indicato-
ri de performanti pentru bibliotecile
publice romanesti.

1 Programul National Performante Romdnesti
in Bibliotecile Publice - PROBIP - 2000 pen-
tru monitorizarea performantei biblioteci-
lor publice in perioada 1998-2000, initiat de
Asociatia Nationald a Bibliotecarilor si Bi-
bliotecilor Publice din Romania (ANBPR),
de Consiliul Directorilor din Bibliotecile
Publice din Roménia (CDBPR), program
sustinut de Ministerul Culturii §i Cultelor,
http://www.anbpr.org.ro.
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Acest tip de statisticd este necesa-
ra deoarece Romania se caracterizea-
z& in continuare prin date insuficien-
te despre biblioteci, ficAnd imposibila
comparatia, lipsa datelor financiare,
colectarea manuald a datelor in mare
parte, lipsa criteriilor de selectie si
compilare a datelor si evaluari care
nu sunt orientate spre rezultate si
spre satisfactia utilizatorilor.

Obiectivele acestui program au
fost: stabilirea §i aplicarea unui set
de misuritori si indicatori de perfor-
mantd pentru evaluarea activitétii de
biliotecd; realizarea si utilizarea unui
nou tip de statistica nationala care sa
cuprinda si date financiare; stabilirea
datelor statistice care trebuie raporta-
te si a sistemului de colectare a lor.

Printre factorii care au deter-
minat aparitia nevoii de evaluare a
performantei in cadrul bibliotecilor
publice roménesti se numira: nece-
sitatea obtinerii de resurse ce presu-
pune gandirea activitétii in termenii
economiei de piatd in vederea justifi-
cirii solicitarilor i lipsa unor instru-
mente de comunicare cu finantatorii
(autoritdtile care finanteaza trebuie la
randul lor sa justifice resursele alo-
cate bibliotecilor, trebuie sa aib3 cri-
terii de apreciere atunci cand decid
destinatia banilor publici); nevoile
utilizatorilor pentru servicii noi de
informare, pentru dezvoltarea si op-
timizarea celor existente, pentru cali-
tatea serviciilor; utilizatorii sunt mai
pretentiosi si asteaptd mai mult de la
biblioteci; volumul mare de informa-
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tie publicat3; necesitatea integrarii cu
bibliotecile europene ce presupune
armonizarea cu practicile §i standar-
dele europene, fapt ce ne confera po-
sibilitatea compardrii.

Obiectivele principale ale studiilor
ce privesc masurarea activitatii trebuie
sa porneasca de la doud standarde in-
ternationale- ISO 2789 pentru statis-
tica de bibliotica si ISO 11620 pentru
indicatori de performanti si de la ex-
perienta practicd din Roménia:

- stabilirea unui set de indica-
tori de performantd de baza,
aplicabili in toate bibliotecile
publice si obligatorii, dar si a
unui set de indicatori supli-
mentari pe care managerii de
biblioteca publici si-1 utilizeze
in functie de obiectivele si in-
teresele specifice;

- realizarea unei statistici na-
tionale si stabilirea modelului
general al acesteia care sa ajute
la evaluarea activititii de bi-
blioteca publicd in functie de
cerintele managementului eu-
ropean §i a necesarului de re-
surse, determinarea tendinte-
lor si facilitarea comparatiilor
prin calcularea indicatorilor
de performantd si corelarea
standardelor si reglementarilor
romanesti cu cele europene.

Considerand comunitatea pe care
o deserveste si complexitatea demer-
sului sdu cultural §i social in care
existd activitdti greu de cuantificat,
biblioteca publica foloseste datele
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cantitative pentru o viziune globala
asupra rezultatelor, avand posibilita-
tea detalierii unor aspecte legate de
dinamica subansamblurilor sale (sec-
tii, servicii) si a relatiei dintre ele in
scopul imbunitatirii performantelor
sale. Pe baza acestor date biblioteca
publica se va axa pe acele subansam-
bluri care s-au dovedit viabile, dina-
mice §i pe crearea acelora care sunt
cerute de comunitate, fard a pierde
nicio clipd din vedere scopul siu,
obiectivele stabilite, resursele dispo-
nibile i diversitatea situatiilor si a
conditiilor locale.

Performanta bibliotecii publice
implicad dimensiuni multiple si to-
tusi continudm si evaludm numai
ceea ce este usor. O tema comund in
cadrul clasificirilor este numararea
cartilor si bugetelor pentru colectii,
dar se impune tot mai mult schim-
barea acestor metode perimate ce
considerd doar intrarile- iesirile.
Trebuie si considerdm satisfactia
utilizatorului, utilizarea electroni-
cd a datelor, precum i activitatile,
evenimentele, cursurile, seminariile
si initiativele ce depdsesc granitele
clasice ale acestui domeniu.

Problema cea mai mare este cea
privind compararea continui a me-
relor cu perele si ignorarea cireselor
si a portocalelor, din necesitatea gisi-
rii de noi modalitéti pentru a masura
eficacitatea. Trebuie sa ascultim si sa
reactionim la nevoile utilizatorilor
nostri mai mult decét si le satisfacem
pe cele proprii.
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Uniunea Europeani a lansat di-
ferite programe in ideea dezvoltdrii
industriei informatiei in tirile mem-
bre, iar bibliotecile, ca cele mai stabi-
le structuri info- documentare, sunt
direct vizate din punct de vedere al
conceperii strategiilor si obiectivelor
conforme cu tirile Uniunii Europene,
dar i cu realititile socio- economice
din Roménia.

Un raport realizat de Americans
for Libraries Council (ALC)- “Worth
Their Weight: An Assessment of the
Evolving Field of Library Valuatio-
n’", urmareste atent sporirea efortu-
lui de cuantificare a valorii biblioteci-
lor, dupd cum a reiesit din rezumatele
a 17 studii de evaluare si influenta §i
care indicd analize mai bune pentru
viitor, proiect finantat de Bill §i Me-
linda Gates Foundation. Coautorii
Susan Imholz, consultant la ALC si
Jennifer Weil Arns de la Universita-
tea din Carolina de Sud, Facultatea
de Biblioteconomie si Stiinta Infor-
matiei mentioneazi: “In timp ce do-
meniul evaludrii bibliotecii este inca
insuficient dezvoltat, am observat
citeva tendinte dominante”, consi-
derdnd cd domeniul devine tot mai
complex, avansand de la chestionare-
le simple la cercetirile complexe si de
la aprecierile economice simple cost/

7 www.actforlibraries.org/alcreports.php -

Raport al Americans for Libraries Council
(ALC)- Worth Their Weight: An Assessment
of the Evolving Field of Library Valuation (Isi
merita investitia: O apreciere asupra dezvol-
tarii domeniului de evaluare a bibliotecii).
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beneficiu la algoritmi §i previziuni
economice complexe.

Totusi, domeniul este intr-o oa-
recare masurd mai putin dezvoltat
si autorii recomandd un mediu mult
mai formalizat pentru cercetitori,
bazat pe Internet in scopul trans-
miterii de informatii §i instrumente
pentru realizarea unor studii mai
complexe in viitor.

Multi specialisti subscriu opi-
niei autoarelor, sugerand faptul ca
cercetatorii ar trebui si urmireasca
studiile din domenii asemanitoare,
inclusiv artele, mediul inconjuritor
si educatia.'®

Se impune in mdsurd tot mai
mare si fim la curent si sd stim cat

8 Oder, Norman - Library Valuation Studies
Get Look- Analysis points to increasing qua-
lity, need for further research, Library Jour-
nal, 15 iunie 2007.
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mai multe lucruri despre colectiile si
serviciile de bibliotecd, despre tehni-
cile si instrumentele bibliotecare si de
marketing, despre publicul utilizator
ale cérui nevoi le deservim, despre
spatiul geografic in care ne desfasu-
rdm activitatea, sa cunoastem eve-
nimentele prezente, dar si tendintele
principalele spre care se indreapta
biblioteconomia, marketingul si so-
cietatea noastrd. Este vital si fim la
curent cu tot ce se petrece in viata
economicd, culturald si sociala si sa
ne concentram atentia §i asupra pro-
duselor si serviciilor oferite de biblio-
tecile din tard §i din strdinatate, din
reteaua bibliotecilor publice si din
celelalte sisteme.
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ASPECTS REGARDING THE ROMANIAN EDUCATIONAL
SYSTEM AS PART OF THE NATIONAL ECONOMY

Mihdescu Diana, drd., lector universitar,
Universitatea “Lucian Blaga” din Sibiu

National economy as a stand-alone entity, is a set of resources (natural,
material, human, etc.), production activities, trade, service etc. that have estab-
lished branches, sectors, etc. at a country’s level, between which are established
reciprocal links which is based on the material and spiritual movement values,
ensures the operation and economic development of society. Thus, the national
economy’s system appears as a set of interconnected elements through economic,
educational, informational, technological, cultural, etc. relations according to a
predetermined goal, or serving the same goal.

Keywords: national economic system, education, cybernetic system, educa-

tional system, educational activity

National economy as a stand-
alone entity, is a set of resources (na-
tural, material, human, etc.), pro-
duction activities, trade, service etc.
that have established branches, sec-
tors, etc. at a country’s level, betwe-
en which are established reciprocal
links which is based on the material
and spiritual movement values, en-
sures the operation and economic
development of society.

The national economy is a set
of productive and unproductive ac-
tivities, historically constituted, car-
ried out within national boundaries
and is an expression of cooperation
and division of labor within the state
and the nation as a distinct historical
entity.[1] The basic elements of the
national economy are: the national
territory, population and natural re-
sources. The economic development
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of nations, however, depends on the
degree of development of producti-
ve forces, the volume and quality of
economic potential and efficiency of
its use, the structure of the branches
of the attributes of sovereignty and
national independence. As a result
of the development process is the
complex national economy, which
is "a coherent set of branches and
activities, with clot structure, able to
ensure independent development of
the country in accordance with their
own interests."

The national economy is a com-
plex system composed of a set of ele-
ments between which exists a multi-
tude of relationships.[2] The contem-
porary national economies are dis-
tinguished, in general, by territorial
size, population, natural resources,
climatic conditions etc. but the main
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differences between them relate to
the level of economic development,
especially the forces of production,
social relations, the economic system,
branch structure and the territorial
one.[3] The national economy system
is a complex cybernetic and dynamic
system, and can be defined by the
interaction between structure, beha-
vior and function. The established
relations depend on the behavior of
the national economy systems. These
behaviors may include:

- internal behavior of the natio-
nal economy’s system caused
by changing the structure of
the economy under the flow
of input;

- external behavior of the na-
tional economy’s system, the of
transforming the flow of entry
into the output stream.

In this sense can be said that the
national economy’s system has an
overall behavior determined by the
combination of the internal and ex-
ternal behavior. While external be-
havior is determined by the system’s
structure, the internal behavior is
shown by its functionality. Starting
from the main principles of general
systems theory, one can appreciate
that contemporary national econo-
mies are real and complex systems
that provide the basis for the con-
duct of the business continuity
of social and economic activities
based on the following considera-
tions: production units are speciali-
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zed, division of labor under the na-
tional plan; the activities exchange
between units is carried out on eco-
nomic principles relevant for the
national economy; number of vital
functions of society are organized
at governmental and national level;
the national economy provides the
opportunity to carry out exchanges
between the domestic and the in-
ternational environment; the natio-
nal economy provides guidance for
the flows between its components
and the environment.

The components of the national
economic system have specific con-
tent and functionality, that allow the
synthetic definition of it as a group
of interdependent components that
work together towards a common
goal, accepting inputs and produ-
cing outputs in an organized process
of transformation.[4] All of these
form the map of streams system of
the national economy.

Thus, the national economy’s
system appears as a set of intercon-
nected elements through economic,
educational, informational, techno-
logical, cultural, etc. relations accor-
ding to a predetermined goal, or ser-
ving the same goal.[5]

For the representation of the pro-
duction process and resources balan-
cing and the uses of goods, is parti-
cularly interesting the classification
of the branches. These are regrou-
ping the units which are considered
to have an homogeneous production,
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producing only one product or a
group of products. Are chosen such
establishments to identify the relati-
onship of a technical-economic pro-
duction process, independent of the
institutional context in which they
are developing.

The classification by branches is,
in fact, a group of units on the kinds
of economic activities. The basis be-
hind this classification is the labor
division principle and of labor or-
ganizing. Starting from the study of
social division of labor, the economic
activities are divided into 12 branches
of national economy.[6]

The economic agent may cor-
respond to an institutional unit or a
part of it. Can never belong to two
different institutional units. In rea-
lity, production units have the most
mixed activities or juxtaposed. They
exercises, if appropriate, a main acti-
vity, secondary activities (specific for
other branches) and auxiliary acti-
vities (administration, trade, stocks,
repair, etc.). This is the case for the
activities from tourism field. An ac-
tivity is auxiliary if it fulfils the fol-
lowing conditions: provides services,
the type and the importance is found
in all the similar productive units, it
provides services only for the manu-
facturing activity. If a production unit
has a main activity, and one or more
secondary activities, it will be separa-
ted in as many units of homogeneous
production and secondary activi-
ties are classified separately from the
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main activity. Auxiliary activities are
not separated by the main and secon-
dary activities which they serve.

The branch is a regrouping of
units of homogenous production.
The branch industry produces goods
and services included in the list and
only those. The branches are units of
analysis of the results that generally
can not be observed directly. Bran-
ches can be classified into four cate-
gories, as: branches of market output,
branches of non-market production,
public administration, branches with
a production not destined for the
markets of the private administrati-
on; branches of services not destined
for market produced by households,
and household services.

The national economy was gra-
dually developed, to a certain stage
of the society’s historical develop-
ment. On the basis of appearance
and connection they have a number
of premises of which the most im-
portant are: the nation, as an essen-
tial structural unit of the society’s
existence; a national territory; a cer-
tain level of social division of labor
and cooperation developing betwe-
en countries.

In fact, the national economy
(fig. no. 1.1) is a set of productive
and unproductive activities taking
place in the organizations, sub-
branches, branches, sectors, areas
and organizational spheres, which
can be positioned and the educatio-
nal activities.[7]
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F Sphere — Education
b Fields — Educational
F Sectors

b Branches
} Sub -branches

Fig. no. 1.1. The representation of the national economy

In accordance with the CAEN
code, the education in Romania is
classified under the Order Nr. 601
of 26 November 2002 regarding the
updating of the classification of the
national economy - CAEN in educa-
tion division, which includes public
and private education at any level and
any profession, oral or written, also
through radio and television.

Is included both the provided
training by various higher education
institutions in the national educati-
on system in its various levels, uni-
versity and adult education, literacy
programs, etc.

The contemporary national
economy is constituted as a whole, is
very complex and represents the ba-
sis for the development of the social
reproduction having in view the fol-
lowing considerations: organizations
are more specialized, as a result of
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labor division on a national level; the
activities exchange between organi-
zations takes place on a commercial
basis; a series of activities, such as
those in education, communications,
health etc, indispensable to society,
are organized by the government;
the national economy provides flows
orientation between its components
and the environment, so that the
correlations and the proportions ne-
cessary to conduct normal social re-
production.[8] However the national
economies of different countries have
some differences, since the passage
of various state to higher stages of
economic development does not oc-
cur simultaneously. Due to objective
and subjective causes, the progress of
some of them came late, so between
the national economies of different
countries form economic dispari-
ties, social, political, etc. whose sca-
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le is measured in decades and even
centuries. National economy in our
era presents the general frame of the
society’s development, which must
be seen in its complexity, where eco-
nomic and social activities are more
diversified and have a high degree
of integration and form the national
economy complex.

The national economy complex
is characterized by [9]: high levels of
the relative indicators of the econo-
mic activity results; sectorial structu-
res, on branches and in the territory,
relatively advanced; high economic
efficiency; high mobility; high capa-
city for assimilation and dissemina-
tion of technical and scientific con-
quests; strong engagement into the
world wide economic circuit.

The reference point for systemic
approach of the national economy is
the general theory of systems, based
by the German biologist Ludwig von
Berthalanffy (1950), which defines
the system as a meeting of interrela-
ted elements [10] that work together
towards a common goal using a set of
resources. The concept of the system
has rather a relative character in the
sense that, reported to the analysis
purposes, any system can be decom-
posed into subsystems and, in its
turn, can be approached as a subsy-
stem of a more complex system.[11]

The development of the systemns’
theory has allowed highlighting a spe-
cial class of systems - self - adjusting
- showing the property of holding
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for certain periods the self- control
in the fulfilling of the final goal. In
this category falls the cyber systems
characterized by the appearance of
reverse connection found at base of
the adjustment function and of the
system’s inputs and outputs.

The cyber and economic system
is a set of ordered items, including
inter- conditioning relations betwe-
en them, and of their properties or
attributes. In this context, the cyber-
netic system has certain properties
which show specificity, flexibility and
complexity of it, namely: has its own
functions and attributes, different
from the more complex formations
in which it integrates; acts as a part,
in comparison with the more com-
prehensive and as a system in relation
to its own components; performing a
multitude of complex activities.

Inter -conditioning or connec-
tions are the reports established
between the economic and cyber-
netic system during its operation
and may be causative, coordinating
or subordination.

Taking into account the above-
mentioned it can be concluded that
the national economy is a complex
cybernetic system.[12] For defining
the cybernetic system of the national
economy is adopted the hypothesis
of relative informational isolation
and absolute penetration of energy
and matter, accepting that the infor-
mation outputs are controllable and
observable, which allows to build up
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the informational- decisional pro-
cess - in managerial activity.

Like any cybernetic system, the
national economy presents a num-
ber of properties, such as: the multi-
tude of behaviors, the dirigible cha-
racter; the ability to co-work with the
environment; the existence of infor-
mation channels within and between
them the environment too; the exis-
tence of some connections between
various channels of information; the
complete behavior; the probabilistic
nature; balancing property; capacity
of self- adjusting.

The national economy system is
an open system. As a component of
the global economy, national economy
is interdependent with other parts of

E

National economy

—
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the world economy, driven by parti-
cipation in international division of
labor, flows of goods and services, ca-
pital flows and information flows.[13]

To have a more complete picture
on the national economy, and its su-
perior form and organization deve-
lopment, national economic complex,
it is necessary to know the structure,
which allows the knowledge of the
national economy as a whole and its
internal composition (Fig. No. 1.2).

The structure of the national
economy reflects its component ele-
ments, nature and the characteristics
of these components, the role played
by each element's position within the
whole and the ties and their mutual
interaction.

Agpregation level

World wide economic level

Macro economic level
(—»  Theaducafional activitvat mfional lewel

Nezzn economic level
— Educationd activity at resional level

The structure on vertical

Micro economic level
—- Edueational activily fom the
aducational mstivtions

The forth
Sector
The scienfific
research
activity

Fig. nr. 1.2. The horizontal and vertical structures of the national economy
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National economy as the ma-
cro-system, is structured both at a
horizontal level on spheres, sectors,
branches, sub- branches, etc. and at
the vertical hierarchical levels [14].

Horizontally, the national eco-
nomy is divided in terms of content,
into four sectors, given the type of
work carried out in the component
organizations namely:

- the primary sector - which in-
cludes organizations which use
particular natural factors;

- the secondary sector - group
the converting organizations
natural- factors and the in-
dustries of manufacturing and
construction industry, where the
share of fixed capital is essential;

- tertiary sector - called the ser-
vice provider sector, includes:
educational institutions, finan-
cial institutions, commercial
organizations, distribution and
transport organizations, etc.;

- quaternary sector, which in-
cludes scientific research, tech-
nological development, design,
etc., and has very high contri-
bution to the development of
overall national economy.[15]

For the representation of pro-
duction processes, balancing the re-
sources with the needs of a particular
importance lies in the structure of
national economy branches.

Branch of the national economy
is actually a fully homogeneous or
a related activity, grouped as a result
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of the social division of labor, which
is conducted in specialized units or
mixed character and manifests itself
in certain products and services. Clas-
sification of the branches is grouping
the organizations on the types of ac-
tivities. The basis behind this classi-
fication is the principle of division of
labor and the organizational principle.
Starting from the current division of
labor, economic activity is divided into
12 branches of the national econom-
y[16]: agriculture, forestry, logging
and hunting, fishing and fish farming,
industry, construction, trade, hotels
and restaurants, transport and sto-
rage, post and telecommunications,
banking, financial and insurance, pu-
blic administration, education, health
and social activities; other activities.

The activities developed in all
branches of national economy are
supplementing each other, aiming to
meet social needs. Between branches
of national economy shall be establis-
hed correlations that reflect the in-
terdependence of activities in society.
The interrelated development of the
branches of the national economy is
the premise of ensuring the state of
dynamic equilibrium, necessary in the
development process.

To describe the income flows
and expenditure and financial flows
using the classification of economy
on sectors, called institutional sec-
tors. The choice of such a type of or-
ganization is needed if the aim is to
describe the relationship of behavior
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which prevails in revenues, expenses
and financial operations.

Using two types of clusters allows
to distinguish one part where flows
are analyzed on branches (tables in-
put - output) and a part which deals
with operations on sectors (sectors
accounts).

The vertical structure[17] allows
grouping of following levels:

- micro - economic level is
that which relates to econo-
mic phenomena and proces-
ses as well as the functional
and causal links occurring
between economic organiza-
tions, which have the public
capital, private or mixed, and
their workers. They cooperate
with each other and develop a
dense network of supply rela-
tionships, sales, and coopera-
tion in production. Here they
place educational institutions
such as schools, kindergar-
tens, schools, universities, etc.,
being considered as the basic
economic entities;

- mezo- economic level activities
aimed at industries or regions,
administrative or territorial zo-
nes - geographically. Are inclu-
ded here the school inspecto-
rates activity or the university’s
activities at regional level;

- macro- economic level repre-
sents all forms of life seen in
the economy perceive at the
relations level between the
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spheres of social reproduction,
between the branches or at the
national economy level, which
included MEC’s activities;

- mondo- economic level con-
tains the national economies
in their interdependence being
a complex system that inclu-
des, in addition to national
economies, interconnections
and relationships between
them, the world economic cir-
cuit, the international division
of labor, international institu-
tions, where they found work
and education worldwide.[18]

Systemic approach of the national

economy allows that the educational ac-
tivity to be treated through the Roma-
nia National education system, consi-
dered as a set of elements or subsystems
united by certain economic principles,
specific to the contemporary economy
in order to meet demands imposed by
training activities and population edu-
cation.[19] Given that the education
system includes a set of social instituti-
ons (political, economic, and cultural)
which, directly and / or indirectly, ex-
plicitly and / or implicitly meet educa-
tional functions, training, in the sense
of educational management through
which undertakes the responsibility
of all social factors. Educational ma-
nagers practices reflect not only such
general requirements, but also targets
relationships between educational level,
economic level and of society’s develop-
ment (see also fig.no.1.1).
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ASPECTE PRIVIND ACTIUNEA
IN TAGADUIREA PATERNITATII

Nicolae Ioana, dr., lector univ.,

Universitatea Transilvania din Brasov

This paper speaks about the disavowal of children’s parentage. Thus, it means
to capsize the legal assumption established by law paternity regarding children
from marriage. The powerful proof of this parentage assumption is based on the
perfect correspondence between kinship relation and reality of events.

A tagddui paternitatea unui copil
inseamnd, a rdsturna prezumtia lega-
ld de paternitate stabilita de lege in
privinta copiilor din cisatorie.

In virtutea dispozitiilor art. 53
alin. 1 c. fam. sotul mamei este pre-
zumat tatd al copilului ori conce-
put de sotia sa in timpul casatoriei.
Prezumtia legald de paternitate are
drept scop de a scuti pe copil de
sarcina de a dovedi in mod direct
faptul zamislirii. Dar aceastd pre-
zumtie legald de paternitate, oricat
de puternica ar fi, nu are totusi o
putere absoluta.

Puterea doveditoare a prezum-
tei de paternitate se intemeiaza pe
concordanta desdvarsitd care existd,
in majoritatea cazurilor, intre filia-
tia prezumata si realitatea faptelor.
Dar aceastd prezumtie nu este me-
nitd si consacre stari de fapt care
ar fi contrare adevarului. Or, se pot
intampla cazuri, in care sunt con-
trazise, in mod flagrant si fira urma
de indoiald premisele pe care se ba-
zeazd prezumtia legald de paterni-
tate (si anume prezumtia cé sotii au
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avut relatii normale §i cd in timpul
acesta, femeia nu a avut relatii ex-
traconjugale). In atare imprejurari,
dacd prezumtia de paternitate ar
continua sa se aplice ea s-ar trans-
forma in fictiune.

Cu alte cuvine, in anumite impre-
jurdri aplicarea prezumtiei de pater-
nitate, cu toatd rigurozitatea, ar putea
sd se intoarcd impotriva scopului pe
care este menitd sa-I realizeze.

Pentru a evita asemenea situa-
tii legea permite rdsturnarea pre-
zumtiei de paternitate, dar, tindnd
seama de interesele majore care au
stat la baza reglementirii ei legale,
ingradeste posibilitatea administra-
rii probei contrare §i nu permite ca
aceasta sd se facd decit numai pe
calea actiunii in justitie, in cazuri
exceptionale §i in conditii anume
determinate de lege.

Asadar mijlocul prin care poate fi
rasturnatd prezumtia de paternitate,
este o actiune in justitie, care este in
realitate o actiune in contestatie de
stare civila, al carei obiect se redu-
ce la contestarea filiatiei fata de tata.
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Legea o numegte tigiduirea paterni-
titii, fiind o rezervd numai sotului
mamei, tatdl prezumtiv al copilului
respectiv. Dacd actiunea ar aparti-
ne si altor persoane ea ar trebui sa
se numeased actiune in contestarea
paternitatii.

Legea nu arata cazurile in care
poate fi pornitd actiunea in tagadu-
irea paternitétii si stabileste numai
o reguld in sensul ca, paternitatea
poate fi tagidduita dacd este cu ne-
putintd ca sotul mamei sa fie tatal
copilului.

Imprejuririle in care poate si re-
zulte imposibilitatea ca sotul mamei
sa fie tatdl copilului sunt diferite.
Acestea pot fi:

- imposibilitatea fizicd de a pro-

crea;

- imposibilitatea de coabitare
datoritd unei detentii privati-
ve de libertate, unei disparitii,
unei misiuni in strdindtate,
unei boli, unui accident;

- imposibilitatea morald de coa-
bitare, datorita unor conflicte
grave intre soti in timpul legal
al conceptiei copilului.

Imprejurarea ca sotii trdiesc
despartiti in fapt nu este suficienta
pentru a se ajunge la concluzia ca
sotul mamei nu este tatal copilului,
ci constituie un indiciu care, com-
pletat cu alte probe, poate duce la
admiterea actiunii in tdgaduirea
paternitatii.

Despirtirea in fapt unitd cu alte
imprejudri pot duce la respingerea
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actiunii. Astfel simpla imprejurare
a despartirii in fapt a sotilor nu este
de naturi a duce la concluzia ci sotul
mamei nu este si tatil copilului nis-
cut in timpul césatoriei, daca s-a do-
vedit ca relatiile intime au continuat
chiar si in perioada despartirii in fapt
a celor doi soti.

Tot astfel faptul cd mama copi-
lului a avut relatii extraconjugale in
timpul conceptiunii copilului cu un
alt barbat, nu este suficient pentru
admiterea actiunii, fiind necesar a
se recurge la probe stiintifice spre a
afla adevarul. De asemenea s-a de-
cis recunoasterea sotiei cd nu sotul
este tatil copilului ndscut in timpul
cdsdtoriei este, prin ea insdsi, nepro-
ducatoare de efecte juridice, atita
vreme cit nu a putut avea in mod
obiectiv legdturi intime cu pérata in
perioada conceptiei.

Pe de altd parte faptul ci sotul
mamei a declarat nagterea copilului
la serviciul de stare civild nu consti-
tuie un impediment pentru exercita-
rea actiunii in tdgiduirea paternitatii,
atunci cind este cu neputinta ca re-
clamantul si fie tatal copilului.

Motivele invocate si probele
efectuate in vederea tigaduirii pa-
ternititii trebuie privite cu toatd
seriozitatea, pentru a nu se admite
actiuni care nu corespund realitatii
si a se prejudicia astfel interesele co-
pilului si a familiei.

Tagaduirea paternititii nu se
poate face decdt prin actiune in
justitie. Actiunea in tdgaduirea pa-
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ternitatii o poate intenta numai ta-
tdl. Actiunea are un caracter strict
personal si nimeni in afard de so-
tul mamei nu o poate intenta, nici
mama, nici ceilalti copii rezultati
din aceeasi casatorie, nici rudele
sotilor, cu atdt mai putin creditori
care nu ar putea invoca decat un in-
teres pecuniar.

Nici chiar procurorul nu poate sa
intenteze o atare actiune in temeiul
dispozitiilor art. 45 c. pr. Civ.

Numai tatil poate sd aprecieze
oportunitatea intentdrii unei atare
actiuni. De aceea art. 45 alin. 2 C.
Fam. dispune: "actiunea in tdga-
duirea paternitatii poate fi pornita
numai de sot". Mostenitorii nu pot
intenta actiunea in tigiduirea pa-
ternitatii dar o pot continua daca
aceasta a fost pornitd de sotul ma-
mei. Ei nu pot continua actiunea
dacd autorul lor se desistase (art.
246 c. pr. civ) si dacd actiunea se
perimase (art.248 c. pr.civ.).in toate
cazurile, creditorii mogstenitorilor
nu au dreptul de a continua actiu-
nea in locul acestora.

Reprezentantul legal al sotului pus
sub interdictie - tutorele - poate si in-
tenteze actiunea in tagaduirea paterni-
tatii (art. 54 alin. 3 ¢. fam.). Acest drept
recunoscut tutorelui vine si comple-
teze protectia acordata celui pus sub
interdictie. Pentru a se da mai multa
garantie ca drepturile interzisului vor
fi respectate, legea prevede ca tutorele
poate sd intenteze actiunea numai cu
incuviintarea autoritatii tutelare.
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In cazul in care mama copilului
este tutore a sotului sdu, si ca atare
poate sd se iveascd contrarietate de
interese se poate numi un curator
(art. 132 i art. 147 c. fam.).

O situatie deosebita se intdmpla
in cazul in care sotul mamei a fost
declarat mort prin hotarare jude-
citoreascd. In acest caz cisitoria se
considerd desficuta la data stabilita
prin hotédrare judecatoreasca ca fiind
data mortii. Dacé copilul s-a nédscut
dupé 300 de zile de la aceasta data
el va fi considerat ca fiind ndscut in
afara césatoriei. Dacd dimpotrivi,
copilul s-a ndscut inainte de aceas-
td data, el va fi considerat copil din
cisatorie in virtutea prezumtiei de
paternitate.

Actiunea se introduce impotriva
copilului. In marea majoritate a cazuri-
lor acesta este minor, motiv pentru care
el va fi reprezentat de mama sa care
participa la proces in dubli calitate:

- in nume propriu.

- careprezentantd legald sub 14

ani.

In cazul in care mama copilului a
decedat sau nu are capacitate deplina
de exercitiu copilul va fi reprezentat
pana la varsta de 14 ani de tutore.
Copilul intre 14-18 ani participa
singur la proces, deoarece este vorba
de o actiune cu caracter personal. In
cazul in care copilul moare in tim-
pul procesului, actiunea va putea fi
continuatd impotriva reprezentan-
tului sdu legal dacd are vérsta de 14
ani, ori a unui tutore.
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Actiunea nu poate fi intodusi
impotriva copilului conceput dar
incd nendscut deoarece, pe de o
parte copilul conceput poate avea
drepturi, nu si obligatii si pe de alta
parte termenul introducerii actiu-
nii se calculeaza in mod obignuit,
de la data cunoasterii de catre sotul
mamei a nasterii copilului ceea ce
aratd cd actiunea se introduee dupa
nasterea copilului. De asemenea,
actiunea nu se poate introduce in
cazul in care copilul se naste mort,
deoarece el nu are calitatea de sub-
iect de drept si in consecintd nu
existd un raport de filiatie care si
poata fi tagaduit.

Actiunea in tigdduirea paterni-
tatii se judecd in contradictoriu cu
mama copilului care va fi citatd, fiind
cea mai in masura sa apere interesele
copilului si sd ajute instanta in stabi-
lirea adevarului.

Imposibilitatea ca sotul mamei sa
fie tatdl copilului constituie un sim-
plu fapt, ceea ce face ca in principiu
neparternitatea, si poata fi dovedita
cu orice mijloc de proba.

Fatd de lipsa unor prevederi le-
gale, din care sa rezulte cazurile in
care poate fi admisd actiunea in ta-
gdduirea paternitatii si mijloacele de
proba care pot fi folosite, urmeaza
cd reclamantul poate invoca orice
imprejuréri obiective si sd foloseas-
cé orice mijloace de proba admisa
de lege, prin care si se stabileasca in
mod cert ci nu este tatil copilului
nascut in timpul césétoriei.
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Dintre precizirile care s-au ficut
in legaturd cu dovedirea paternitatii,
in cadrul actiunii in tdgaduirea pater-
nitatii cele mai semnificative sunt:

- dovada imposibilitatii de coa-
bitare nu poate fi dedusd din
simpla despartire in fapt a
sotilor, in timpul legal al con-
ceptiei, ci este necesar sé se do-
vedeascd in mod neindoielnic,
cd ei nu s-au intalnit deloc in
acest timp.

- faptul cd sotia a avut relatii
sexuale in timpul legal al con-
ceptiei si cu alti barbati, nu este
indestuldtor pentru admiterea
tagadei de paternitate, intrucat
ceea ce intereseaza pentru so-
lutionarea corectd a litigiului,
este stabilirea pe bazd de pro-
be certe cd sotul reclamant, nu
este tatdl copilului rezultat in
timpul césatoriei, iar nu stabi-
lirea cine este tatil acestuia.

- in maisura in care se stabileste
in mod cert cd reclamantul nu
este tatal copilului, actiunea in
tagiduirea paternitatii trebuie
admisa indiferent de faptul ci
intre soti au existat relatii se-
xuale in perioada conceptiei.

- actiunea in tagiduirea paterni-
tétii, nu poate fi doveditd nu-
mai prin mdrturisirea mamei
ca in timpul legal al conceptiei
n-a avut relatii sexuale cu sotul
sdu, deoarece 0 asemenea re-
cunoagtere ar putea fi rezulta-
tul unei intelegeri intre soti.
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- actiunea trebuie considera-
td ca admis3, chiar daca sotul
reclamant a fost acela care a
declarat nasterea copilului la
serviciul de stare civila.

- in fine, actiunea in tagaduirea
paternitatii trebuie admisi ca
fiind vadit ca sotul mamei si
fie tatal copilului, daci acesta
este de altd rasd decét aceea a
mamei sale si a sotului ei.

Progresele deosebite pe care
biologia si medicina le-au realizat
mai ales in secolul nostru, in do-
meniul caracterelor ereditare de la
périnti la copii, promit solutionarea
in viitor a stabilirii cu certitudine a
paternitatii.

Cunostintele biologico-medicale
actuale, nu pot furniza date certe nu
numai asupra neparternititii, datele
despre paternitate fiind aproximative.

De aceea expertizele medico-ju-
diciare, in materie de paternitate se
calificd din punct de vedere probator,
dupa felul expertizei, fie ca probe de
neparternitate, fie ca indicii de pater-
nitate probabile.

a) Expertiza antropologici se re-

ferd la transmiterea ereditard
a unor caractere anatomice ca
fizionomia fetei, particulariti-
tile nasului i urechilor, mal-
formatiilor congenitale.

b) Expertiza dactiloscopica se re-
ferd la transmiterea desenelor
papilare.

c) Expertiza serologica se refe-
rd la transmiterea grupelor
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sanguine si aratid dacd grupa
sanguind a copilului a putut
sau nu, si fie mostenita de la
tatdl siu prezumat, in cazul
copilului din casitorie sau de
la pretinsul sdu tatd in cazul
copilului din afara cdsatoriei.

Potrivit metodelor serologice,
ceea ce se poate dovedi cu certitudine
este excluderea de la paternitate, caz
in care expertiza are o fortd probanta
absoluta, neputand fi inlaturatd decat
printr-o proba, in timp ce la stabilirea
paternitdtii, o asemenea expertizd are
o forta probanti doar relativa.

d) Expertiza capacititii de pro-
creare. Aceasta expertizd con-
stituie proba absolutd de ex-
cludere a paternititii cAnd se
constatd medical, cu certitudi-
ne starea de impotenta sau de
sterilitate.

Actiunea in tigaduirea paterni-
titii se poate include induntrul ter-
menului de 6 luni. Acesta este un
termen de prescriptie iar nu un ter-
men de decidere.

Cénd actiunea in tdgiduirea pa-
ternitatii se introduce de cétre sotul
mamei termenul de 6 luni se calculea-
z4 astfel (art. 55 alin. 1 §i 4 C. fam):

a) de la data cand acesta a luat
cunostinti despre nagterea co-
pilului

b) daca filiatia fatd de mama s-a
stabilit dupd nagterea copilului
de la data cand sotul mamei
a luat cunostintd despre sta-
bilirea filiatiei fatd de mama,
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deoarece de la aceastd dati el
este pus in situatia de a putea
actiona in sensul tagaduirii pa-
ternitdtii

daca tutorele sotului mamei
pus sub interdictie nu a intro-
dus actiunea in tigdduirea pa-
ternitatii, tatal poate introduce
actiunea, dupa ridicarea inter-
dictiei in termen de 6 luni de
la data cind a cunoscut efectiv
nasterea copilului.

Cind actiunea in tagaduirea pa-
ternitédti se introduce de citre tutore
termenul se calculeazd astfel (art. 55
alin 2 C. fam.):

a) dacd termenul in care sotul

putea si introducd actiunea
a inceput sd curga, dar mai
inainte de implinirea lui, so-
tul a fost pus sub interdictie,
termenul se calculeazd de la
data de cind tutorele a cunos-
cut efectiv nagterea copilu-
lui (dacd tutorele a cunoscut
aceasta inainte de numirea sa
ca tutore, termenul se calcu-
leaza de la data numirii).

b) dacé la data nagterii copilului
sotul mamei se gisea sub inter-
dictie deci nu putea introduce
actiunea, termenul se calcu-
leazd de la data cind tutorele
a luat cunostintd de nasterea
copilului.

Distingandu-se mai multe situatii
in legatura cu termenul de 6 luni pre-
vazut de art. 55 c. fam., in care se poa-
te introduce actiunea in tdgdduirea

~

C
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paternititii, in literatura juridica s-au
adus preciziri referitoare la data de la
care se calculeaza acest termen'.

Pe langd aceste situatii mai pot
fi aduse in vedere si altele mai putin
obisnuite, care antreneaza necesitatea
de a se determina data de la care se
calculeza termenul de 6 luni in care
este posibild introducerea actiunii in
tagdduirea paternitatii.

a) Un astfel de caz este acela
cand sotul mamei este pus sub in-
terdictie iar in acest timp se sta-
bileste filiatia copilului fati de
mama3, pe calea recunoasterii sau
prin hotarare judecitoreascd si to-
todatd prin intermediul prezumtiei
de paternitate fatd de tatdl pus sub
interdictie. Reprezentantul legal al
sotului mamei poate introduce ac-
tiunea in termen de 6 luni calculat
de la data la care ia cunostinta des-
pre stabilirea filiatiei copilului fata
de mama si tatd. Solutia se impune,
deoarece juridic, numai de la aceas-
td data se poate introduce actiunea®
Daci tutore a sotului interzis este
sotia acestuia, potrivit art. 132 si
147 C. fam., trebuie sd se numeasca
un curator iar termenul de 6 luni se
calculeazd, in aceasta situatie, de la
data la care curatorul ia cunostinta

A se vedea T. R. Popescu, op. cit., p. 52
Aceasta situatie este distinctd, de aceea, in
care actiunea se introduce de sotul mamei
in termen de 6 luni calculat nu de la data
cunoasterii stabilirii filiatiei fatd de mama,
si prin intermediul prezumtiei de paternita-
te, a filiatiei fatd de tatd
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despre stabilirea filiatiei copilului®
iar in cazul in care curatorul avea
cunostintd de acest lucru inainte de
numirea sa, termenul se calculeazi
de la data numirii curatorului.

b) In situatia in care reprezen-
tantul legal al sotului mamei (tu-
torele sau curatorul) nu a introdus
actiunea in conditiile aratate mai
sus, sotul, dupa ridicarea interdictiei
poate introduce actiuea intr-un nou
termen de 6 luni, calculat de la data
cunoasterii stabilirii filiatiei fata de
mama prin recunoagtere sau hotira-
re judecitoreasca.

In aplicarea acestei solutii se pot
distinge doud cazuri:

- in cazul cind sotul mamei
cunoagte, la data ridicarii in-
terdictiei, actul prin care se
stabilise filiatia copilului fatd
de mama, adici recunoasterea
sau hotararea judecatoreascs,
termenul se calculeazi de la
data ridicarii interdictiei asu-
pra sotului mamei.

- 1in cazul cand sotul mamei cu-
noaste actul prin care se stabilise
filiatia copilului fatd de mami
ulterior ridicarii interdictiei, ter-
menul se calculeazi de la data
cunoasterii acestui act.

¢) Daca sotul mamei ia cunostin-
ta despre actul prin care copilul isi

*  Aceasti situatie este diferitd de cele previzute

deart. 55 al. 2 i 3 C. fam. §i in care termenul
se calculeazd de la data cunoasterii nasterii
copilului, ceea ce presupune ci acesta are fi-
liatia fatd de mama stabilita de la nastere
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stabilegte filiatia fatd de mama (re-
cunoasterea sau hotarérea judecito-
reascd) si inainte de a se implini ter-
menul de 6 luni, calculat de la aceasta
cunoagtere, el este pus sub interdic-
tie, actiunea in tdgdduirea paterni-
tatii se poate introduce intr-un nou
termen de 6 luni calculat de la data
cunoasterii de citre reprezentantul
legal, dupa caz, tutore sau curator,
a actului prin care s-a stabilit filiatia
copilului fatd de mama. Termenul se
calculeazi de la data numirii, daci
reprezentantul legal a cunoscut ac-
tul stabilirii filiatiei fatd de mama a
faptului, mai inainte de numirea sa
ca tutore, respectiv curator.

Daca acest reprezentant nu intro-
duce actiunea, sotul mamei poate in-
troduce actiunea intr-un nou termen
de 6 luni, calculat de la data ridicarii
interdictiei.

Cele aritate i5i pot gasi aplicare si
in situatii asemanatoare, care prezin-
td insd unele particularitéti. Astfel:

- un copil din afara cisitoriei
isi stabileste paternitatea prin
recunoagstere. Dupa aceea prin
hotédrare judecatoreasca copilul
isi poate stabili filiatia fatd de
mamad i, intrucat, prin ipoteza
este vorba de un copil niscut in
timpul cdsatoriei, $i deci ope-
reazd prezumtia de paternitate,
in acelasi timp si fatd de sotul
ei, care este altul decat barba-
tul care ficuse recunoasterea.
Acest conflict aparent intre pa-
ternitatea din cisitorie si cea
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din afara cdsatoriei se rezolva
in favoarea primei paternittii,
deoarece stabilirea filiatiei fata
de mama indeplinegte functia
de contestare a recunoasterii
de paternitate, cici, fiind vorba
de un copil din césitorie, nu se
poate stabili paternitatea sa din
afara cisatoriei; iar daca acesta
din urma s-a stabilit totusi ina-
intea paternititii din césato-
rie nu poate avea efecte dupi
ce acelasi copil este in situatia
de a beneficia de prezumtia
de paternitate. In consecinta
copilul este din casitorie, dar
sotul mamei poate tagadui pa-
ternitatea unui asemenea copil
in termen de 6 luni, calculat
de la care a luat cunostinta de
stabilirea filiatiei copilului fata
de mama i, implicit prin in-
termediul prezumtiei de pater-
nitate fatd de el.

- sotul este declarat mort prin ho-
tarare judecétoreascé, si la peste
300 zile de la data stabilitd ca
fiind aceea a mortii, s-a niscut
copilul in legitura cu a cérui si-
tuatie se poarta discutia. Presu-
punem ci el nu are inci stabilitd
filiatia fatd de mama, si fiind un
copil din afara casitoriei, acesta
este recunoscut de un barbat ca

* Nu intereseazd problema daci - in aceasta

situatie recunoagterea ficuta, dar ulterior
consideratd contestatd poate ori nu sa pro-
duci efecte, desigur, dupa tagaduiurea pa-
ternitatii din casatorie a copilului
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fiind al sdu. Dupd aceea, apare
sotul declarat mort i se anu-
leaza hotirarea declarativd de
moarte, asfel incat cisitoria se
considerd ca nu a fost desfacu-
ta’. Dacd ulterior, se stabileste
filiatia fatd de mama a copilului,
mama fiind sotia celui reaparut,
acesta beneficiazd de prezumtia
de paternitate, care face si cada
recunoasterea de paternitate ini-
tiald a celuilalt barbat. Dar sotul
mamei poate tigadui paternita-
tea copilului in termen de 6 luni,
calculat de la data cunoasterii
stabilirii filiatiei copilului fatd
de mama, si implicit a filiatiei de
tatd prin intermediul prezumtiei
de paternitate.

d) in acele situatii in care existd
conflicte intre paternitati din céséto-
rie, conflictul se rezolva principal in
favoarea sotului din cea de-a doua ci-
sitorie pe temeiul prevederilor exprese
ale art. 53 alin. 2 C. fam. Daca sotul din
aceastd cisdtorie, pe calea actiunii in
tagaduirea paternrtatii inldturd, in ceea
ce-l priveste, paternitatea copilului,
atunci se admite, in interesul copilului
ca subzistd de drept prima prezumtie
de paternitate din cea de-a doua ci-

5 Situatia este aseméandtoare daca dupd prima

hotédrére declarativd de moarte intervine
o noud hotdrére prin care se rectifica data
mortii stabilitd initial, asfel incét, in raport
cu noua data a mortii, copilul s-a nascut la
peste 300 zile, desi, in raport cu vechea data
a mortii, el s-ar fi ndscut induntrul terme-
nului de 300 zile.
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séitorie, datd la care actioneazi de plin
drept prezumtia de paternitate fatd de
el ca sot din prima casitorie. Este vorba
insd de cunoasterea efectivd a acestei
imprejurari, jar nu de la data rdmanerii
definitive a hotérarii judecatoresti prin
care s-a admis tagaduirea paternitatii,

Teoria si practica managementului

sau de la data efectudrii mentiunii des-
pre aceasta pe marginea actului de nas-
tere, cu alte cuvinte "cunoasterea” din
art. 55 C. fam.: trebuie inteleasa in sen-
sul de cunoastere a noii filiatii de tatd a
copilului, in privinta sotului mamei din
prima casdtorie.
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VALUE VERSUS PROFIT IN THE VALUATION
OF MODERN ORGANIZATION PERFORMANCES

Marza Bogdan, ULB Sibiu
Sava Raluca, ULB Sibiu

In view of an accurate valuation of company’s performances, we signaled
the necessity to complete the category of financial indicators used within the
performance valuation systems, with the indicators for value increase, these
eliminating a series of limits regarding the traditional financial indicators. Sub-
sequently, we considered necessary to highlight the report of differences between
value and profit, from the point of view of company’s performances, but also the

managerial performances.

JEL M40

For the valuation of a company’s
performances the accountancy profit
achieved is often used as an indica-
tor, but the reality proves that there
is a series of intangible assets with a
qualitative nature (for example, the
professional training degree of em-
ployees) that cannot be evaluated and
registered in the accountancy, but
they must be taken into consideration
when calculating the performances of
a lucrative unit.!

We seem to ask ourselves more and
more often whether the presentation
in absolute size of the situation con-
cerning the outcome achieved through
profit is favorable or not when deter-
mining the company’s performance.

Throughout history, the users of fi-
nancial situations limited to the analy-

U Lucrative unit — economic and/or financial

unit created or constituted in view of achieving
a profit (the word “lucrative” comes from the
Latin word “lucrum”, which means “profit”
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sis of profit and loss account, in order
to obtain some information regarding
the accountancy result, considered one
of the main indicators for measuring
the company’s performances. In the
economiic literature, we identify a se-
ries of approaches in terms of profit.

A first approach of this concept
results from the etymology of the
term “proficere”, which means to
produce something in advance of
the other competitors, to progress, to
achieve results.

In another approach, profit repre-
sents the “generic name granted for
the positive difference between the
revenue achieved through the sale of
goods realized by an economic agent
and their cost, considered as an ex-
pression of economic efficiency”.?

The profit can also be considered
as residual revenue, namely “the final

% Dictionary of Economics, Second edition, Eco-
nomic Publishing House, Bucharest, 2001
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or residual element of the difference
between the total revenue and costs,
in other words, what remains from
this difference after deducting differ-
ent amounts™>

A first method for determining
the result of the activity of a lucrative
unit is represented by the comparison
of revenues and expenses belonging
to the period analyzed (economic
equation for determining the result):

Result = Total revenues- Total
expenses

Another alternative for determin-
ing the results of a period is repre-
sented by the patrimonial equation,
according to which the variation
of equities, throughout an exercise,
considering the eventual modifica-
tions underwent by social capital and
distributions of result, illustrate the
profit/loss of the period analyzed.

Result (variation of capital)
= equity upon the closing of
financial exercise - equity upon
the beginning of exercise +/-
properties contribution during
the exercise*

An important aspect in the appre-
ciation of organization’s performanc-
es is the analysis of long-term profit,
because a maximum short-term prof-
it can represent a bankruptcy hazard,

> Dobrota, N., Ciucur D., Cosea, M., Enache,
C., Gavrila, L, Political Economy, Economic
Publishing House, Bucharest, 1995

4 “4+” in the situation of capital reimburse-

ment, “- in the situation of capital contri-

bution
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due to the excess of long-lived assets
and the absence of liquidities that it
can involve.

The bankruptcy is usually a sum-
mum of the economic and financial
risk, as well as of some conjectural
factors and is attributed to the peri-
odical or definitive financial deficits,
caused by insolvency.®.

The criteria considered for the
appreciation of bankruptcy risk are:*:

- insolvability (the asset is not
enough to cover the debts)

- over-indebtedness (the indebt-
edness degree is so high , that
it compromise the company’s
capacity to deal with debts at
maturity)

- The existence of some facts ca-
pable to compromise the fur-
ther development of activity.

Subsequently, achieving a profit
does not necessarily mean a cash
entry within the company, respec-
tively a decrease of bankruptcy risk
by increasing the debts payment ca-
pacity. The criterion used for delim-
itating and registering the expenses
and revenues in the accountancy
is the employment, and not their
payment or cashing. Therefore, the
revenues are registered in the books
upon the achievement and selling of

* Bogdan, 1., Financial Management in Busi-
ness, University Publishing House, Bucha-
rest, 2006

Hada, T., Finances of Economic Agents in Ro-
mania, Intelcredo Deva Publishing House,
1999
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material goods, works and services,
and the expenses upon the receipt
or sale of material goods, works
and services.

The main limits concerning the
financial determination of profit
and return come from the monetary
depreciation, from the application
of some accountancy principles and
from the tax rules’.

The monetary depreciation can
induce serious distortions between
the valuation of assets, especially
the long-lived asset and the capitals
considered in counterparty. Under
inflation conditions, the net value
of patrimonial elements registered
within the balance lose a part of their
signification while they alienate from
the acquisition date.

The calculation of profit is based
on data from the balances executed
at other times than the performance
valuation period, and subsequently
the reality reflected by the balance
could be substantially different from
the reality within the company dur-
ing the valuation.

Due to the registration at the his-
torical value of patrimonial elements
in the balance, during the inflation,
the assets will be under-evaluated,
which will determine an artificial in-
crease of the rate of return.

Brezeanu, P, Bostinaru, A., Prdjistenu, B,
Financial Diagnosis: Financial Analysis In-
struments, Economic Publishing House,
Bucharest, 2003.
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The principle of prudence also
increases this risk. According to this
principle, the over-valuation of pas-
sive elements and revenues is not al-
lowed, respectively the under-valua-
tion of asset elements and expenses,
taking into consideration the depre-
ciations, the possible risks and losses
generated by the development of
current or previous exercise. To the
extent where the accountancy does
not take into consideration all the
probable losses, the existing differ-
ence between the economic reality of
enterprise and its accountancy image
can increase.

The goods taken through rent of
leasing contract from third parties
do not figure in the balance, because
they do not belong to the company’s
patrimony, although they contrib-
ute to achieve the company’s result,
subsequenlty the likelihood of some
incorrect rates.

From the taxation point of view,
the digressive amortization deter-
mines less advantageous results, and
the linear amortization does not al-
ways correspond to the real depre-
ciation of equipments. Regulatory
provisions often result from an in-
dependent calculation of real risks.
In terms of equities, they can be
burdened by a latent tax charge. In
addition, due to the losses reported,
tax deduction is not always propor-
tional to the results.

These limits prove how the cal-
culation of accountancy informa-
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tion from the profit balance and of
a significant rate of return can be
difficult, especially during the in-
crease of princes.

In terms of cash flow, it aims the
financing, and not the measurement
of profit, subsequently the liquidity,
not the rate of return. By using the
cash flow for appreciating the com-
pany’s financial performances, it was
attempted to remove the highest de-
ficiency regarding the usage of profit
as a performance indicator. Affected
by the engagement accountancy and
the impact of revenues and expenses
calculated (irreversible amortiza-
tion and depreciations), the profit
obtained by the company does not
represent the cash flow it is based
on for financing its activities and the
payment of capital investors.

Subsequently, we have to make a
clear distinction between the profit
that represents accountancy numbers
and the cash that represents money.
Investors are more and more inter-
ested in the money generated by the
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company than the profits reported.

In determining the company’s
value, the provisions of valuation
standards give a greater importance
to productivity values to the detri-
ment of business’s patrimonial val-
ues. The Standard EVS 7.06 “Busi-
ness Valuations” mentions that for
an operating business, the value is
generated by its proven commercial
activity. That particular value derives
from the analysis of cash flow updat-
ed or from the capitalization of results
that reflect the turnover and eventual
future conditioned debts. In this op-
tics, the productivity values have a
greater importance, because they are
anticipative, based on the future of
business, taking into account its ten-
dencies within the strategic field of
performance increase.

The option of choosing the indi-
cators for value increase when ana-
lyzing the company’s performances
to the detriment of profit can be il-
lustrated in the following manner
(figure 1):

Retrospective analysis

Prospective analysis

e e e e ~
\/ 9 \_/ U/ ) ) \_/ >
N-3 N-2 N-1 0 N+1 N+2 N+3

Figure 1. The advantage of using the value indicators
in the performance analysis
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The profit indicator is based on
businesss historical values that are
eventually transformed in current val-
ues, valid on the valuation day, while the
usage of indicators for company’s value
increase imply a prospective analysis,
an update of some future flows.

The financial situations allow the
supply of information regarding the
past and present performances of the
company and, in a smaller extent, an-
ticipations of future results. The tradi-
tional model for the valuation of goods
in accountancy (historical costs) is more
and more contested, being imputed the
subjectivism and approximate estima-
tions, an increasing number of special-
ists proposing the application of valua-
tion model through the fair value® (an
accountancy that has as objective the
measurement of a company’s liquid val-
ue of assets in order to verify its capacity
to immediately reimburse its debts).

From the theoretical point of
view, the fair value of a good is given
by the updated value of future treas-
ury flows estimated from the con-
tinuous usage of that particular good
and its endorsing upon its useful life
cycle. To the extent where there is
no market for that particular good,
the fair value is determined through
some projected models.

By applying the fair value in the
accountancy, the financial situations

8 Feleagd, N., Malciu, L., Challenges of Interna-
tional Accountancy between Millenniums, Eco-
nomic Publishing House, Bucharest, 2004
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and analyses performed would allow
third parties a better information re-
garding the present and future per-
formances of the company, facilitat-
ing a better control of managers, ori-
enting the decisions more efficiently
in the sense of value increase and
investors interests.

Another limit of profit, as company’s
performance indicator, is represented by
the fact that non-cashed revenues and
unpaid expenses are also included in
its calculation. During the development
of the activity, due to cashing /payment
maturity terms there is a time gap be-
tween the registration of expenses/rev-
enues and their payment/cashing. The
criterion used for delimitating and reg-
istering the expenses and revenues is the
employment, and not their payment or
cashing. Subsequently, profit does not
take into consideration the time factor
and does not allow the individuals inter-
ested in the company’s activity to analyze
whether the circuit money-time-money
takes place in a normal way.

The increasing interest of the in-
dividuals using the financial infor-
mation, in particular the investors, in
company’s performances determine
the specialists to discover new con-
cepts that would respond to their in-
formational needs.

From the investment point of view,
the capital can have alternative usages,
so that the managers would have to
think about whether the profitability
of capital invested exceeds the costs of
this capital, which can be measured
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through the rate of return generated
by another alternative of usage.

For the orientation of investment
decisions, DuPont Powder company
developed the economic profitability
criterion (ROA), namely the report be-
tween net profits (after amortizations,
but before deducting the interests cor-
responding to the long term debts)
and net assets (total assets minus the
commercial fund and other intangible
assets, current debts and deposits for
risks and expenses). The management
of DuPoint extended the value of ROI
criterion through its representation as a
product with two rates frequently used
in the past century organizations:

- Commercial rate of return or

profitability:

A = Profit / Revenues from sales

Where profit can be a result from
the exploitation or a result from the
exercise.

- Asset turnover (efficiency) rate

(in number or turnovers):

B = Revenues from sales / assets

Under these conditions, ROA =
AxB

In many organizations with hetero-
geneous activities, ROA indicator pro-
vided an illusion in terms of phenom-
ena acknowledgement and control
when manager adopted decisions that
generate an increase of ROA, but they
actually affected the long-term value of
their unit. This is the disadvantage of
excessive focusing on a single indicator,
which aims the short term (like profit)
and which motivates the unwanted ac-
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tions, for example its distortion in the
situation where the reward of managers
depends on the performance reached
by the company. These advantages de-
termined the development of balanced
scorecards, where the short-term fi-
nancial analyses can be supplemented
with indicators that suggest the future
financial performance.

In order to complete the problems
generated by the usage of profit to ap-
preciate the creation of long term eco-
nomic value, a series of disadvantages
generated by the valuation of short
time performance through ROA. The
decisions resulting in the increase of
ROA at the unit’s level can have as
consequences the development of
some unsatisfying activities. In con-
trast, those actions that reduce ROA ‘s
value can improve the company’s eco-
nomic health. These effects can occur
even if the performance is measured
as percentage or rate, like ROA.

ROA limitations of usage for per-
formance valuation were analyzed
for a long time. A series of specialists,
among which the specialists from
General Electric during thel950s,
proved how these limits could be ex-
ceeded, by using an alternative per-
formance indicator, initially called
residual economic profit and later the
economic value added (EVA’). For
the implementation of this perform-
ance measurement, managers have
to specify the cost of capital adjusted
according to the degree of risk. This
is multiplied with net investment
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basis, obtaining the capital expenses
(or capital cost). Capital expenses are
deducted from the profit before taxa-
tion, what remains representing this
residual economic profit.

The residual economic profit will
always grow when we perform invest-
ments whose rate of return exceeds the
capital cost or when we eliminate those
investments that generate a rate of re-
turn under the capital cost. From these
reasons, there will be a direct connec-
tion between the company’s valuation
and the actions maximizing the eco-
nomic welfare. Every investor would
prefer to have in his portfolio actions
of a company with high residual eco-
nomic profit. According to this per-
spective, the economic residual profit
has significant advantages compared
to ROA. The residual profit is more
flexible, because different percentages
can be applied to investments with dif-
ferent degrees of risk. Capital cost can
be different for various activities of the
companies. Even the assets within the
same units can be in different classes of
risk (for example, the contrast between
the risk of dismissals and client debts
and the risk of fixed assets, very spe-
cialized and with a long life span.)

Despite the power of attraction
regarding the calculation of economic
residual profit and the apparent theo-
retical superiority compared to ROA,
no company exaggerated in its usage
as a performance indicator until the
late 1980s, when a series of finan-
cial consulting societies published
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studies that highlight a strong con-
nection between the modifications
of residual profit and the variation
of stocks value. These connections
were more important than the ones
between the ROA modifications and
stocks prices were. The focus on the
concept of residual economic profit
was also accentuated by a strong me-
dia coverage when this indicator was
renamed through a more accessible
and acceptable term (economic value
added) by the consultancy company
Stern Steward, which also improved
this indicator by proposing 160 ad-
justments applied to the accountancy
information used in its calculation.
For certain expenses, especially
those referring to intangible elements,
we ask ourselves whether they must
be registered in the profit and loss ac-
count when they are employed or they
should be capitalized and amortized
when the corresponding economic
advantages are likely to be realize’. In
general, the capitalization of most of
these expenses is not recommended,
but the valuation of internal perform-
ance must not be limited by the rules
established for external reporting.
Under the conditions where we
would take into consideration stabil-
ity or constancy state, within which
the expenses with intangible elements

° Lungu, I.C., Accountancy Politics and Treat-
ments regarding the Valuation of Company’s
Financial Performance, PhD thesis, ASE,
Bucharest, 2006
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are arranged, in general, in an equal
manner every year, the net profit will
not be affected; the sum of expenses
with the amortization corresponding
to the current and previous period
will equal the current expense of the
year. In exchange, the failure to capi-
talize or affect the expenses corre-
sponding to future economic advan-
tages will affect the short term profits
until that state of stability would be
reached. In addition, ROA and EVA
will be distorting under constant
conditions, because the expenses
with intangible elements will not b
included in the investment basis.

As we noticed, value as indicator
has a series of advantages compared
to profit, when determining the
long-term company’s performances.
Taking into consideration these ad-

30%

20%
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vantages and the new orientation of
management towards the creation of
a long term value, the system of tra-
ditional financial indicators currently
used by managers could be improved
by using some indicators based on
value, developed from the theory and
practice for the company’s valuation.

In this purpose, based on some
selective scientific researches that
took into consideration several Ro-
manian companies, as well as pro-
fessionals within the economic field,
we highlighted that less than a half
(45.19%) of the native managers
think that in a further perspective,
the company’s value as an indicator
will exceed profit in importance and
29.81% think that each of the two in-
dicators will have its importance and
role (Figure 2):

45%

5%

‘chlnuanparteDﬁecaewa\eainmtant,ag rdulséu‘

Figure 2. Perception of managers regarding the company’s value as an
indicator exceeding the profit, taking into consideration their
importance for performance valuation

This fact determines us to under-
line that the introduction of value in-
dicators into a system with perform-
ance indicators must be performed
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by taking into consideration a certain
weight or a degree of importance at-
tributed to each of the financial indi-
cators based on profit or value.
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UTILIZAREA EFICIENTA A RESURSELOR MATERIALE
SI ARGUMENTAREA NORMATIVELOR
CRESTERII ECONOMICE

Spivacenco Anatolie, drd.,

Universitatea Agrard de Stat din Moldova

In this article, there are emphasized the main directions of economic growth
in the agricultural sector of the Republic of Moldova, as well as problems and
ways of improvement. The main conclusions of the work are reflected through
elaboration of general directions for the insurance of development and economic
growth of the agriculture in national economy.

Cercetirile efectuate demonstrea-
z& in ultimii ani ritmurile de dezvol-
tare si crestere economica a agricul-
turii sunt instabile. Aceasta situatie
a influentat negativ asupra ponderii
agriculturii in formarea PIB-ului.

Dacd in anul 1995 ponderea
agriculturii in formarea PIB-ului a
constituit 29,5 %, atunci in urmdto-
rii ani ponderea ei s-a redus brusc
atingand 11,4 % in anul 2006 si 9,9
% in anul 2007. in schimb s-a majo-
rat ponderea serviciilor in formarea
PIB-ului de la 19,3 % in anul 1995
pandla 56,7 % in anul 2006 i 61,1 %
in anul 2007. Asa situatie in agricul-
turd a fost influentatd partial de ca-
lamitatile naturale si in mare masurd
de insuficienta de resurse financiare
pentru renovarea mijloacelor fixe
si circulante, de decalajul mare in-
tre preturile la sursele energetice si
produse agricole, de lipsa pietelor de
desfacere a produselor agricole, de
sustinerea insuficientd de citre stat
a agentilor economici etc.
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Cercetirile efectuate i-au permis
autorului sd elaboreze unele direc-
tii generale de dezvoltare si crestere
economicd a agriculturii Republicii
Moldova in domeniile prioritare:

1. Mediul Agrobusiness-ului

- presupune un sistem fiscal,
legal si regulator care si fie
favorabil investitiilor si liberei
dezvoltdri a sectorului privat,
care promoveazi o strategie
consistentd, pe termen lung,
de transformare a economiei
sectorului agroalimentar si
care activeaza pentru promo-
varea cresterii exporturilor
moldovenesti.

2. Accesul la resursele financia-
re — prin ldrgirea capitalului de
imprumut disponibil, gestio-
narea riscurilor, crearea meca-
nismelor de reducere a ratelor
dobénzii, incurajarea creditdrii
in baza analizei rulajului de ca-
pital si extinderea perioadelor
de creditare.
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. Dezvoltarea  infrastructurii
de marketing agroalimentar
- prin promovarea sistemelor
moderne de management a
calitatii si de informare despre
pietele accesibile §i prin imple-
mentarea schemelor comer-
ciale eficiente si echitabile de
conectare a producitorilor, co-
merciantilor §i procesatorilor.

. Introducerea tehnologiilor
performante - in special, in
domeniul tehnologiei de pi-
strare, prelucrare si ambala-
re, ce ar permite respectarea
standardelor internationale de
calitate, extinderea exporturi-
lor si a perioadelor de comer-
cializare a productiei alterabile
pentru atingerea profiturilor
maxime pe pietele-tinta.

. Trecerea continua catre pro-
ductia horticola de valoare
addugata inalta (AVI) - prin
sprijinirea introducerii soiurilor
moderne de fructe si legume so-
licitate pe pietele internationale,
care asigurd niveluri inalte de
intensitate privind producerea,
pastrarea, procesarea §i trans-
portarea produselor respective.
. Restabilirea infrastructurii
deirigare - pentru diminuarea
riscurilor climaterice si forma-
rea unei agriculturi durabile,
prin atingerea productivitatii
si valorii adaugate inalte.

. Consolidarea organizatiilor
de fermieri si asociatiilor in-
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dustriale - inclusiv a uniunilor
ramurale i consiliilor pe pro-
duse, cooperativelor, asociatii-
lor de marketing ale produca-
torilor, a grupurilor de advocati
locale si nationale, a asociatiilor
utilizatorilor de ap4, de energie
si a altor asociatii care permit
fermierilor individuali si intre-
prinderilor agricole si imparta
resursele si si obtind acces la
pietele de export.

8. Reforma pietei funciare -
simplificarea procedurilor de
vinzare-cumparare, eliminarea
restrictiilor asupra proprietatii
private, sprijinirea consolidarii
parcelelor mici si extinderea
imprumuturilor ipotecare.

Realizarea acestor sarcini impune
necesitatea conjugarii eforturilor bu-
siness-ului privat, administratiei de
stat i ale comunitatii donatorilor in-
ternationali. La prima etapa, sarcina
primordiala consta in atingerea unui
consens asupra directiilor prioritare
de dezvoltare si rolurilor ce revin fie-
cérei dintre parti.

Rolul de forti motrice in cresterea
sectorului AVT ii revine sectorului pri-
vat, care trebuie sa implementeze stra-
tegii ample de marketing pentru pene-
trarea pietelor-tinta. Pentru aceasta este
nevoie, in primul rdnd, de orientarea
producerii spre solicitarea consuma-
torilor, mobilizarea investitiilor pentru
modernizarea tehnologica a productiei
si implementarea sistemelor moderne
de management a calitétii.
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Statul, in dialog cu reprezentan-
tii sectorului privat §i cu donatorii,
urmeazd sa determine prioritatile
politicilor in domeniul agroalimen-
tar §i sd creeze un mediu de afaceri
favorabil producitorilor, procesatori-
lor si exportatorilor de produse AVI.
Acest mediu se caracterizeazd prin
eliminarea restrictiilor de proprietate
funciara pentru potentialii investi-
tori externi, existenta unor facilititi
pentru investitiile in ramurile prio-
ritare, optimizarea reglementirii ad-
ministrative §i promovarea eficienta
a produselor moldovenesti pe plan
international.

Rolul donatorilor consté in spri-
jinirea eforturilor statului si sectoru-
lui privat in realizarea strategiilor de
dezvoltare, precum si in asigurarea
transferului de cunostinte si preluirii
celor mai bune practici strategice din
experienta mondiald si contributia cu
alte resurse necesare Republicii Mol-
dova, inclusiv mijloace financiare ce
ar putea mobiliza.

Agricultura ecologicd are o mare
contributie la o dezvoltare economi-
cd de duraté gijoacd un rol important
in imbunititirea conditiei mediului,
prezervarea solului, imbunatitirea
calitatii apelor, biodiversificare si
protejarea naturii. Agricultura eco-
logica poate si meargd inainte in
economia rurald si si o faca viabila
prin extinderea activititilor econo-
mice cu valoare addugatd sporitd si
prin generarea de locuri de munca
in zone rurale.
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Pentru a fi validate ca fiind eco-
logice si a fi scoase pe piata, produ-
sele alimentare trebuie si aiba pe eti-
chete referinte explicite referitoare
la metodele ecologice de productie a
acestora si referitor la certificarea de
evaluare a calitétii, emisd de o orga-
nizatie supervizoare.

In vederea dezvoltirii sectorului
agro-ecologic si pentru imbunitati-
rea competitivitatii produselor ecolo-
gice pe pietele de export trebuie iden-
tificate §i implementate urmatoarele:

- captarea §i retinerea de mai
multd valoare pe componen-
ta nationala a lantului valoric
prin orientarea productiei si
a vanzarilor citre produse de
procesare, promovarea produ-
selor ecologice de export;

- identificarea de noi piete de
export si consolidarea pietelor
existente;

- implementarea legislatiei pri-
vind consolidarea sistemului
de control prin masuri supli-
mentare, menite sa supervize-
ze organismele de inspectie si
certificare pentru a cregte cali-
tatea produselor exportate;

- crearea unui sistem corespun-
zator de productie, procesare si
marketing pentru produse eco-
logice, menit si satisfacd nevoi-
le pietelor interne §i externe;

- promovarea exporturilor pro-
duselor ecologice moldovenes-
ti prin dezvoltarea activitatii
de cercetare;
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- imbunitatirea formarii profesi-
onale a tuturor actorilor impli-
cati in sectorul agro-ecologic.

Realizarea in practica a directiilor

expuse cere utilizarea eficientd a re-
surselor materiale (eforturilor).

In primul rand vom studia nive-

lul intensivititii productiei agricole si
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influenta lui asupra cresterii eficien-
tei producerii cerealelor.

In acest scop autorul a studiat
toate intreprinderile agricole din
regiunea de Nord (442 unititi), ceea
ce consituie 29,3 % din numirul
lor total pe Republicad (442 x 100 :
1507), tab. 1.

Tabelul 1

Dependenta cresterii eficientei utilizdrii fondului funciar de nivelul
intensivitdtii productiei in toate intreprinderile agricole cu suprafata mai
mare de 50 ha din Regiunea de Nord, a. 2006

Grupele intreprinderilor
dupa valoarea mijloacelor
fixe de menire agricola la
Indicatorii 100 ha teren agricol, mii lei | T0tal
media
= -
g - |a S <a A A
Numirul de intreprinderi 109 178 155 442
Structura, % 24,7 40,3 35,0 100
Valo.area m.edl? anuald a m1)loac.elor ﬁ)fe de 834 2433 3879 | 3014
menire agricold la 1 ha teren agricol, lei
Productivitatea, g/ha
- cereale si leguminoase boabe 20,7 22,1 25,5 23,6
- inclusiv grau de toamna 22,9 243 27,1 25,8
Costul unitar, lei
- cereale si leguminoase boabe 101,1 96,6 94,1 | 97,7
- inclusiv grau de toamna 94,1 92,0 80,8 | 91,5
Pretul mediu de vainzare, lei/q
- cereale si leguminoase boabe 104,4 105,5 121,1 | 1114
- inclusiv grau de toamni 100,1 102,7 113,4 | 106,7
Profitul obtinut, lei/q
- cereale si leguminoase boabe 3,3 8,9 27,0 13,7
- inclusiv grau de toamna 6,0 10,7 30,1 15,2
Nivelul rentabilititii, %
- cereale si leguminoase boabe 3,3 9,2 28,7 14,0
- inclusiv grau de toamna 6,4 11,6 37,3 16,6

Sursa: elaborat de autor in baza formularelor specializate
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In gr. III valoarea medie anuald a
mijloacelor fixe de menire agricold la
1 ha teren agricol este mai mare decat
in gr. I de 3879 : 834 = 4,65 ori, pro-
ductivitatea cerealelor si leguminoa-
selor a sporit cu 23,2 %, inclusiv grau
de toamna - cu 18,3 %, costul unitar
se reduce la cereale si leguminoase
cu 7 %, inclusiv grau de toamni - cu
14,4 %, ceea ce a influentat pozitiv la
cresterea nivelului rentabilitatii in gru-
pa IIT in comparatie cu gr. I la cereale
si leguminoase cu 25,3 p.p., inclusiv la
graul de taomna - cu 33,9 p.p.

Calculam cregterea ecoonomici
(efectul economic) posibild pentru
intreprinderile agricole din grupele I
si II daci ar fi atins nivelul intensivi-
tdtii grupei a treia in urma:

1) Majorérii nivelului intensivita-
tii prin sporirea valorii medii
anuale a mijloacelor fixe la 1
ha teren agricol:
3879-834=3045 lei

2) Cresterea productivititii in gr.
II comparativ cu media prime-
lor grupe:

- cereale §i leguminoase
25,5-23,6=1,9 g/ha

- inclusiv grau de toamna
27,1-23,6=3,5 g/ha

3) Cresterea posibild a recoltei
globale in primele doud grupe:

- cereale §i leguminoase
1,9 g/h x 92988 ha in gr.I-
I=176677.2 q

- inclusiv grau de toamna
3,5 g/lh x 43210 ha in grl-
I=151235 g
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4) Cresterea posibila a venituri-
lor din vanziri de la realizarea
productiei, dacé intreprinderi-
le gr. I, IT ar fi atins nivelul gr.
III:

- cereale si leguminoase
76677,2 q x 121,1 lei/q
21395608,8 lei

- inclusiv grau de toamna
151235 g x 1134 lei/q
17150049 lei

5) Cresterea posibild a profitului
din vanzarea productiei supli-
mentare posibile:

- cereale si leguminoase
176677,2 x 27 = 4770284,4 lei

- inclusiv grau de toamna
151235 x 40,3 = 4552173,5 lei

Aceste calcule demonstreaza ci
numai din contul atingerii nivelului
intensificdrii in intreprinderile agri-
cole din regiunea de Nord nivelul
gr. IT este posibild o crestere econo-
micd in celelalte 287 intreprinderi
in suma de 4770284,4 lei. Din con-
tul acestei sume aceste intreprin-
deri ar fi putut procura 4770284,4
: 330000 costul unui tractor pe roti
= 14 tractoare.

Cresterea economici poate fi asi-
guratd si din costul sporirii producti-
vitatii muncii, tab. 2.

In grupa a V productivitatea
muncii este de 64,1 % mai mare de-
cat in prima grupd, cu 164,1-114,8
% = 49,3 % decét in gr. I, cu 164,1-
124,1 = 40 % decat in gr. III si cu
164,1-153,9 = 10,2 % mai mare in
comparatie cu gr. IV.
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Tabelul 2

Dependenta cresterii economice de nivelul productivitatii muncii
in unitatile agricole din Regiunea de Nord cu dimensiunea de peste 50 ha,

a. 2006-2007
Gruparea intreprinderilor dupa nivelul
productivitatii muncii, lei/muncitor
) = S = S = 2 =) Total
i ii S N - 3 o - S - 5 - >
LU SE|E0Ed 3y % 3 2 |media
EESEESEESEE £ E
-9 Ag |RE |R<E A
Numairul de intreprinderi 175 93 64 58 52 447
Structura, % 396 | 21,0 | 145 | 131 | 11,8 | 100
Valoarea productiei agricolein | 3¢ | 1957 | 3135 | 3881 | 257,5 | 14305
preturi comparabile, mil. lei
Numdrul mediu anual demun- |70 | 705 | 6754 | 9912 | 6169 | 44325
CltOrl, persoane
Productivitatea medie anuald, | 5,5, | 29146 | 31567 | 39153 | 41738 |38183,3
lei/persoand
Ritmurile de cregtere, % 100 | 114,8 | 124,1 | 1539 | 164,1 X
S-a obtinut profitbrut, lei/per- | o7 1 5500 | 9706 | 3489 | 3611 |3317,5
soana
Ritmurile de crestere, % 100 | 116,3 | 1255 | 161,8 | 167,4 X

Daca toate intreprinderile agri-
cole ar fi atins nivelul productivita-
tii muncii din gr. V atunci valoarea
productiei agricole ar fi crescut de
la 1430,5 mil. lei (in mediu pe regiu-
nea de Nord) pana la ((41738 x 100)
: 38183) x 1430,5 : 100 = (109,3% x
430,5 mii lei) : 100 = 1563,4 mii lei
sau o crestere de 132,9 mil. lei.

Cresterea economicd se incepe cu
realizarea in procesul de productie a
unor actiuni care contribuie la spori-
rea recoltei §i productivitétii anima-
lelor, tabelul 3.

Practica mondiald demonstreaza
cd unul din factorii sporirii produc-
tivitatii culturilor agricole a fost si va
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fi utilizarea ingragamintelor minerale
si mijloacele de protectie a plantelor,
care contribuie la cresterea recoltei
cu 40 % (116 kg/ha), pe cand in Mol-
dova s-au administrat in mediu pe
ultimii cinci ani 23,8 kg/ha (in térile
africane 10,8 kg/ha).

»Din contul irigérii (18,8 % din
toate terenurile prelucrate) productia
agricold a sporit pe globul pdméntesc
cu 40 % si din contul utilizérii rezul-
tatelor selectiei cu 1/3” [4, p. 194]

In continuare vom studia rezer-
vele cresterii economice din contul
utilizarii eficiente a eforturilor in
toate intreprinderile agricole in profil
teritorial, tab. 4.
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Tabelul 3

Actiunile necesare pentru sporirea productivitatii
culturilor agricole si animalelor

Pentru obtinerea produictivitatii inalte Pentru obtinerea productivitatii
a culturilor agricole inalte a animalelor
1.  Obtinerea structurii culturilor 1. Optimizarea structurilor
2. Lucrarea la timp i calitativ a solului efectivelor de animale
3. Utilizarea soiurilor cu potential sporit | 2. Asigurarea cu furaje calitative
4. Optimizarea dozelor de ingragaminte |3. Sustinerea financiard din partea
minerale Statului
5. Utilizarea preparatelor pentru 4. Existenta pietelor de
combaterea bolilor comercializare
6.  Utilizarea combinelor moderne de 5. Perfectionarea organizarii muncii
recoltare (reducerea pierderilor) si a productiei agricole
7.  Perfectionarea proceselor de 6. Mecanizarea proceselor de
organizare a muncii $i productiei productie
8.  Stimularea muncii, subventionarea, 7. Stimularea materiald
mecanizarea proceselor de productie |8. Completarea efectivelor de
9. Irigarea (300-400 mii ha pentru animale cu tineret cu potential
asigurarea securitatii alimentare) inalt de productivitate etc.

Tabelul 4
Eficienta eforturilor in profil teritorial, a. 2006
Regiunea de dezvoltare § ";i-’:
2%
Specificare UTA |5 =
Nord |Centru| Sud |Gagau- § g‘" i
zia |3 F
1 2 3 4 5 6
L. Revin eforturi la 100 ha terenuri agricole:
- Mijloace fixe ale genului principal de | 5, 101430514 | 526625 | 507126 | 425622
activitate, lei
- Subventii, lei 23017 | 10640 | 10656 | 12394 | 16431
- Consumuri totale, lei 400200 | 387420 | 354382 | 352901 | 387874
- inclusiv retribuirea muncii, lei 75021 | 63293 | 80814 | 74702 | 75756
- Consumuri de munci, om-ore 20851 | 19256 | 44022 | 12582 | 25312
I1. Revin efecte (profit brut), lei
- 'la 100 lei 1Tm.]loace ﬁxe ale genului prin- 1446 | 1002 | 889 | 568 | 1003
cipal de activitate, lei
- 1a 100 lei subventii, lei 189,35 | 405,02 | 439,36 | 232,63 | 259,65
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1

2 3 4 5 6

- 1a 100 lei consumuri totale, lei

10,89 | 11,12 | 13,21 | 8,23 11,0

- inclusiv la 100 lei salariu, lei

58,11 | 68,09 | 57,94 | 38,59 | 56,33

- la 100 om-ore

209,41 | 224,98 | 106,43 | 228,5 | 168,18

- 1a 100 ha teren agricol

43,58 | 43,10 | 46,82 | 28,83 | 42,67

In baza datelor tabelului 4 putem

concluziona:

- in comparatie cu media pe
toate intreprinderile agricole
425622 lei mijloace fixe la 100
ha terenuri agricole in intre-
prinderile agricole din:
in regiunea de Nord = 301420
x 100 : 425622 = 70,8 %,
Centru=430214x100:425622
=101,1 %,

Sud = 526625 x 100 : 425622 =
123,7 %,
in UTA Gigduzia = 507126 x
100 : 425622 = 119,1 %.
In legitura cu nivelul redus de asi-
gurare cu mijloace fixe intreprinderile
agricole din regiunea de Nord depun

un efort (consumuri) la 100 ha teren
agricol mai mare decat celelalte intre-
prinderi in profil teritorial. Cele mai
inalte efecte au fost obtinute in regiu-
nea de Nord 14,46 lei profit brut la 100
lei mijloace fixe. In regiunea de Sud
439,36 lei profit brut la 100 lei subven-
tii si 13,21 lei la 100 lei consumuri a fost
obtinut profit la 100 lei mijloace fixe
numai 8,89 lei. Eforturile muncii vii au
fost utilizate mai eficient in regiunea de
Centru 224,98 lei profit brut, iar la 100
ha terenuri agricole intreprinderile din
regiunea de Sud au obtinut 46,82 lei.
Pentru evaluarea mai obiectiva
a utilizarii eforturilor se propune de
calculat cate procente de efecte revin
la fiecare procent de eforturi, tab. 5.

Tabelul 5

Misurarea performantei economice in intreprinderile agricole in profil
teritorial (a. 2006), %

< Y
Regiunile de dezvoltare| 'S S5 e
. (agrare) :go ® 'E ,§
Specificare 3 g :‘; §°
Nord |Centru| Sud E E é‘» <
1 2 3 4 5 6
1. Revin eforturi la 100 ha terenuri agricole:
1.1. mijloace fixe 70,8 101,1 | 123,7 119,1 X
1.2. subventii 140,1 64,7 64,8 75,4 X
1.3. consumuri totale 103,2 99,9 91,4 91,0 X
1.4. consumuri de munci 82,2 75,9 173,9 49,8 X
1.5. Media 79,3 85,4 113,5 83,8 92,38
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1 3 4 5 6
II. Revin efecte (profit brut)
2.1.1a 100 lei mijloace fixe 1442 | 99,9 88,6 56,6 X
2.2.1a 100 lei subventii 72,9 156 169,2 89,6 X
2.3.1a 100 lei consumuri 99,0 | 101,1 | 120,1 74,8 X
2.4.1a 100 om-ore 124,5 | 133,8 | 63,3 1350,9 X
2.5.1a 100 ha teren agricol 124,5 | 133,8 | 63,3 135,9 X
2.6. Media 113,02 | 124,92 | 84,08 82,13 85,06
IIL. Corelatia dintre efecte si eforturi, ) ) ) )
% [randul 2.6. : 1.5] 1,43:1,00| 1,46:100 | 0,74:1,00| 0,98:1,00 X

Din calculele efectuate observim
cdla 1 % de eforturi au fost obtinu-
te efecte: in intreprinderile din re-
giunea de Nord 113,02:79,3=1,43%,
Centru  124,92:85,4=1,46%, Sud
84,08:113,5=0,74% si UTA Gégduzia
82,13:83,8=0,98% sau pentru creste-
rea efectelor cu 1 % au fost depuse
eforturi:

- in intreprinderile agricole a
regiunii de Nord = 79,3 % :
113,02 = 0,70 %

- in intreprinderile agricole a
regiunii de Centru = 85,4 % :
124,92 = 0,68 %

- inintreprinderile agricole a re-
giunii de Sud = 113,5 % : 84,08
=135%

- in intreprinderile agricole din
UTA Gigauzaia = 83,8 % :
82,13 = 1,02 %, iar media pe
Republicd constituie 92,38 %:
85,06 = 1,09 %

Deci, cresterea economicd in sec-
torul agrar de rand cu factorii numiti
in mare misurd depinde de nivelul
utilizarii eforturilor.

In continuare vom verifica cores-
punderea utilizdrii eforturilor boni-
tatii solului in profil teritorial, tab. 6.

Tabelul 6

Dependenta cresterii economice de bonitatea solului in unititile agricole de
toate categoriile in profil teritorial (cu dimensiunea de peste 50 ha), a. 2006

Bonitatea | In% Cresterea economicila 1 %
Specificare solului, citre de eforturi
puncte | media | reald normativa

Regiunea de dezvoltare Nord 68,8 107 1,43 | (107x0,92):100=0,98
Regiunea de dezvoltare Centru 61,4 95,5 1,46 | (95,5x0,92):100 = 0,88
Regiunea de dezvoltare Sud 59,5 92,5 0,74 | (92,5x0,92):100 = 0,85
UTA Gégiuzia 58,6 91,1 0,98 | (91,1x0,92):100=0,84
Media pe republicd 64,3 100 0,92 0,92

Deci, cresterea economici trebuie
sd fie argumentata prin luarea in con-
sideratie a nivelului bonitétii solului.
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Dupéd cum observim din tab. 6
cresterea economicd normativa la un
procent de eforturi trebuie sa fie sta-
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bilita in profil teritorial:

- pe unitatile agricole ale regiu-
nii de Nord - 0,98 % in loc de

1,22 %;

- pe unitatile agricole ale regiu-
nii de Centru - 0,88 % in loc
de 1,46 %;

- pe unitatile agricole ale regiu-

Problemele dezvoltdrii industriei si agriculturii

nii de Sud - 0,85 % in loc de

0,74 % si pe unititile agricole
din UTA Gégéduzaia - 0,84 %

in loc de 0,98 %.

In interiorul regiunilor la nivel de
unitate agricold aceste normative cer

o diferentiere reiesind cin bonitatea

solului, tab. 7.

Tabelul 7

Metoda diferentierii normativelor de crestere economica
la nivel de intreprindere

intreprinderile Boni- in % ci- Diferentierea |S-a obtinut|Cresterea econo-
a ricl:)le dinr. | t2tea | nl;e dia normativelor |profit brut| micd, in perioa-
g Briceni *  |soului, e raion cresterii econo-| in a. 2006, | da planificata,
puncte P mice, % mii lei mii lei
- " (106,1 x 5) : 100 (5,3 x2,834) : 100,
1.SRL "Viva-Igna 70 106,1 -53 2,834 - 1503
" " (95,5x5) : 100 (4,8 x1,582) : 100
2.SRL "Largo-Far 63 95,5 —48 1,582 ~75.9
" " (87,9 x5) : 100 (4,4x0,631) : 100,
3.SRL "Smarta 58 87,9 — 44 0,631 1580
44.SRL "Duval" 71 107,6 (107,6 x 5) : 100 2.924 (5,4 x2,924) : 100,
=54 =158,3
. . (5,0x 18988) :
Media pe rajon 66 100 5,0 18988 100 = 949.4

Cu regret, in prezent lipsesc cerce-
tari stiintifice referitor la stabilirea unor
normative de crestere economicd in

2004, 401 p.
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agricultura. De aceea metoda propusa
de autor este un inceput, o incercare de
solutionarea acestei probleme.
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Letitia Zahiu (coordonator). Politici si piete agricole. Reformd si integrare
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THE EFFECT OF CLIMATE CHANGES
ON THE TOURISM OF SIBIU MOUNTAIN AREA

Nicula Virgil, dr., conf. univ.
Universitatea “Lucian Blaga” din Sibiu

The analysis of climate changes from the point of view of the effect on the
tourist movement is an illustration of the environment-organism report.Based
on the stress and on the capacity to react, an implicit conformation of the tourist
to the environment factors takes place.

Climate change and its possible consequences for winter holiday destinations
constitute a new and complex challenge for tourism research. The actual effects of
climate change influence entrepreneurial decisions and the development of a region.

This paper tries to investigate how sensitive are the Sibiu mountain area to
climate change. The researches are quite difficult because of the reduced number
and unevenness of weather stations in the Carpathians, and because the activity
of the mountain weather stations is relatively recent (usually 40-50 years).

The South-Eastern Carpathians are sensitive to climate change. The years
1994, 2000, 2002, and 2003 were the warmest on record in the South-Eastern
Carpathians in the last 50 years. Climate model projections show even greater
changes in the coming decades, with less snow at low altitudes.

Together with the relief, the climate is the determining factor that contrib-
uted to the development of mountain resorts, that initially focused on curing and
relaxation, and later on relaxation and sport. The study of the meteorological
parameters registered in Sibiu mountain area is a proof of the privileged habitat
that the resort has, both from the point of view of the landscape, and from that

of the climatic conditions.

Keywords: Climate Changes, Tourist Movement, Territory Vulnerability,

Winter Tourism Activity

Introduction

Tourism is one of the world’s
biggest industries. It is also the fast-
est growing. For many regions tour-
ism is the most important source
of income, for others the potential
economic returns from tourism de-
velopment are enormous. In these
places it is generally accepted that
climate is an important part of the
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region’s tourism resource base, but
the role of climate in determining the
suitability of a region for tourism or
outdoor recreation is often assumed
to be self evident and therefore to re-
quire no elaboration. Relatively little
is known, other than in very general
terms, about the effects of climate on
tourism and outdoor recreation or
the role it plays.

Revista de teorie si practica economico-financiara




Climate change and its possible
consequences for tourism domain
constitute a new and complex chal-
lenge to several natural and social
sciences, and in particular tourism
research. The actual effects of climate
change, as well as its perception and
presentation by the media, by politics
and society at large influence entre-
preneurial decisions and the devel-
opment of a region.

Climate change poses a serious
challenge to social and economic de-
velopment. Efforts to reduce green-
house gas emissions need to move
hand in hand with policies and in-
centives to adapt to the impacts of
climate change. How much adapta-
tion might cost, and how large its
benefits might be, are issues that are
increasingly relevant both for on-
the-ground projects and in national
and international contexts.

The Sibiu mountain, as most moun-
tain areas, are very sensitive to climate
change, and recent warming has been
roughly three times the global average.
The years 1994, 2000, 2002, and partic-
ularly 2003 have been the warmest on
record in the Carpathian Mountains
in the past 60 years. Climate models
project even greater changes in the
coming decades, including a reduction
in snow cover at lower altitudes and
changes in temperature and precipita-
tion extremes. These climatic changes
are impacting a system that is not only
of critical economic and ecological im-
portance, but one which is also already
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vulnerable to a wide range of natural
hazards as well as demographic and
environmental pressures. The viability
of the measures to adapt to the impacts
of climate change is therefore of critical
importance for the countries crossed
by the Carpathians. A recent Europe-
wide assessment has identified increas-
ing losses in winter tourism due to
reduced snow cover and the increased
exposure of settlements and infrastruc-
ture to natural hazards as the primary
vulnerabilities to climate change in the
Carpathian Mountains.

Europe’s Mountains, including
the Carpathians, are important not
only for the people who live in them
but also for those who live in the low-
lands, because of their water resourc-
es, biological and cultural diversity,
opportunities for recreation, and pro-
vision of sources of livelihood such as
food, timber and minerals. It is also
essential to keep peace and stability in
Europe’s mountains. Mountain rep-
resentatives, NGOs and institutions
from any country recommend that
governments, development agencies
and civil society work together to
implement actions at regional, na-
tional and European levels. In their
opinion, the focus should be on cre-
ating, promoting, and implementing
sustainable development policies and
programs in Europe’s mountains, that
integrate environmental, economic,
social, cultural and gender-sensitive
concerns. Of great importance is also
the need to create a mountain related
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legislation, including delimitations of
the mountain areas.

There is also the question of
forecasting tourist travel overseas
based on climate. There are costs
to both tourists and tourism opera-
tors resulting from the occurrence
of unexpected less than satisfactory
climate. These need to be fully docu-
mented and methods and approaches
to studying these require attention.
Even now tourists and tourist opera-
tors can take out insurance on like-
lihood of “bad” weather conditions
occurring while on vacation. The
question arises as to how insurance
companies define “bad weather” and
the extent to which this is accurate
or appropriate, and how this com-
pares to perceptions of the “quality”
of conditions experienced by tourists
themselves on the one hand, and how
it varies with different recreational
activities on the other.

1. General considerations con-
cerning the Sibiu mountain area

Sibiu mountain area is a dynam-
ic system, its particularity deriving
from the connection of characteristic
elements such as:

- theoverlapping over three distinct
relief units, respectively moun-
tain, plateau and depression, as-
pect that is reflected directly in
the precipitations regime;

- the remarkable variety of the re-
lief (depending on the litholo-
gy, structure, tectonics), which
is reflected in the differentiate
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action of the precipitations, as
exogenous modelling agent;

- specific topoclimates that char-

acterize the different units of
Sibiu mountain area which are
traceable in the variation of the
climatic parameters in general
and the pluviometric ones in
particular.

The ensemble analysis of Sibiu
mountain area has as purpose the
prominence of the unity and at the
same time the individuality of the
precipitations regime, but not under
the aspect of uniformity and un-
alterableness, but on the contrary,
analyzed both in terms of the pro-
nounced diversity of manifestations,
with ecological and socio-economic
impact, and as a result of the relation-
ships that are being formed between
precipitations and the different com-
ponents of the environment.

2. Methodological aspects

The study area labelled tourism
climatology deals with the concepts
of “climate” and “tourism” in the
broadest sense. Climate invokes the
concept of “weather” in that it is de-
fined as the accumulation of daily and
seasonal weather events over a long
period of time, where weather is the
condition of the atmosphere at any
particular time and place. “Tourism”
embraces the concept of “recreation”
in that it is the practice of travelling
for recreation, where recreation is
defined as an activity in which indi-
viduals voluntarily engage for per-
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sonal satisfaction or pleasure. Thus,
in broad terms, there are elements of
equivalence in the dual terms weath-
er and climate on the one hand, and
tourism and recreation on the other.
They are often used interchangeably
in tourism climate research, which
may be broadly defined as the study
of interrelationships of tourism and
recreation with climate and weather.

The concept of tourism climate
recognises a climatically controlled
resource, which along with weather,
can be viewed as a recreational re-
source which at various times and
locations may be classified along a fa-
vourable-to-unfavourable spectrum.
Thus climate is a resource exploited
by tourism, and the resource can be
measured. In this way climate can be
treated as an economic asset for tour-
ism. The asset can be measured and
the resource is capable of being as-
sessed. But there are numerous prob-
lems. One major problem is selection
of meteorological or climatological
criteria. For example, what exactly
are the criteria for ideal, suitable, ac-
ceptable, or unacceptable conditions?
Only after appropriate climatological
criteria have been clearly identified
can key questions be answered. When
is the best time for visits? What cloth-
ing or equipment is needed? What
are the weather hazards or climate
extremes most likely to happen?

In the temporal and spatial analy-
sis of the periods with pluviometric
surplus, certain difficulties that have
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to do with determining the control
variables and the threshold values
used might occur, difficulties gener-
ated by the complexity of the phe-
nomena of interest. The periods with
excess rainfall represent a risk that
often has a local spread, unlike the
periods with scarce rainfall, when the
area spread is great, and the trigger
action and evolution are slow. The
perception in case of periods with
pluviometric surplus is that of a major
hydrological risk, due to the violent
or progressive way of manifestation,
while the droughts are perceived as
being less harmful phenomena.

In the 45 years that have been
analyzed in this study from a pluvio-
metric point of view, there were nu-
merous cases of excess or scarce rain-
fall, that have often had effects on the
environment and the socio-economic
life of Sibiu and Péltinis. The analysis
of the long range of data provides an
overview regarding the succession of
the periods with pluviometric sur-
plus. This approach allows the iden-
tification of a possible cyclicity of the
episodes with flooding and of those
with droughts.

3. Results and discussions

The Sibiu and Paltinig areas have
a moderate-continental climate,
with influences and particularities
generated by the position of the
main relief forms in the way of the
air masses circulation, the relief al-
titude and exposition of the slopes,
the type of vegetation that covers the
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soil surface and, last but not least, by
its latitude extension.

The Carpathians, due to their
orientation, play a barrage role in the
way of the air masses. By altitude,
extension and orientation towards
the main advection directions of air
masses, the relief is a factor influenc-
ing the rainfall quantity and type.
The way in which the rainfall quan-
tity varies from the West to the East
of the Carpathian space, according to
the map referring to the annual rain-
fall quantities, highlights the barrage
role of the mountain range. The solid
rainfall regime expresses the combi-
nation of the altitude effects with the
exposure of the slopes towards the
atmospheric circulation.

The highest quantities fallen in
24 hours are registered in the interval
May-August, when 60 mm a month
are exceeded. On the crests of the al-
pine and sub-alpine level, this quan-
tity exceeds in average 80 mm.

The distribution of the duration of
rainfalls on the studied territory high-
lights both the movement direction
of the air masses with the character-
istic fronts, and the effects they suffer
when they go over the Carpathians.
The rainfalls with the longest duration,
of over 190 minutes, are produced in
the areas of the Cindrel Mountains that
are under the influence of the West-
ern circulation. The rainfalls with the
shortest duration, of under 150 min-
utes, are produced in the sectors where
the descendence of air in the summer
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is predominant, respectively in the
Sibiu Depression. The position and
orientation of the Carpathian arch as
compared to the North-Western circu-
lation, as well as the intensification of
the frontal activity and the forming of
orographic clouds at the crossing of the
mountains, determines the increase in
the rain’s intensity.

From a spatial point of view, for
Sibiu mountain area a regioning of the
precipitations that fall during 24 hours
cannot be established. From a temporal
point of view, the highest quantities of
precipitations in 24 hours occur in the
interval May-August. From the analy-
sis of the precipitations in 24 hours for
the interval 1961-2005, it has been no-
ticed that the highest quantities were
produced in the interval 1971-1980,
then 1961-1970 and 1991-2005.

In calculating the frequency of
precipitations according to classes of
values, the days with precipitations
have been considered, but also those
without precipitations, because the
vulnerability of the areal is calculated
both for precipitations surplus and
deficit (Table 1).

By applying this method, it was
possible to obtain a synthetic estima-
tion of the real analysed parametres,
in their evolution in time and space.
Based on these estimates, a prognosis
regarding the evolution of phenomena
with pluviometric risk was elaborated.
Cibin hydrographic basin is among
the areas with an average vulnerability
to the quantity of precipitations.
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Table 1

Frequency according to classes of values of the annual maximal
quantities of precipitations registered in 24 hours in Sibiu and Piltinis
in the interval 1961-2005

Sibiu Paltini

Class of values Fa. Fe. Eir Class of values Fa. Fe. $ i
16,5-25,3 3 36 8,3 20,3-31,8 7 36 19,4
25,4-34,2 10 33 27,7 31,9-434 5 29 13,9
34,3-43,0 9 23 25,0 43,5-55,0 13 24 36,1
43,1-51,9 11 14 30,6 55,1-66,6 5 11 13,9
60,0-68,8 2 3 5,6 66,7-78,2 3 8 8,3
68,9-77,7 1 1 2,8 78,3-89,8 1 7 2,8
77,8-86,6 0 0 0,0 89,9-101,4 2 5 5,6
86,7-95,5 0 0 0,0 101,5-113,0 0 0 0,0

In this study, the finding of a pos-
sible cyclicity of such situations, of
the frequency with which they mani-
fest and of their tendency in the stud-
ied area, has been taken into consid-
eration (Fig. 1).

The way in which the geo-
graphic environment responds to

anual

2500

2000 A

the action of precipitations, either
through pluviometric surplus or
deficit, has allowed the introduc-
tion of some categories of vulner-
ability to precipitations for the ana-
lysed area, necessary in elaborating
a risk management including the
tourism domain.

——SB
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Fig. 1. The multi-annual variation and the trend of the precipitations
quantity in Sibiu and Paltinis between 1961 and 2005
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The analysis of precipitations from
the point of view of the effect on the
tourist movement is an illustration of
the environment-organism report.

Based on the stress and on the ca-
pacity to react, an implicit conforma-
tion of the tourist to the environment
factors takes place. Together with the
relief, the climate is the determining
factor that contributed to the devel-
opment of Piltinis resort, that initial-
ly focused on curing and relaxation,
and later on relaxation and sport.
The study of the meteorological par-
ametres registered in Piltinis area is
proof of the privileged habitat that
the resort has, both from the point of
view of the landscape, and from that
of the climatic conditions.

The precipitations have both lo-
cal and regional effects. A rain show-
er that fell in the mountain region
spreads its effects in an area much
larger than the one in which it was
manifested directly. The effects of this
phenomenon can be felt immediate-
ly, but also for a long period of time
afterwards, through the components
of the geographical environment that
have been directly or indirectly influ-
enced. The effects of precipitations
often determine irreversible effects.
The effect of precipitations on the
components of the natural and socio-
economic environment is both posi-
tive, and negative.

Conclusions

The characteristics of weather
and climate are not necessarily de-
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terminants of tourism but constitute
an important factor in both financial
terms for tourism operators and the
personal experiences of tourists. Var-
ious places in the world have a “tour-
ism potential” and weather and cli-
mate set limits. For example, tourism
administrators do not promote places
with little potential or appeal, as this
would not be profitable. On the oth-
er hand, the tourist who chooses to
visit such places would suffer incon-
venience or discomfort (heat or cold
stress). Rainy summers or less snowy
winters can have significant impacts
on tourism.

The physical-geographical real-
ity presented in the analysis of ex-
cess and deficit rainfall in Sibiu and
Paltinis showed that the system op-
erated according to certain mecha-
nisms and processes, and in between
certain coordinates, under the influ-
ence of different causal factors that
vary in time and space. The analysis
of the periods with pluviometric sur-
plus can be done using the method of
the standardized and ponderate rain-
fall anomaly.

Climate has a strong influence
on the tourism and recreation sector
and in some regions represents the
natural resource on which the tour-
ism industry is predicated. There has
been little consideration of how cli-
mate change might affect the tourism
climate resource or how such changes
could alter the competitive relation-
ships between tourism destinations.
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The whole area involving climate
related-criteria which people use
to make decisions about tourism is
largely unresearched, but highly rele-
vant to a variety of applications. Thus
far, much of the research on climate
has been superficial in that relation-
ships between climate and tourism
are assumed rather than observed and
seldom objectively tested. Moreover,
the research is largely devoid of any
clearly structured conceptual frame-
works that embrace important theory,
paradigms, processes and interactions.
These frameworks are important be-
cause they provide a basis for data gen-
eration, hypothesis testing and further
theory generation. Without this, it is
difficult to develop coherent research
methods, and to develop models that
constitute a bridge between the obser-
vational and theoretical levels that can
assist in building a coherent knowl-
edge base for understanding, explana-
tion and prediction.

Problemele dezvoltdrii industriei si agriculturii

In this period of major climate
changes, the economical and mana-
gerial problems concerning tourism
are deeply connected to environmen-
tal conditions. Climate is a resource
for tourism and as such it can be
measured and evaluated. The precipi-
tations are one of the most important
factors, with great impact in the tour-
ism domain. The physical-geograph-
ical reality presented in the analysis
of rainfall excess and deficit in Sibiu
showed that the system operated ac-
cording to certain mechanisms and
processes, and in between certain co-
ordinates, under the influence of dif-
ferent causal factors that vary in time
and space. The analysis of the peri-
ods with pluviometric surplus can be
done using the Hellmann’s method.
This approach allows the identifica-
tion of a possible cyclicity of the epi-
sodes with flooding and of those with
drought, for a good prognosis in the
tourism activities.
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